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About this Report

This report is the fifth issue of LG Display sustainability. LG Display issues this report to share with its
achievement toward “Global No.T Sustainable Company” with our stakeholders. \We have organized
this report around our corporate vision “You Dream, \We Display” with the accomplishments related
to sustainable management issues. LG Display plans to continue its annual report on sustainability as
a communication channel to our stakeholders.

Reporting Regions and Period

Reporting regions include LG Display Korea (Seoul head quarter, Gumi, Paju) and LG Display China (CA,
Nanjing, Guangzhou, Yantai) This report shows our sustainable management activities from January
1, 2015 to December 31, 2015 with the quantitative performance based on data gather over
three years in order to present the trends more clearly. This report also includes a partial qualitative

performance of early 2016.

Reporting Principle & Assurance

This report was prepared in accordance with the Global Reporting Initiative (GRI) G4 Guidelines at the
Core Level and part of the International Integrated Reporting Council (IIRC) framework. Additionally,
the credibility of the contents and the integrity of the data used in this report were verified by an
independent and objective assurance group to ensure the reliability of the report.

The detail information of the assurance group is provided on page 78 of this report.

Further Information
LG Display Sustainability Report can be searched and downloaded from its website at www.lgdisplay.
com in Korean, English, and Chinese. Please contact LG Display CSR Team for more information or

inquiries.

LG Display CSR Team

Address : 128 Yeo-ui Daero, Yeong Deung Po Gu, Seoul, Korea
TEL:02.3777.0865

EMAIL : csr@lgdisplay.com
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LG Display is dedicated to make customers' lives more convenient and exciting through creating
the best customers’ values by all employees. Furthermore, LG Display is proactively taking its social
responsibilities even from local neighbors to global environment. LG Display believes in making
better life for customers, partner companies, and stakeholders with LG Display. The goal of LG

Display's sustainable management is happiness of all of our stakeholders.
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CEO Message

During the year of 2015, LG Display has remained our position as the advanced corporation
in the global display industry through development of differentiated technologies and
expansion of product portfolio in the aggressive competitiveness against Chinese and
Taiwanese competitors and prolonged global economic recession. We also have secured
our future growth drivers in automobile display market, lighting business and digital signage

through investments in OLED sector, which is the display of the future generation.

LG Display has lead creating economic values by developing eco-friendly products and
continuous energy reduction activities as well as creating economic values. In addition, we
have practiced responsible management, which considers not only for our employees but
also for employees in partner companies, through managing thoroughly fundamental risk
factors to realize safe workplaces. Together with these activities, we have promoted win-win
cooperation activities for the sustainable growth of our partner companies, and strengthened

CSR risk management in our supply chain, including proactive responding to conflict minerals.

LG Display has promoted strategic social contribution activities that link to our businesses as
a part of shared value creating activities for building mutually benefited society with our local
communities. With the results of these efforts, LG Display has been listed in the Dow Jones

Sustainability Asia Pacific Index for three consecutive years.

Even in the future LG Display will continue to pursue proactive communications with our
stakeholders to develop the corporate sustainable development based on our management
philosophies, value creation for the customers and human respect, and we will devote to be
the more socially responsible company.

Wish your continuous interests and supports to LG Display. Thank you very much.

3 AL

CEO and Vice Chairman of LG Display Sang-Beom Han
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Dear respected stakeholder, thank

you deeply for your concord love and

encouragement to LG Display.
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Messages from Management

“We will lead the global display market by strengthening the
competitiveness of OLED as a source of the future growth”

Head of OLED Division / President Sang-Deok Yeo

*DoT(Display of Things): Contrast  The Era of DoT*(Display of Things) will open before us as displays become the main communicating channel
to loT (Internet Of Things), DoT

represents display of any form

available anywhere to eliminate the  the form of displays such as flexible or circular display. LG Display believes and invests in OLED technology
boundary between products in the

between things and people in near future. Future industry with realistic visualization will not be restricted by

industry as the most compatible resource for DoT era. LG Display will take a lead in the global display market with its

competitive production capability for extraordinary products such as plastic and transparent OLED products.

“LG Display promises to show its relentless
effort to make eco-friendly plants”

CPO (Chief Production Officer) / Executive Vice President Cheol-Dong Jeong

LG Display is practicing various efforts to regenerate itself as a sustainable corporate including strict safety management, innovative reduction
of GHG emission, and water use reduction. LG Display has obtained international standard certifications in three categories of environment
safety health to secure and further the safety of domestic workplace with its own safety culture. It is also taking a leading position in eco-
friendly management through energy saving, reduction of GHG emission from manufacturing plants via factory gas reduction and substitution,
and recycling system of waste water with to contribute to global drought. As a global leading corporate, LG Display will continue its sincere
efforts to be a sustainable corporate that answers its stakeholders’ demands.

“We promise to build sustainable corporate by taking its corporate social
responsibilities based on cooperation of all employees and local community”

General operation management of Chinese subsidiaries / Executive Vice President Yu-Seong In

LG Display needs to contribute to the economy growth of local communities and taking its social responsibilities to become a sustainable
corporate in China. Thus, LG Display provides safe and healthy working environment by implementing international safety & Health
management system and protecting the employees’ rights by complying with local safety and labor regulations. It is also trying to create
mutual value with the local communities through communication and social contribution activities from each plant. LG Display promises to build
a sustainable corporate by taking its corporate responsibilities based on cooperation of all employees and local communities.



SUSTAINABILITY GOVERNANCE SUSTAINABILITYISSUES  CHINA CSR PERFORMANCES  APPENDICES

“LG Display will create mutual social values that can be
shared with the stakeholders”

Head of Management Support Group / Executive Vice President Bang-Soo Lee

LG Display tries to create mutual social values shared with its stakeholders. This means to provide good products and
service to customers and create added value for local communities and country with employees, partner companies, and
stakeholders. In order to achieve this, LG Display is widely taking its social responsibilities for local and global communities
by conforming to standard and regulations for managing the safety and health, the working environment, controlling the
conflict minerals supply, and even response to climate change. We will continue our virtuous cycle of working with the

best and maintaining the corporate reputation to achieve global level of sustainability.

"We will focus all of the company's competencies to make a more sustainable company
through systematic strengthening of financial and non-financial risk management."

CFO(Chief Financial Officer) / Senior Vice President Sang-Don Kim

In order to operate a sound company, it is crucial to uphold our corporate social responsibilities to stakeholders and
communities. LG Display has successfully managed financial risks, such as credit risk, interest rate risk , currency risk,
and etc, and a variety of non-financial risks that are linked to various stakeholders. In particular, we regularly monitor
and review fair trade operation of the Internal Transaction Committee. Also, we inspect the implementation of our
risk management system in accordance with internal rules and government regulations through management audits
and internal control reviews. \We will continue to assert our responsibilities as a corporate citizen and become a more
sustainable LG Display in order to be a world-class corporation.

“We will continue to show different efforts to provide
differentiated products and technology for customers”

CTO (Chief Technology Officer) / Senior Vice President In-Byeong Kang

LG Display, is introducing differentiated product and technology including UHD HDR OLED TV, Circular plastic OLED,
AIT (Advanced In-cell Touch), M+ to regenerate as a sustainable managing corporate with its global competitiveness.
Moreover, LG Display is focusing on making future-oriented OLED beyond the expectation and nurturing valuable R&D
employees through various programs including LGenius, Technical Talk, Techno and Conference. Based on these efforts,
LG Display will make the new life with you. “You Dream, We Display.”

“We strive to be a well balanced corporate
between leadership and followership.”

Head of HR Group / Senior Vice President Seong-Min Kim

There is human in the foundation of corporate. Thus, LG Display is trying to provide opportunities and joyful working
environment to more employees as the HR's focus. LG Display offers opportunities for college undergraduates to
experience related field work and to apply for employment after graduating. Furthermore, LG Display is creating joyful
working environments based on ‘Wellness, Family Friendly, Joyful Energy’ and operating IDP (Individual Development
Program) to contribute to consistent self-development and open communication that will lead to competency raise. LG
Display will continue its effort to be a well balanced corporate between leadership and followership by supporting our

employees’ professionalism and passion.
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Company Profile

Company Overview

LG Display is a global display panel manufacturing company that was You Dream,

established in 1987 by developing and producing TFT-LCD and related We Display.

products. We are producing LCD and OLED panels in Gumi and Paju Plants in
Korea, while China Guangzhou Plant is operating panel production lines, Plants
in China and Poland are operating module production. We are also operating
overseas sales offices in order to expand local markets efficiently. As of the end

of 2015 we have around 50,000 employees worldwide.

Vision

LG Display's vision is "You Dream, We Display’. The word You' refers to all our
stakeholders, while ‘Display’ means LG Display's commitment that realizes the
dreams of our stakeholders. LG Display will create a world that our stakeholders

dream and talk through creative thinking and innovative technology.

Milestones

This is the history of LD Display.

You Dream, We Display

Global No.1 Display Company

Strengthening Customer-oriented Marketing Capabilities,
Developing Market-leading Products and Technologies.
Establishing the Most Competitive Production System, Building
an Optimized Supply Chain, Maximizing Management Efficiency,
Creating an Organizational Culture that Aims to be No.1

Open communication, Proactive Collaboration,
Change & Leap

Passion, Professionalism, Teamwork

2008~Present

1985~1995

=

1997~2003 2004~2007
Growth and || *

d
Development || ~di Extreme Challenge Advancement
1997

Establishment

1985 - Established Goldstar Software Co, Ltd. « Changed corporate name to LG Soft Co, Ltd. 2004 - Staged ground-breaking ceremony for 2008 - Changed the corporate name to LG Display Co, Ltd.

1987 -

Began TFT-LCD R&D at Goldstar R&D Center

« Began mass production at P2 in Gumi, Korea

Display Cluster and P7 in Paju, Korea

2009

« Began mass production at P8 in Paju, Korea

1990 - Established Anyang R&D Center 1998 - Changed the corporate name to LG LCD Co, Ltd « Became the first Korean company 2010 - Began mass production at AP2, LTPS
1993 - Launched LCD business division within 1999 - Launched LGPhilips LCD Co, Ltd, a joint venture concurrently listed on both the Korea production line, in Paju, Korea
Goldstar with Royal Philips Electronics Exchange (KRX) and New York Stock + Began mass production of the worlds first
1995 - Changed the corporate name to 2000 - Began mass production at P3 in Gumi, Korea Exchange (NYSE) FPR (Film-type Patterned Retarder) 3D display
LG Software Co, Ltd. - Developed the world's first 20.1-inch LCD « Began mass production at P6 in Gumi, Korea 2011 - Developed the world's first 55-inch OLED TV panel
+ Began mass production of TFT-LCD at P1, panel for TVs 2005 - First time passed the sales milestone of 2012 - Staged ground-breaking ceremony for the 8.5th

the first fabrication plant, in Gumi, Korea

« First unveiled 9.5-inch LCD panel

2001

2002
2003

« Developed the world's first 12.1-inch

transflective LCD panel

« Began mass production at P4 in Gumi, Korea
« Developed the world's first 42 and 55-inch

LCD panel for HD TVs

+ Began mass production at PS5 in Gumi, Korea
« Began mass production at assembly plant in

Nanjing, China

10 million LCD TV panels

2006 - Developed the world's first and largest

100-inch Full HD LCD panel
« Staged opening ceremony for Display
Cluster and P7 in Paju, Korea

2007 - Began mass production at assembly plant

in Wroclaw, Poland

« Developed the world's first 14.1-inch color
flexible E-Paper

« Began mass production at assembly plant
in Guangzhou, China

2013

2014

2015

Generation LCD panel plant in Guangzhou, China

« Began mass production at P9, an LCD

fabrication plant, in Paju, Korea

« Developed ‘transparent and flexible displays’

sponsored by the Ministry of Knowledge Economy

« Began mass production of the world's first 84-

inch Ultra HD LCD panel for Interactive whiteboards

« Began mass production of the world's first 55-

inch OLED TV panel

« Developed the world's narrowest 3.5mm bezel

video walls

« Began mass production of the world's first

6-inch flexible OLED panel for mobile devices

« Developed the world's first 105-inch curved

Ultra HD TV LCD

« Began mass production at AP3, an LTPS

production line, in Gumi, Korea

« Developed the world's first 18-inch flexible and

transparent OLED panels

« Developed the world's narrowest 0.7mm bezel

FHD LCD panel for smartphones

« Began mass production at E4, an OLED

production line, in Paju, Korea

« Began mass production of 5.5-inch QHD LCD

panel with AIT technology

« Took over OLED lighting business from LG Chem
« Investment in P10, the World Largest OLED

Producing Plant
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Leading Global Markets

Business Performance | The revenue in 2015 reached KRW 28.3839 trillion,
which is increased 7% YoY, from the differentiated product development, such
as M+ UHD TV, IPS monitors, high resolution Mobile, etc. The operating profits
reached KRW 1.6256 trillion, which is increased approximately 20% YoY, by
increasing of high value-added product ratio based on our technology and

product competitiveness.

Market Share | According to the IHS in 2016, we achieved the world no. 1 for
the five consecutive years with 23.4% of global display market shares based on
large-sized LCD shipments. LG Display will continue to keep the global leader's
position with our best production competitiveness in LCD, OLED, LTPS, etc.

Global Network

Headquartered in Korea, LG Display operates a global network of 26 worksites
composed of seven manufacturing bases, eight sales subsidiaries and 11 sales
offices across the world. We practice customer satisfaction management by

localizing manufacturing and distribution through our global network.

China

Germany
€ Ratingen

Operating Profit Ratio by Product

TV
38.2%

Mobile
28.0%

Laptop (Tablet)

0,
17.7% Monitor

16.0%

Revenue
2014 s 26,455

2015 oosssssssssssssss—m 28,383

@ Nanjing, Guangzhou, CA, Yantai
€ Shanghai, Shenzhen, Guangzhou
@ Qingdao, Beijing

Korea
@ Gumi, Paju SA
Poland : San J
@ Wroclaw @ San .ose
Japan @ Austin, Houston, Los Angeles,
Turk € Tokyo Washington D.C. Detroit,
% - @ Osaka San Diego (SVC)
. @ |stanbul
Taiwan
€ Taipei
Malaysia
@ Penang
(o) Singapore
€ Singapore

Other LGD
26.0% Global Market Share 23.4%
(Based on large size display
panel in 2015, IHS, Quarterly
Large-Area TFT Panel Shipment . Company A
Report, 16 Q1) 0
Company C 17.8%
0
153% Company B
17.5%

7

@ Manufacturing Base : 7Regions

€ Sales Subsidiary : 8 Regions

@ Sales Office: 1 1 Regions
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LG Display Products

OLED

LG Display's OLED TV presents more vivid colors with
precise color expression and perfect viewing angle by
using differentiated WRGB 4 Color method, which
does not require backlight.

LCD

LG Display's UHD TV, which is based on M+
technology realizing brighter and excellent
resolution and lowers power consumption, and Art
Slim, the thinnest and lightest innovative product,

provide differentiated values to our customers.

Laptop Display

Not only high resolution picture quality based
on AH-IPS but also low power consumption
is realized, in particular, with the innovative
design of Bezel, we provide smart user
environments, such as light weight as well as

low power consumption, to customers.

Commercial Display

LG Display provides the most optimal technology for large displays that
minimizes cut-off or distortion of images by realizing the world's narrowest
bezel that The bigger size of display can be used for places where mega-sized

displays are needed such as airports and control rooms.

Notebook

Commercial
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Transparent Display

LG Display applied the differentiated high-transmittance technology to improve the
performance of transparent displays. Transparent displays can show products to be
advertised behind the screen and run the video on the screen at the same time to catch

the attention of consumers and maximize the effect of advertisements.

New @

Flexible Display

Flexible Display offers differentiated design values, including
‘Bendable, Foldable, Rollable’ displays. And its 60% lighter
compared to glass-based design provides portability and this

display does not break easily even you drop it by accident.

Mobile ®

Mobile Display
Mobile Display enables users to enjoy brighter high resolution

pictures and more life-like blue-ray videos with LG Display's AH-

D I S p lay IPS technology and UV alignment and Quad-HD picture quality

based on N-type Liquid Crystal technology.

Tablet Display

By inserting touch sensor inside of panel, LGD's original
technology, no separate Bezel space is required. And
with AIT technology that reduced thickness, thinner
and lighter design and excellent touching feeling are

provided to customers.

Auto @

Auto Display

LG Display provides the various information to drivers and
passengers with AH-IPS featuring high resolution, high
luminance and wide viewing angle which is the display standard

smart car trend.
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Corporate
Governance

Structure of Board of Directors

LG Display's Board of Directors consists of seven members. two executive directors, one non-
standing director, and four outside directors. The BOD operates three committees: Audit
Committee, Outside Director Nomination Committee, and Management Committee.

BOD Members As of March 2016

Category Name Position

Non-standing director Yu-Sik Kang BOD Chairman, Vice President of LG Economic Research Institute

Executive director Sang-Beom Han Representative Director and CEO

Executive director Sang-Don Kim CFO
Outside director Jin Jang Professor, Department of Information Display, Kyung Hee University
Outside director Joon Park Professor, School of Laws, Seoul National University

Outside director Sung-Sik Hwang President of Samchully Co., Ltd.

Outside director Guen-Tae Han CEO of Hans Consulting

Activation of BOD

BOD Operational Performance of 2015 The BOD is a main decision-making agent for the company's important issues and performs

Number of agenda

check on major business issues of the company. During the year of 2015, the BOD had
discussed total 36 items, including quarterly business performance reporting, appointment of
the CEO, approval of POLED investment, and etc. LG Display will do our best to assist the BOD
to be more active in order to reflect various stakeholders’ opinions in our business operation.

(Al
Number of BOD
meetings convened

8

sessions

discussed in BOD
meeting

Activities of BOD Sub-committees

We have operated sub-committees based on each director’s expertise to expand the BOD'

s activities and to strengthen the BOD's expertise. The Audit Committee assesses internal
audit and conduct auditing the company’s accounting and businesses. The Outside Director
Nomination Committee nominates outside directors who will be appointed at the General
Shareholders’ Meeting. And the Management Committee, which is composed of executive
directors, are entrusted to deal with normal business issues and financial issues under a certain
size in order to assist the BOD to focus on the more important agendas and to review them
efficiently.

Formation of Sub-committees in BOD As of March, 2016

Category Composition Name Purpose of Committee Activities in 2015

Audit Three outside Joon Park Auditing the company's accounting and 5 times

Committee directors Jin Jang business and conducting evaluation of internal (Evaluation of operation

Sung-Sik Hwang  audit of internal accounting

management system,
assessment of operating
status of internal audit
system, etc.)

Outside One non-standing  Yu-Sik Kang Nominated outside director to appoint at the 1 time

Director director Jin Jang General Shareholders’ Meeting (Agenda on outside

Nomination Two outside Sung-Sik Hwang director nomination)

Committee directors

Management ~ Two executive Sang-Beom Han  Assist the management to perform business 2 times

Committee directors Sang-Don Kim quickly and the BOD to focus on the more (Issue of non-warranty

important agendas to assess them efficiently
through entrusting the Management

Committee with dealing with normal business
issues and financial issues under a certain size

bond, and etc.)

10
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Appointment Procedure of Outside
Director

Outside Director Candidate Nomination
Committee

Nomination of outside director candidates

BOD

Introduction of candidates and
confirmation

General Shareholders’ Meeting

Final appointment of outside directors

BOD Remuneration* As of December, 2015

Unit: KRW 1 million

Independence and Expertise of BOD

LG Display has four outside directors, accounting for more than half of the total seven board
directors, in order to keep the independence of the BOD. Outside directors are nominated
by strict reviews of the Outside Director Nomination Committee and approved by the BOD
in accordance with relevant laws and regulations such as the Commercial Law. And then,
appointed at the General Shareholders’ Meeting. Also, LG Display selects outside directors
who have expertise and experiences in various fields in order to support effective and efficient
decision-making of the BOD as well as to ensure its high level of expertise.

Performance Assessment and Remuneration of BOD

The assessment of the BOD and management is conducted by evaluation of KPI based on
the reviews of LG Display’s mid-to-long-term business plans. According to the results of the
evaluation, the remuneration of the directors is determined within the limit approved at the
General Shareholders’ Meeting.

*BOD remuneration limit: KRW 8.5 billion (Approved by the General Shareholders’ Meeting 2015)

Remuneration Paid Per Director and Calculation Criteria* As of March, 2016
Unit: KRW 1 million

Total

Average Total

Category . No. of Remuneration Remuneration per Name Position  Remuneration Calcul_atlo'n
Directors . . . Criteria
Paid Director Paid
g_eglstered 3 2,611 870 Calculated according to the executive compensation
irector 1,177 ;
! regulations approved by the BOD
Outside director 0 57 57
K Sang-Beom  Vice The bonus was calculated by considering continued
Auditor 3 234 78 Hang chairman 2,017 market leading position through continuous
Total 6 2902 840 differentiated technology and product launching,

contribution to profit improvement and strengthening

*1) Outside directors and the Audit Committee members are excluded in

the registered executive directors

2) Outside directors are excluded the outside directors who are the
members of the Audit Committee, and Mr. Kwon Dong-ll, an outside
director resigned during his tenure as of 25 September 2015

3) No remuneration for Mr. Kang Yoo-Shik, a registered director

4) Average remuneration per person is divided the total amount of
remuneration by average number of the BOD members of annually
accumulated number of BOD members in the year of 2015

of market position, and demonstrated leadership to
achieve the company's management objectives.

*In accordance with the related law, the compensation for registered director, who receives more than KRW 500
million, is disclosed. In 2015, the chief financial officer, Mr. Kim Sang-Don, received a total of KRW 594 million:
salary KRW 393 million and bonus 201 million. The bonus was provided for his achievements in making proactive
efforts to establish enterprise wise risk management system and performance management system, and in
consideration with his leadership in advancing core task process and infrastructure.

Shareholders Status

LG Display briefs our shareholders on the business status of the company at the annual
General Shareholders’ Meeting, and discloses our quarterly, half-yearly, and annual business
performances on our company homepage. By doing so, we will continue to reflect proactively
the various expectations and needs of our shareholders by communicating with the
shareholders through diverse channels.

LG Electronics

37.90%
7

Korea National
Pension Fund

8.40%

Minority Shareholders*

44 .39%

N

The Capital Group
Companies, Inc.

5.09%

Share
Ownership

* Shareholders holding 1/100 or less of the total issued stocks
** For further information on share ownership, please refer to the ‘Report on the Filing of Changes in Ownership of Block Shares’ in
the Korea Financial Supervisory Service's DART System (http://dart.fss.or.kr).

11



Jeong-Do
Management

LG Way

o
VN

Customer Value Creation
People-oriented Management

Jeong-Do Management
Operational System

Jeong-Do
Management

Fair
. . Competition
Integrity Fairness Based on
Competence,
Transparent Fair trade Unrivaled
management and equal competitiveness
based on opportunity based on
principles and in all business fairness and
standards relationships ceaseless
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LG Way

The LG Way is a guidance for all LG employees. At the same time, it is our unique belief and
philosophy in attaining the vision of becoming ‘No. 1 LG" through ‘Jeong-Do Management' that
is rooted in ‘Customer Value Creation” and ‘People-oriented Management'.

Vision

No. 1LG

To become a leading
company with LG Vision that

Code of Conducts

Jeong-Do Management

LG's original code of conducts
that leads fair competition
through fostering continuously

Management Philosophy

Customer Value Creation
People-oriented Management

Objectives of business activities
and principles of corporate

acknowledged by the markets

our own capacities based on
ethical management

operation

Trusted by customers Integrity
Customer Value Creation
« Customer respect
« Deliver practical value
) . . « Creation through innovation
Attractive to investors Fairness

Admired by the best and the
brightest people

Fair Competition Based on
Competence

People-oriented Management
« Creative freedom
« Respect personalities of individuals
« Capability development and
maximizing individual's capability
- Performance-based evaluation

Feared and emulated by
competitors

Jeong-Do Management Operational System

LG Display, as a corporate citizen, follows principles and standards to take responsibilities
and duties for our society and practices Jeong-Do Management based on fair competition in
accordance with unrivaled competence.

Jeong-Do Management Organization

Divisional Management Inspection Team 1 and 2 inspect business processes either regularly or
frequently and performs consultation activities to practice Jeong-Do Management. The Ethics
Bureau investigates wrongful and fraud through reports or diagnosis and also carries out fraud
prevention activities through Jeong-Do Management education and promotion. In addition,
a Management Inspection Team in China provides localized education, promotion, process
diagnosis, and report investigations to ensure Jeong-Do Management.

Jeong-Do Management Organization

Management
Inspection N\ N\
Team \\ \\ \\
Divisional Divisional China
Management Management Ethics Di :
. . iagnosis

Inspection Inspection Bureau T

eam
Team 1 Team 2

12
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Number of Jeong-Do unit: person
Management Training
Participants in 2015*

=)

6,979 1,046

2015 H 8,025
2,360 414

2014 &{2,774

@ Hosted by Ethics Bureau
@ Hosted by HRD

* Conducted on domestic and overseas employees

Kakaotalk LGD Sinmungo account

Jeong-Do Management Newsletter

Jeong-Do Management Internalization Activity

Jeong-Do Management Training

LG Display performs active training for employees to internalize Jeong-Do Management. The
Ethics Bureau as an initiative spearhead practiced online trainings for every office employees
and off the job trainings for promoted employees, organization leaders, and overseas assignees
in 2015. In addition, we provided trainings that were tailored to different departments such as
procurement, R&D, and manufacturing and also ensured practical internalization activities for
Jeong-Do Management through training both supervisors and employees working in overseas
subsidiaries.

Pledge of Jeong-Do Management Practice

Aiming to improve all employees’ awareness of Jeong-Do Management as to business
performance with customers, partner companies, and competitors, LG Display recommends all
employees and the heads of partner companies to sign the Pledge of Jeong-Do Management
Practice’. The pledge includes clauses stipulate that members are to follow LG Display's code of
ethics and are required to practice Jeong-Do Management.

Jeong-Do Management Survey

LG Display conducts an annual survey on all employees to examine their practice of Jeong-Do
Management and their awareness of Jeong-Do Management and also to bring about further
improvements in deficient areas. We had conducted the survey for three weeks in June 2015
on domestic and overseas employees* and determined that the level of awareness of Jeong-Do
Management has improved.

* Domestic office workers, technicians and overseas FSE, ISE, only including office workers

Jeong-Do Management Cyber Whistleblower System

In order to effectively practice Jeong-Do Management by preventing the violation of a
code of ethics and eradicating corruptions, LG Display operates ‘JeongDo Management
Cyber Sinmungo,’ our online anonymous whistleblower system. The identity or content of a
whistleblower is protected by our safe security system, and the company clearly states that it
takes measures for the whistleblowers not to have any disadvantage. In addition, it created the
lgdsinmungo’ account on Kakaotalk for all employees to more easily report fraudulent acts. At
the same time, in order to activate reports of the fraudulent acts, we reward whistleblowers
and therefore contribute to eradication of corruptions.

Promoting Jeong-Do Management

LG Display consistently carries out public relations work which includes publishing corporate
publications such as the company magazine and blog newsletter for staff members to
recognize that the practice of Jeong-Do Management is not optional but compulsory and
staff can participate in a wide array of promotional quizzes and events designed to raise
awareness. Especially, the company has distributed the Jeong-Do Management newsletter
published in Chinese since 2015 so that it can share the value of Jeong-Do Management
and improve all local employees’ ethics. Moreover, we developed a Jeong-Do Management
application for all members so they can easily reference LG's code of ethics and a practical
manual of LG's code of ethics.
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Risk

Management

«Disproportion of
manpower structure

«Labor-management
dispute

« Lost of core talents

« IT system shutdown

Operation

«Fail of alliance
between different
industries of business

«M/S decline

«Policy changes in
China

«Cannibalization

«Reduction of order

«Fluctuation in
exchange rate

Macro
environment

and
strategy

Slow Spread Risk

Rapid Spread Risk

Safety,
environment
and health

«Fire/Explosion
«Gas/Chemical leak
«Epidemic
«Casualty

Supply Chain
Management
(SCm)

+Logistical
disturbance

«Parts supply
shutdown

« Utility supply
shutdown

LG Display SUSTAINABILITY REPORT 2015-2016

Strengthening of Integrated Risk Management System

LG Display has initiated a corporate-wide effort to detect internal and external risks and taking
prompt action on them. Particularly, we established an integrated risk management system
through risk analysis by reclassifying existing risk categories and selecting core risks based on
risk factors and magnitude.

Risk Management Process

« Identifying risk factors, such as uncertainty,
opportunity loss, casualty, and business
suspension

« Identifying risk factors considering priority

Identifying risk factors > Post-restoration
v

A

Prevention activities < Emergency response

« Improving emergency response capabilities
through usual prevention practices

« Improving emergency response capabilities
through simulation drills and trainings

« Establishing prompt recovery strategies after
emergency response

- Obtaining business continuity after occurrence
of emergency situation

- Defining list of emergency response actions
allowing immediate response

« Establishing practical onsite emergency
response system

Risk Classification

LG Display manages risk categories by classifying them into either a rapid spread or slow spread
risk, and the rapid spread refers to the risks occurring in the aspects of safety, environment and
health and supply network management and we take prompt action on its occurrence. The slow
spread is the risk taken place in operational/macro environment and strategic respects, and we
have practiced regular monitoring perceiving the risk before it occurs.

Risk Management Manual

LG Display will develop a risk management manual based on scenarios reclassifying 14 core
risks into seven risk domains so as to attune to a risk development process.

7 Risk Response Domains

14 Core Risks 7 Risk Response Domains

1. Production operation shut-down
j—» 2. Information security
j—> 3. Information system failure

4. Human disaster

j—» 5. Environment and health

Sy 0. Production facilities accident

j—' 7. Conflict

1. Discontinuance of utility supply (electricity)

2. Logistical disturbance

3. Confidential information leak

4. Personal information leak

5. Shut-down of information system

6. Hacking/virus

7. Large scale life accident

8. Industrial accident

9. Contagious disease

10. Gas/Chemical leak in factory

11. Environmental pollution

12. Fire/Explosion

13. Internal conflict (strikes/sabotage/walkout)

14. External conflict (mass claims)

14
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Compliance

Compliance Risks Management System

Risk
Assessment

Risk
Identification

Compliance
Risk
Management

Mitigation
Planning

Monitoring

1 Risk Identification

Identify risks and categories that have
possibilities of violating regulations in
business process

2 Risk Assessment

Classify identified risks by assessing their
probability and impact

3 Mitigation Planning
Establish a response plan and mitigation
action plan to reduce risks

4l Monitoring
Implement a mitigation action plan
and continuous monitoring

Compliance Management Activities

LG Display has operated a compliance management plan designed to improve compliance. The
company manages compliance risks by identifying major risk categories such as Fair trade,
human resources, intellectual property rights, environment, and safety assigning classifications
through evaluating risk factors and significance, and by creating action plans. In addition,
we perform systematic compliance management activities with thorough follow-up actions
through continuous monitoring.

Compliance Officer System

LG Display operates a compliance control system aimed at devising a compliance control
standard and appointing a compliance officer. We already completed forging the estimation and
management of legal risks, restrictions on infringements, and an education system according
to the compliance control standard, and therefore we also have performed compliance control
activities. Furthermore, the company reports the evaluation results of compliance support
system and validity of the monitoring system to the board of directors so that we can
effectively manage the compliance control system.

Establishing Employees' Awareness on Compliance

Compliance Training

LG Display implements a variety of compliance training programs in order to establish its
employees’ awareness on compliance. In 2015, we offered compliance training programs
regarding our philosophy, system, and related activities to 454 entry level office staff and 63
experienced employees who were newly hired. In addition, we shared local regulations and
critical compliance issues with managers in overseas subsidiaries. And we provided training on
the Fair Subcontract Transactions Act to departments directly working with partner companies
in order to prevent any potential dispute between the company and partner companies. LG
Display will continue our efforts to improve employees' awareness on compliance through
systematic and targeted compliance trainings.

Compliance Newsletters

Our monthly newsletters cover a range of domestic and overseas compliance issues and
enactment or revision of major regulations. LG Display shares the newsletters with domestic
employees and expats in overseas. Contents in the newsletters include definition of compliance
issues, regulation trends of major supervisory bodies, work process complying with
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Information
Security
Management

Shared Growth Program for
Security Capacity

SMEs

- Security staff and organization setup
- Minimum infrastructure investment
- IT security solution investment

Government

- Solution infrastructure support from
SME Technology Security Center

- Financial support for implementation
of security infrastructure

LG Display

- Sharing of infrastructure and
knowhow

- Security consulting services

- Education and promotional support

Security Capacity Training for Partner
Companies

LG Display SUSTAINABILITY REPORT 2015-2016

Security-first Culture

LG Display ensures secure management of various information that, if misused, can have
direct impact on the company’s core national technologies, confidential business information,
and client information. LG Display complies with the information security-related laws and
regulations, which include the Industrial Technology Drain Prevention Act and the Personal
Information Protection Act. In order to prevent information leaks, we also annually offer
information trainings for all employees and require them to sign the pledge of information
security management practice. In addition, we provide annual security training to all employees
and mandate them to sign on pledge on prevention of information leaks. Also we strive to lead
security culture in what employees participate voluntarily and for that we are currently award
CEO prizes to employees and departments with highly contributed to information security
through reporting and suggestion.

Scope of Information Security Management

Article 9 of the Act on Prevention of Divulgence and Protection of Industrial Technology
1. Compliance with Laws
2. CEO award
National 3. Technologies for the design, processing, and production of AMOLED panels
Core Technology 4. Images of pilot products
5. Products
6. Personal identifiers, general information, credit information, sensitive information, and visual
information

Article 2 of the Unfair Competition Prevention and Trade Secret Protection Act
Confidential Business - Any information that is not publicly known and has independent economic value, such as technical or
Information business information on production, sales, and other promotional activities, whose confidentiality has
been maintained with considerable efforts

Corporate Client Product-related information protected by the NDA, including specifications, pilot products, images,
Information prices, and production information

Partner Company

Ny Technologies shared by partners and information on their businesses
Information

Personally identifiable information as specified by the Personal Information Protection Act, such
Personal Information as personal identifiers, general information, credit information, sensitive information, and visual
information

Strengthening Technological Controls against IT System Infringement

To be prepared against hacking to the company's system information leaks or system
infiltration attempts, LG Display is conducting 24/7 real-time security controls, and managing
information security risk factors identified through security vulnerability assessment. In addition,
LG Display has isolated our business network from the internet network to safeguard critical
information assets. Various security activities are performed by utilizing big data so as to cope
with new threat from technology developments and changing business environment.

Privacy Protection

\We operate privacy protection system at the enterprise level and conduct assessments on
personal information security and regular inspections on vulnerabilities in order to preemptively
respond to privacy risks. In addition, we have provided improvement guidelines to our supplier,
which is in charge of managing LG Display's privacy information, after onsite inspection. \We
are also performing thorough preventive activities to comply with privacy protection law by
adopting Personal Information Protection Solutions to avoid private information handling
employees to hold unnecessary private information.

Shared Growth Program for Security Capability of Partner Companies

In 2014, LG Display was commended from the Minister of Trade, Industry & Energy for offering
a workshop on consultation of 20 domestic partner companies and promoting the growth of
100 corporate security staff. In 2015, we performed a shared growth program for upgrading
security capacity against LG Group's suppliers in Korea and Nanjing, China. We will provide our
security programs to more suppliers in overseas production sites.
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Stakeholder
Engagement

Shareholders
and Investors

Local
Communities

.......

Customers

Partners

Employees

Stakeholder Communication Channels and Expectations

We define our stakeholders into five groups for our sustainability management: shareholders

and investors, clients, employees, partner companies, and local communities. Through various

tailored communication channels that are established, we consistently communicate with

stakeholders identifying major issues related to sustainability, and fully reflect them in our

management. We will have a great effort to be developed into a sustainable corporation by

means of listening to the voice of each stakeholder.

Communication
Channels

* IR presentations

« Disclosure

« Shareholder meetings
* IR Meeting

+ Roadshows at home

IR Team

+ PR Team

- Promotion Team

« Business Support and
Planning Team

Through regular public announcement
and investors meetings, we will of-
fer information for LG Display's CSR
activities from which we will produce

+ Paju Village Foremen

Council

« Regional Councils

and abroad + Domestic Legal Affairs improvement plans.
Team
+ CSR website + CSR Team Through local communication chan-
+ Company Love Center + Joyful Workplace nels such as Company Love Center at
at the Gumi Plant Team

the Gumi Plant and Paju Village Fore-
men Council, we will take the lead in
producing shared values for mutual
growth actively gathering local opin-
ions.

+ Top Management

Meeting

« CS surveys
« Sales activities by

business units

+ CS service Center

« Business Unit Sales Team

+ Overseas Standards Team

+ Quality Planning Team

« Technology Planning
Team

« Development Planning
Team

We will collect valuable customers’
opinions through various channels,
and maximize customer satisfaction.

+ Partner Company

Meetings

+ Online Whistleblower

System

+ Mutual growth board
- e-VOS (Voice of Supplier)
+ Mutual growth Magazine

« Ethics Bureau

« Procurement Planning
Team

« CSR Team

« Win-Win Cooperation
Team

« Public Affairs Team

We will actively listen to the voices
of partner companies through build-
ing up online/offline communication
channels from which we also create
a future for mutual growth leading
partners CRS management and ca-
pacity building.

+ Fresh Board
+ Labor-management

Council

« Publication (GOOD)
+ Newsletter
+ Online Grievance

Committee

+ Industrial Health & Safety
k Committee

J

« Labor Relations Team

« Joyful Workplace Team

» PR Team

« Safety and Health
Management Team

We will accept all employees’ difficul-
ties and opinions and improve their
values based on managing a wide
range of organizational and positional
committees and building online com-
munication channels.

J
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CSR
Management

LG Display SUSTAINABILITY REPORT 2015-2016

CSR Promotion System

LG Display has promoted CSR internalization, CSR related risk management, stakeholder
communication, and strategic social contribution under our mission ‘Contribute to sustainable
growth and secure competitiveness of the company through through systematic CSR activities'
Through reflecting CSR perspectives across to our business activities, we will do our economic,
environmental and social responsibilities as a global corporation and pursue sustainable growth
for our company and local communities.

Global No.1
Sustainable Display Company

Strateaies [RES T TN, Management of Communication with Strategic Social
9 CSR-related Risks Stakeholders Contribution

- Operating regular channels
such as publication of

Goal

- Strengthening response
to clients’ CSR requests

- Developing and operating
flagship programs related to

Core - Operating the CSR and regulations sustainability report and each business

Strategic Committee o advisory meeting ;

Tasks gl - Conducting CSR training E;'Tl‘d;gﬁig?rg‘seé risk - Reflecting various local and ' i?nglir;\tllggs:cgflggstersibution
GH - Raising CSR awareness management system segmental stakeholders programs

(publishing newsletter) feedbacks into the business - Developing global social

contribution activities

- Checking and improving

CSR risks at worksites - Responding to external CSR

evaluations

CSR Internalization

In 2015, the CSR Committee has shared CSR direction and core promotional tasks at the
group and enterprise-wide level, and discussed the CSR self-assessment, improvement of CSR
level, and other issues for domestic and oversea worksites. The Committee has supported
sustainability related decision making, including reflecting the discussion results to overall
business management by reporting the results to the management. Also, in order to responding
proactively to increasing CSR requirements to the China subsidiaries, CSR network in each
subsidiary was established and they have been cooperating with the LG Display headquarters.

Management CEO, BOD

Stakeholder Advisory CSR Committee
Meeting Head of the Management Support Group
7 Division CSR Team )
Fair Shared | | Business| | Labor & Human | | Safety and | | Environmental Social | | Overall Management
Trade Growth Ethics Rights Health Management | | Contribution of China Operation
|
CA, GZ, NJ, YT

In addition, CSR and social contribution related training have been provided to promoted
employees and new comers to enhance their CSR understanding. And through CSR newsletter,
major CSR and social contribution activities are shared internally.
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Assessment
results

Corrective
action

ROB=COSAM

Sustainability Award
Bronze Class 2016

ROB=COSAM

Sustainability Award
Industry Mover 2016

CSR Risk Management

Key clients of LG Display, as the EICC members, comply with the EICC Code of Conducts (CoC)
and social responsibility implementations under the categories of labor - ethics - environment -
safety - management system, which are required to global electronics companies to comply with
by the EICC. Accordingly, LG Display has been performed preemptive CSR risk management
activities by adopting and abiding by the EICC CoC with our key partner companies. Prohibition
of child labor and discrimination and humane treatment related to respect of human rights in
the labor area are particularly inspected and managed.

* EICC (Electronic Industry Citizenship Coalition) is a coalition dedicated to electronics supply chain responsibility.
Risk Assessment Process
EICC Self- Execute the self-survey for all worksites at home and abroad to
assessment analyze anticipated risk by worksite

Onsite Conduct onsite inspection based on the EICC Audit Operation Manual to all
Assessment worksites in China with an audit group composed of sectoral experts

Improvement After developing improvement to be tracked on a monthly basis,
racking relevant teams execute an improvement plan

(v]
&
E&ED

Risk Assessment Results

o & & I iR

Lelsor Safety Environment Ethics W B
Human rights System
« Prohibition on consecutive + Keeping emergency « Requiring separate « Requiring privacy + Requiring partner
work days (more than exits clear at all times handling of hazardous protection companies to comply
seven days) « Continuous managing waste discharge for disciplined with the EICC Code
+ Excessive work time annual emergency employees of Conducts (CoC)
(60hr/week) evacuation drills
« Prohibition on night work by
minors under 18 years' old
« Probation period not
exceeding six months
+ Managing weekly basis « Regular inspection of - Installation of separate - Privacy protection - Collecting
working hours opening conditions of discharge waste (non-disclosed agreements of the
emergency doors bins and training on management) EICC CoC compliance

« Executing emergency drill separate discharge

Stakeholder Communication

LG Display has reflected stakeholders' demands collecting through a variety of communication
channels into our business activities. We have extended the scope of sustainability reporting,
which is published every year, in China and Poland subsidiaries. By responding proactively to
questions and demands from our clients, domestic and overseas CSR evaluation organization,
NGOs and etc, we identify our stakeholders’ expectations and take their demands as the
opportunity for improving our sustainable management.

Sustainability Award Results

LG Display has been listed in the DJSI Asia Pacific Index for three consecutive years based
on DJSI's evaluation on a company's economic, environmental, and social accomplishments.
In addition, the company was also listed in ‘Industry Mover’ Index, which is awarded to a
company within the top 15% of each industry in DJSI for the largest score increase compared
to the previous year. Moreover, LG Display was selected as one of The Most Loved Korean
Companies’ for the third year of the award in 2015 for contributing to improvement of
partners’ sustainability. LG Display will continue to do our best to practice sustainability at the
world leading level

19



LG Display SUSTAINABILITY REPORT 2015-2016

Creation of CSV Values on the
LG Display’s Business Model

INPUT o

Category
Creating R&D Expenses
Innovative R&D-to-Sales Ratio
Value for the Government-sponsored R&D
Future project expenses
G No. of safety self-assessment
Trust I:? conduction
Priori Y. Enterprise wise safety
sr"?”t'z'"g inspection
arety Safety Experience Center
training hours
Safety Schools training hours
Managing Use of Raw Materials
Environment - Backlight
for the - Glass
Future - polari
Generation* poarizer
- Drive IC
- Liquid Crystal

Energy consumption
(incl. overseas worksites)
Energy intensity

(incl. overseas worksites)

Water usage

Building a Financial support
Mutuall Technology sharing performances
Cooperaytive (LG IP Sharing Platform) 257 cases 5022 cases a
Culture f 61 companies 67 companies
Sieen S el (accumulated) (accumulated)
T Eysm— Conflict minerals education and management system
9 inspection against 1°~3" tier suppliers
Growing ) o o .
Together Social contribution investments KRW 14.2 billion ~ KRW 16.3 billion A
through Social contribution participation o o
Strategic Social rate (Except double counting) 46% 48% a
Contribution
Creating . »
Employees- Salary KRW 2.9246 trillion  KRW 3.1040 trillion A
oriented Value Employee benefits KRW 68.8 billion KRW 88.2 billion A
with a Joyful Training hours per person 49.8 hours 51.9 hours A

Corporate Culture

2014 2015 Change
KRW 1.7876 trillion KRW 1.5468 trillion v
6.8% 5.4% v

KRW 16.32 billion ~ KRW 14.88 billion v
Improved and corrected 1,156 cases =
Improved and corrected 1,705 cases °

Gumi 23,636 hrs / Paju 25,928 hrs -

Gumi 14,176 hrs / Paju doesn't operate
regular training

291,321,000 260,566,000 v
94,619,379 m? 96,500,167 m? A
690,204,000 673,125,000 v
1,324,140,000 1,168,746,000 v
129,138 kg 130,093 kg A

66,463 TJ 67,257 T) A

7.9 TJ/1000 glasses 7.8 TJ/1000 glasses v
77,860,413 ton 76,978,322 ton v

KRW 12.99 billion KRW 13.15 billion A

* Some environmental data including energy usage, GHG emissions and waste discharges include overseas worksites
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. Jeliaixi)

Category 2014 2015 Change

. $ Accumulated no. of patent of LGD 26,518 cases 28,811cases
w Sales KRW 26.4555 trillion  KRW 28.3838 trillion
Operating profits KRW 1.3573 trillion ~ KRW 1.6256 trillion

Creating LCD global market share 237% 234%

Innovative Value ;.04 KRW 17.89 trilion  KRW 17.89 trillion
for the Future

Industrial incident rate 0.006 0.009

PSM Assessment P Level (Gumi, Paju Maintained the Level
(Gumi, Paju)

Gaining Trust
by Prioritizing OHSAS 18001 Maintained the Level (Gumi, Paju
Safety

)
Symbiosis Safety Program Maintained the Level (Gumi, Paju) Re-certified (Gumi, Paju)
)

Re-certified (Gumi, Paju)

KOSHA 18001 New certification (Gurmi) Ma'“ta'ﬁzevf;ieﬁ}féé‘éggg)

Maintained the Level(Gumi), Re-certified(Gumi),

Safety Zone Certificate Newly certified (Paju) Newly certified(Paju)

DISPLAY
TH E BE-ITE R No. of panel production

L ) n il T 8,425,000 glasses 8,609,000 glasses
FUTURE g (Gul\.::? g";:::::;sworksites) 8,096,156 tCO2q 8023727 tC02%q
Managing Amounts of GHG reduction 376,913 tCO2eq 431,795 tCO2eq

Environment Discharge of water pollutants
for the Future (oD, COD, SS)

et
Generation Water reuse rate 130% 137%

Emissions of air pollutants
(NOx, SOx, Dust) 158,167 kg 125,786kg

Amounts of waste recycling o o
rate (incl. Chinese plants) 87% 88%

47 ton/d 42 ton/d

DREAM
WITH OU R % Benefit Sharing System 22 cases 19 cases

Industrial Innovation Movement 16 cases 33 cases
ildi
STAKEHOLDERS Mutialy

) GHG reductions from suppliers
Cooperative
Culture CFS+Active smelters 76% 100%

‘\ IT Power Plant, the representative 34 plants 40 plants
social contribution program (accumulated) (accumulated)

Growing Together ) e
through Strategic ~ No. of volunteering activities 2,862 cases 2,618 cases

Social Contribution

lii New employment 376 persons 976 persons
l 4.8% 3.5%

n Turnover rate
_’ Creating Employees-

oriented Value with No. of complaints resolved 30 cases 73 cases

a Joyful Corporate
Culture
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Materiality
Assessment

Outline of Materiality Assessment

LG Display prepared this report in accordance with the four reporting principles of Global
Reporting Initiative (GRI), one of the international standard guidelines for sustainability report:
sustainability context, materiality, stakeholder inclusiveness, and completeness. Therefore, we
conducted international sustainability standards analysis, benchmarking advanced companies,
media research, and stakeholders' research. After that we identified material sustainability issues
that are related to the company. We assessed materiality of these issues according to the GRI
G4 Guidelines, and we selected final reporting issues through prioritizing process of the issues.

Materiality
Assessment Process

Developing the Issue

Step1 Pool

Analyzing global initiatives including GRI G4
and 1SO 26000

We created an issue pool through analysis of global sus-
tainability initiatives, including GRI G4, DJSI, and ISO 26000.

Step2 Assessing Material

Issues

We evaluated material issues based on social
concern and business impact through the reviews by
sustainability experts and our management.

Social Concern
Benchmarking Global Leading Companies Impact of each sustainability issue affect to external
Important industrial issues were identified by benchmarking stakeholders' activities and decision making and the
sustainability reports produced by domestic and overseas stakeholders' interest on that issue

advanced companies. .
P Business Impact

Media Research

We listed up economic, social and environmental issues by
analyzing 14,873 articles related to LG Display that are
reported in media during 2015.

Stakeholder Survey

We conducted online survey against LG Display’s internal

[Prioritizing sustainability issues based on CSR strategy,
media analysis, and industrial issues in order to identify
connectivity between business strategy and CSR issues,
and impacts to the company

and external stakeholders.

Stakeholder Survey

LG Display conducted stakeholders’ survey in order to reflect proactively their opinions,
which impact significantly to LG Display’s business, in our business and to resolve any core
sustainability issues. Through the survey, we identified LG Display's CSR performance from

internal and external perspectives and priority issues for sustainable management.

Internal / External Responding Status

Catego! Respondents
gory (No. of Person)
Total 3,290
Employees 3,240
Internal
Shareholders and investors 8
Clients 1
Governments and relevant 5
organizations
External  Partner companies 26
Academic, research 8
institutions, media, NGO
Others 5
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Survey Contents

Diagnosis of LGD's CSR level
(survey employees’ CSR awareness level)

v

Identifying sustainability related priority issues
from internal and external stakeholders
(economy, environment, social, employees)

v

Suggestions for LGD's sustainability
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St ep3 Selecting Core Issues mpact Core

(Materiality Assessment Matrix) issues

Materiality evaluation matrix was set by materiality aspect that
is based on combination of social concerns of stakeholders and

business impact regarding sustainability topic. 55 20

Core Issues
23

Creating economic performances through technological innovation, business
competitiveness, and etc

Reporting
Efforts to spread a culture of occupational health and safety 14 Issues

24 5

Building a Joyful Workplace

Responding to climate change through managing and minimizing GHG emissions 17
16

Strengthening shared growth activities for partner companies 26 18
Strategic social contribution activities (linking to business strategies and considering 19 X
characteristics of local communities) Potential
Strengthening control of hazardous chemical substances discharges at worksites (|V| _JSS_UE;

onitoring
Evaluating sustainability of supply chain and strengthening risks (enforcing conflict
mineral management)

) ! , ) Relevance
Conducting education program to strengthen employees' capacity

60 00 0 060000

Developing eco-friendly products including high-efficient energy products

Result of Materiality Assessment

\We have selected a total of ten core issues based on social concern and business impact, and
have reported these issues in detail

Reporting

. Aspects Core Issues S ounc o Reporting chapters

Internal  External

Creating economic performances through technological

Economic performance innovation, business competitiveness, etc. [ ] ([ ] Display the Better Future #1
Occupational health and safety  Efforts to spread a culture of occupational health and safety [ ([ ] Display the Better Future #2
Employment Building a Joyful Workplace [} Dream with Our Stakeholders #6
Emissions iﬁsmg?;gg(;ﬁélmiig:znge through managing and [ ] ([ ] Display the Better Future #3
Procurement Strengthening shared growth activities for partner companies ° Dream with Our Stakeholders #4

Strategic social contribution activities (linking to business °

strategies and considering characteristics of local communities) Dream with Our Stakeholders =5

Local communities

Strengthening control of hazardous chemical substances

Effluents and waste discharges discharges at worksites [ ] [ ] Display the Better Future #3

SupplerAssessment forsocial e enforcng conict el ®  Dreamwith Our Stakeholders o4
management)

Training and education E;;:ctfg;ing education program to strengthen employees’ [ ] Dream with Our Stakeholders #6

Products and services gs;/izgisng eco-friendly products including high-efficient energy ° Display the Better Future 1
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2015 LGD Highlights

A

d
Achievement of
KRW 1 trillion of
Operating Profit for
Three Consecutive
Years

According to the performance announcement of the 4th quarter in
2015, LG Display has achieved more than KRW 1 trillion operating
profit for three consecutive years. Even with the global rescission
and substantial growth of Chinese panel supply, LG Display has
showed successful performance by expanding with differentiated
products such as UHD TV, AIT, and IPS panels. LG Display will
continue to create successful management performance and
differentiated technologies to lead the market in 2016.

$1¥

Achievement of
No.1 Market Share
in the UHD TV
Panel Market

According to HIS, a market research institute, the market size
of the UHD resolution TV LCD panels in the 4™ quarter of 2015
is equivalent to 11,258,000 units. LG Display has taken the
largest market share, 35%, with releasing 3,988,000 units during
the same period. This performance was achieved by responding
quickly to the customers’ demands for various UHD panels,
including 43-inch, 49-inch, and 84-inch with M+ technology.

009 o
.
The Best Corporate
with Win-Win
Growth Index

LG Display has been participating in different activities to
strengthen its competitiveness under a philosophy of ‘The
partners’ competitiveness is LG Display's competitiveness'. It had
put in relentless efforts to be the No. 1 market leading partner
through various supporting programs, including financial support,
technology and training programs, and strengthening management
competency. Based on its efforts, LG Display has been awarded as
the best corporate in the Win-Win Growth Index evaluation held by
the Korea Commissions for Corporate Partnership in 2014.

The Trade Day
Award,

‘Golden Tower
Medal' Achieved

At the 51°° Trade Day Award, the vice chairman Sang-Boem
Han has received the Golden Tower Medal. His 33 year-long
efforts and contribution for growing the semi-conductor and
display industries to the global level have been recognized. His
contribution also played an important part in localization of LCD
production and changing the 3D industry by taking a lead of
FPR (Film Type Patterned Retarder) 3D business. Mr. Han has
mentioned that he will continue to contribute to “maintaining the
reputation of Korea as the market leader in the display industry”.



&

2015 ‘Happiness
Sharing Company’
Award from the
Minister of Health
and Welfare

LG Display has been awarded with the ‘Happiness Sharing Company
of 2015" award by the minister of Health and Welfare last August.
This recognition was based on its previous efforts to take social
responsibilities through various social contribution programs for
the neglected local community groups by Paju Plant since 2006.
LG Display always reminds itself about the mutual growth with the
local communities and will continue its effort to share its growth
the local communities.

i
Awarded the 3rd
Loved Corporate

of Korea Award by
the Government

Last November, LG Display has been awarded with the president
of Korea Chamber of Commerce and Industry (KCCI) Award
under private enterprise category sponsored by the Ministry of
Trade, Industry and Energy and the Small and Medium Business
Administration. LG Display has been awarded for its great
contribution to the partners’ sustainability growth through various
programs including Green Consulting to respond to the climate
changes and reduction and regulation of the GHG emissions.
We will continue to growth with society and recognized by the
members of the society.

2015 Korea
Technology Award,
Prime Minister’s
Award

In December of 2015, LG Display has been awarded with the Prime
Minister's Award at the 2015 Korea Technology Award sponsored
by the Ministry of Trade, Industry and Energy. Through this award,
LG Display shared its untraditional idea of ultra thin, ultra light
plastic OLED designs and process technologies and took an official
recognition of contributing to industry technology during 2015.

©

Signing of an MIOU
for ‘Demonstration
Project on the
Management

of Resource
Circulation”

LG Display has signed a MOU for ‘Demonstration Project on the
Management of Resource Circulation” with Korea Environment
Corporation and Ministry of Environment and proactively respond
to recycling display industrial wastes. Through this MOU, Paju Plant
has set up a recourse circulation goal until 2016 and practice by
the detailed operating plan. Moreover, Paju Plant recycles more
than 90% of the wastes and has received two ‘Prime Minister's
award for Resource circulating corporate’ and continues to show
its effort for environment protection.
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2015 Key Performances

R&D Ratio against Sales (%)

6.8

| I
2013 2014 2015

[ 1.4% decrease compared to 2014 ]
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Creating Innovative
Value for the Future

The worldwide display industry is witnessing pricing pressures as the global
economy slows down and the number of Chinese suppliers increase. Therefore,
domestic and international companies are steadily investing in creating innovative
values and building intellectual assets. LG Display also recognizes these changes
in the market and tries to secure market dominance by diversifying products via
innovative technologies, such as flexible and transparent display.

-Organization of the CTO-oriented organization to strengthen R&D
competitiveness

- Strengthening global patent competitiveness

- Securing drivers for future growth by developing new technologies, including
flexible OLED and transparent OLED

- Diversification of R&D portfolio

In 2015, LG Display has built a competitive edge by developing differentiated
products, such as mobile LCD using AIT (Advanced In-cell Touch) technology,
UHD HDR OLED TV, Wall Paper OLED, and large-sized OLED. In addition, we also
continue to develop energy-saving, low-heat dissipating, and eco-friendly OLED
lights.

LG Display will continue R&D activities continuosly to secure OLED future applied
technology competitiveness. We also plan to gain greater market control with
differentiated technologies for commercial and automobile displays.
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Strengthening R&D System

Strengthening Strategy for R&D
Competitiveness

LG Display R&D is focused on reality, ambience, and intelligence
to identify needs of customers and develop technologies that
deliver innovative values. The CTO-assigned research laboratories,
and respective business units conduct research on fundamental
technology, future technology of LCD and OLED, and next-
generation display products. Additionally, business units in Paju
and Gumi have also formed separate departments to drive the
development of TV, IT, mobile, and OLED products.

R&D Organization

Business
Units

Business

Research

Lab Units

- Basic and fundamental - Advanced technologies —- TV technologies
technology -Future OLED of LCD - IT/mobile technologies
technology - Advanced technologies - OLED technologies

- Next-generation display of OLED

Technology Seminar of Chinese Patent Office

In October 2015, LG Display hosted a major technology seminar
at Guangdong Evaluation Center with the support of the Chinese
patent office to strengthen engagements in patent application,
licensing, and protection of mobile technologies, such as AIT
(Advanced In-Cell Touch). LG Display has bolstered patent
competitiveness through 1,900 patent applications in China, which
exceeds 30% of active overseas patent applications in the past five
years.

Photo of Technology Seminar of the Chinese
Patent Office

INTERVIEW

Management of R&D Performances

LG Display has strengthened competitiveness in R&D management
and development of industry-leading technologies, including IPS
based LCD, large-sized OLED, and AlIT.

List of the World's Leading LGD Technologies

- Development of 55-inch curved OLED TV panel

- Development of 5.5-inch QHD LCD for smart phones
- Production of 6-inch flexible OLED smart phone panel
- Development of 105-inch curved LCD for UHD TVs

- Development of UHD M+ LCD for 42/49/55-inch TVs

- LTPS AH-IPS UV Alignment for smart phones and
development of N-type LCD

- Development of 18-inch transparent OLED and flexible
OLED

- Development and mass production of 1.3-inch circular
plastic OLED panel

- Development of 55-inch Wall Paper OLED

- Development of 55-inch double sided OLED

- Development of 139-inch S-shape tile style double sided
OLED

Patent Management

LG Display believes in the importance of strengthening and
protecting advanced technologies, as well as developing
differentiated technologies to lead future markets. Thus, we have
successfully protected our intellectual properties by registering
13,909 domestic and 14,902 overseas patents as of 2015.

Patents held by LG Display unit: case

Domestic 11,779  Overseas 12,040
2013 cosssssssc o 23819

Domestic 13,164 Overseas 13,354
2014 ooEEEEEEEED CGEEEE