YOU DREAM

® This is LG Display's second corporate sustainability report since 2012.This was prepared to

re— present its sustainability management status to internal and external stakeholders and meet
e _) the stakeholders’expectations and demands.

Reporting Period and Scope

® This report covers LG Display's performances and activities from January 1 through
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December 31,2012, and some additional information from the first quarter of 2013 where

it was deemed necessary. Quantitative performances for recent three years were presented

to show time-series trends. The between-year variation data were based on the final date of

each fiscal year (December 31), and more information on reporting period were specified Y
where necessary.

We aimed to report all aspects of our head office in Seoul and domestic worksites in Gumi

and Paju. We have five overseas worksites (Nanjing, Guangzhou, and Yantai in China, Poland,

and Mexico); of these, Nanjing and Guangzhou worksites reported environmental and

social performances and others reported economic performances. Overseas worksites were

included in the reporting scope for the first time this year. We plan to report sustainability

performances of all worksites at home and abroad in all aspects in the future.

Reporting Principle
@ This report was prepared based on the GRI G3.1 Guideline. To read about our activities in
the areas specified by the GRI, please refer to detailed guideline index on page 90.To enhance
the credibility of the reporting process and information, LG Display conducted a third party
assurance through an independent, specialized institution. The assurance report can be
V4
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found on page 96.

For More Information
@ Please visit the LG Display website (http://www.gdisplay.com) for a view or download of

our sustainability report. Please contact the following number for any inquiries and more

details.We look forward to hearing various opinions from the stakeholders.

Social Contribution Team of LG Display ’
Tel. 82-2-3777-0892
e-mail  csr@lgdisplay.com

g ™

@ LG Display i



MAJOR PERFORMANCE
N SUSTANABILITY MANAGEMENT

“We have to promote a business that can lead us to succeed and contribute to the society. Such business can

continuously be crowned with success.”

Quotations from Koo, In-hwoi, the founder of LG Group

® LG Display established significant goals to maximize the business value and maintain sustainability in creation of

short-term revenue, which indicates business achievement of the year.and also in mutual growth with the society from
the mid-to long-term perspective. Based on such ideas, LG Display has selected two indicators that show sustainability
management of the business to each stakeholder and has continuously managed those indicators. This report is an
integrated report, the new trend in information disclosure, and the report reflects the resolution and initiative of LG

Display to accurately and concurrently deliver the financial and non-financial information to the stakeholders.

Stakeholder  Indicator Unit 2011 2012 Year-on-year
Shareholders  Sales KRW in billions ~ 24,291.2 29,429.7 21.2%
&investors  \jarket share % 27.9 28.4 1.8%
R&D expense to sales % 5.4 4.7 (13.0%)
Customers
No. of patents items 16,944 19,713 16.3%
) Recycling of waste tons 121,706 137,186 12.7%
Environment
Reuse of waste water Thousand tons 83,559 92,007 10.1%
Total training hours Million hours 1.80 1.27 (29.4%)
Employees -
Recruitment of local people % 99.5 99.5 0
Financial support for suppliers KRW in billions 38.9 14.6 (62.5%)
Partner R
companies 0. of trainees + o
P (cumulated for recent 5 years) persons 3.8% 5,627 M.5%
Local No. of participants in volunteer works persons 21,321 25,465 19.4%
communities  cymulative participants in “Cho-rong-e Eye Care Class’ persons 11,956 18,597 55.5%

* The figure was revised by using the calculation method different from the previous report.
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Operating income was KRW 912.3 billion in 2012, and
4-year CAGR in sales achieved 21.2%. LG Display has
demonstrated dominant position in the market.

LG Display has captured world top place in the industry
(Display Search survey)

R&D investment rose from KRW 1.31 trillion in 2011 to
KRW 1.37 trillion in 2012. R&D investment ratio declined
4.7% in 2012 vs. 5.4% in 2011, due to surge of sales
(21.15%) in 2012.

The number of patents possessed by LG Display

rose by 2,769 patents in 2012, compared to 2011. We
currently strive to protect intellectual property rights, as
well as developing cutting-edge technologies.

LG Display jointly registered two patents for new waste
recycling technologies in 2012.

LG Display completed waste water reuse facility
investments (P.98), and the facility operation has
kicked off.

Training programs for newcomers (in-house training,
commissioned training and essential training) declined
as the size of new recruitment contracted. Also,
training hours slightly dropped, according to foreign
language education policy change.

Local employment ratio has been steadily maintained
around 99%, and LG Display uses local area—based
growth strategy.

LG Display's aid amount for partner firms did not
change from 2011 and the amount has been deposited
in a bank. The aid amount appears to have declined in
terms of value because if a partner firm's loans in 2011
had not been repaid and was extended in 2012, the
loan was not included in the 2012 aid amount.

The number of trainees of our partner firms supported
by LG Display climbed by 44.5%.

As a result of our efforts to systematically improve and
spread social contribution awareness, interest in social
contribution increased and the volunteering ratio of our
employees went up.

The number of trainees is on a steady rise, due to
increase in elementary schools” application.

LG Display will overcome product sales price decline
that has been caused by deteriorated macro—economy,
with high value added product ratio expansion through
product differentiation strategy.

LG Display will grow into a leading global company
retaining its top rank in the display industry.

We plan to increase investments to KRW 1.5 trillion in
2013 to lead world markets with the next generation
technologies, centered on OLED, 3D, transparent and
flexible displays.

LG Display, as a company based on technology-edge,
plans to continually increase patents to lead world
markets through incessant R&D.

We plan to expand recycling volume through new waste
recycling technology development and R&D each year.

LG Display is going to increase the reuse of waste
water by substantially increasing waste reuse facility
investments.

We will expand training programs and programs on
developing expertise/professionalism our employees,
and gradually increase training hours per person.

LG Display will continue to foster local employees, and
conduct vision enhancement activities.

With recognition that partner firms’ competitiveness
enhancement becomes favorable to LG Display’s
competitiveness enhancement, we will increase
financial and technical support for continuous win-win
growth.

LG Display plans to offer various training/education
programs to more partner firms so that they can be
equipped with competitive edge.

We are committed to establishing a culture of growing
together with society through increasing the number
of volunteering employees, and volunteer service
engagement duration and donations.

We will endeavor for Chorongi Eye Health Class to
place itself more deeply in our society.
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CEO MESSAGE

You Dream, We Display

I would like to express my deepest gratitude to the stakeholders who have shown their interest and provided
support and encouragement for LG Display to become the No. 1 global business.

Due to the lasting consequences of the global economic depression and excess supply in the display industry, 2012 was expected to
be a challenging year.Nonetheless, LG Display proclaimed the idea of "You Dream, We Display,"a new vision to be a future turning point,

as a way to turn this crisis into an opportunity and realize changes and leaps through various innovative activities.

We have devoted efforts to secure high profitability through manufacturing high value-added products using differentiated technol-
ogy, such as IPS and FPR 3D for smart devices, while leading the OLED display market based on the advanced OLED technical compe-
tence. As a result, we realized the monumental achievement of cumulative production of 1 billion large LCD modules in last September
for the first time in the industry. Through such endeavor and achievement, we achieved the highest quarter sales for three consecutive

quarters and accomplished the goal of becoming the ‘Global No. 1"in the display market.

Such accomplishments by LG Display are the outcome of 'mutual growth' that has been sincerely promoted by our 'mutual growth
management'.LG Display has supported and funded construction of infrastructure for partners while actively sponsoring capability re-
inforcement by providing expanded educational opportunities to the employees of partner companies. Especially, 'the benefit sharing
system’ has been implemented for the partners to grow as world-class suppliers. Moreover, in recognition of the efforts exerted toward

mutual growth management, LG Display was appointed in 2012 as ‘a business that practiced CSR for mutual growth.’

Meanwhile, LG Display is endeavoring to fulfill its social responsibility and roles as a corporate citizen that deserves the title of a global
No.1 company.Various CSR activities including IT power plant project are promoted with NGOs to expand the educational opportuni-
ties for teenagers who are in challenging situation. The labor union is also actively participating in USR activities (Union Social Respon-
sibility) by supporting scholarships to the children of fire officers and policemen who died in line of duty. Moreover, LG Display estab-
lished 'Nanumnuri’, an affiliate designed for the physically challenged, in April for the first time in the industry, and the institution has
been operated to expand employment and independence of the physically challenged. From the environmental perspective, Green
Management System was established to provide green consulting and incentive as part of the efforts to realize green growth together

with the partners.

Dear stakeholders.

The faith and support you have given for the past year have been the great strength for LG Display to overcome the challenging mar-
ket situation and prepare for a new leap.We expect various difficulties this year as well; however, we promise to exert our utmost efforts
to live up to your expectations.

Thank you very much.

May 2013
Sang-Beom Han, President&CEO

M

2012-2013 LG Display Sustainability Report
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INTRODUCTION TO LG DISFPLAY

About Core R&D Projects
Next-generation technologies, such as OLED, 3D, transparent and flexible display, are the important drivers of LG Display's competence
to lead the global display market. LG Display's sustainable development will be realized through innovating new technologies and ex-

ploring new market opportunities.

OLED Display
Based on differentiated WRGB OLED technology, LG Display started the produc-
tion of 55-inch OLED display for TV in January 2013 for the first time in the

world. Making the best use of advanced technology, we promise to
lead the OLED market through differentiated super-sized and super
high definition design.

Transparent Display
Transparent display, as depicted in science fiction films,is a
future technology that enables viewers to watch videos
on transparent membranes. With this breakthrough
technology, viewers are able to watch TV news pro-
grams and obtain information using the windows of
their living rooms. They are also able to use global
positioning systems (GPS) on car windows. LG Dis-
play continues to stay ahead of the competition in
this exciting field through constant, cutting-edge

research and development.

@ LG Display

3D Display

Through FPR technology (Film Patterned Retarder)

that realizes excellent 3D quality and wearing com-

fort, LG Display secured the top rank in the display
market of 3D TV in 2012.By pioneering the technical
advancement in the field of auto stereoscopic 3D
display, we will solidify our position at the top of the
3D market while consistently exerting efforts to im-

prove users'convenience.

Flexible Display

LG Display has pioneered the flexible display industry based on its
signature technical competence. Since the introduction of 14.1-inch
e-paper in 2006 for the first time in the world, we have proven our world-
best technical competence by developing 4-inch full color flexible OLED that
enables video display. Currently, LG Display is preparing to openup a brighter future
through further innovations of the OLED-based flexible display.

You Dream, We Display
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VISION & GOVERNANCE

Vision

The vision of LG Display is "You Dream, We Display.” People dream of the future and share their dreams with each other.LG Display lis-
tens to those dreams and brings them to life through creative thinking and innovative technology.

The future you dream of is possible with LG Display. Based on such vision, LG Display promises to fulfill its roles and responsibilities
according to its goal of becoming the global No. 1 display business. The core competence and value of LG display reflect the social re-

sponsibility and keys to its business sustainability.

LG Display
Brings your dreams to life

Vision You Dream, We Display
Always at your side, LG Display is here to turn the world you dream of into reality.
Goal Global No.1 Display Company
Core Strengthening Customer-oriented Marketing Capabilities
Competencies Developing Market-leading Products and Technologies

Constructing the Most Competitive Production System
Building an Optimized Supply Chain

Maximizing Management Efficiencies

Creating an Organizational Culture that Aims to be No.1

Core Values Open Communication, Proactive Collaboration, Change & Leap

Right People Passion, Professionalism, Teamwork

‘ The Keys to Sustainability ‘

It not only exerts efforts for continuous R&D support to understand the customers'

needs and be equipped with market-leading products and technical competence It intends to construct the production system that can secure sustainable com-
but also takes responsibility for its products based on positive contribution to the petitive edge to be settled as the global No. 1 business.

environment and society.

It intends to maximize management efficiency in terms of cost reduction while
lessening the unnecessary use of materials and energy and minimizing the factors
that cause pollution, thereby satisfying the objectives and social demand.

It intends to contribute to the mutual growth with partners and expansion of CSR
in the supply chain.

It aims at the business culture that not only creates a workplace where members
want to work at but also promotes mutual growth of the employees and company,
with the ultimate goal of gaining the preference of stakeholders.

It aims at the transparent and consistent communication with the employees and
local communities.

2012-2013 LG Display Sustainability Report
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Corporate Governance
The Chairman of the Board of Directors (BOD) in LG Display and Representative Director are separated and in accordance with the
articles of association that clearly stipulated the procedure of appointing an outside director and related laws like the commercial law,

more than half of the directors are selected as the outside directors to secure the independence and expertise of the BOD.

Board of Directors
As of May 2013,BOD consists of seven members, including two inside directors, one non-executive director,and four outside directors.
Also in the BOD, there are three committees including the Audit Committee, the Outside Director Nomination Committee, and Corpo-

rate Governance Committee.

® Independence and Expertise of the Board of Directors

The BOD of LG Display separated the Chairman of the BOD and Representative Director to realize sound governance and transparent
management system.The outside director is appointed in the general shareholders' meeting among those who are recommended by
the Outside Director Nomination Committee to secure the independence of the BOD. For the purpose of securing effective and rational
decision-making and expertise, the outside director is selected among those with extensive experience and specialized knowledge in
broad areas including business administration, economy, and accounting.To ensure the independence of each committee, the ratio of
the outside directors is maintained to more than two-thirds, except the Corporate Governance Committee. While abiding by the opera-

tion guidelines of each committee, LG Display ensures the transparency of their operations.

Board of Directors (As of March 21,2013)
Committee
Classification Name (gender) Position Audit Outside Director Management
Committee Nomination Committee Committee

Sang Beom Han (Male) ~ CEO, Representative Director, LG Display )

Inside Director J H
ames (Hoyoung) Executive Vice President and CFO, Director, LG Display [ ] [
Jeong (Male)

Chairman of the BOD, Vice Chairman,

Non-executive Director Yu Sig Kang (Male)
LG Management Development Institute

Tae Sk Ahn (Male) Profe‘SS'on D?partment of 'Business‘ ' °
Administration, Seoul National University

Chair Professor, Department of Information

Jin Jang (Mal
inJang (Male) Display, Kyung Hee University

Outside Director brof b Vaterials Enaineer
rofessor, Department of Materials Engineering,
Dong Il Kwon (Male) ) P o 9 9 L4
Seoul National University

Professor, Graduate School of Laws,
Joon Park (Male) ) - b
Seoul National University

Operation of the Board of Directors
The BOD holds a regular meeting each quarter and in case of having an agenda, a temporary meeting is held. The BOD's role is to su-
pervise the business management while delivering, seceding,and executing major management matters. Also, the BOD exerts efforts to

reflect the stakeholders’ opinion to the management.

® Performance of the Board of Directors
From 2012 to March 2013 when the composition of the BOD was changed, the meeting of the BOD was held for 10 times to discuss

about 52 agendas. Please refer to the business plan for further information on the individual agendas of the BOD.

® Remuneration System
The remuneration of the BOD and top management is commensurate with regular review on management objectives and perfor-

mance assessment. The remuneration limit for directors is decided through the deliberation of the general shareholders' meeting.

® Opinion Reflection Process of the Employees

The employees of LG Display communicate with the board level through a system called ‘Fresh Board. (p.55)

You Dream, We Display
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The Committees under the Board of Directors
LG Display installed three committees in the BOD; the Audit Committee, the Outside Director Nomination Committee, and Corporate
Governance Committee. Such committees are commissioned to improve the efficiency of decision-making while uplifting the transpar-

ency and independence of the BOD.

® The Audit Committee

The Audit Committee is composed of three outside directors. It intervenes in the audit process through quarterly activities of the Audit
Committee while increasing transparency of the organization through audit on accounting and business execution.

To maintain its independence, all members of the Audit Committee are outside directors who are qualified in accordance with the

commercial law. From 2012 to March 2013, the meeting was held 8 times and has delivered 34 agendas.

® Outside Director Nomination Committee

The Outside Director Nomination Committee consists of three people;an inside director and two outside directors appointed in the
general shareholders'meeting. In case of the outside directors, they abide by the existing laws related to the appointment of an outside
director as stated in the articles of association and all outside directors must meet the standards. There are a total of 4 outside directors
including an audit commissioner. Once the nominees are recommended by the Outside Director Nomination Committee and ap-

proved by the BOD, the outside directors are appointed in the general shareholders' meeting.

® Corporate Governance Committee
Corporate Governance Committee is composed of two inside directors. It deliberates issues entrusted by the BOD regarding the gener-
al management and financial affairs less than a certain scale, enabling the BOD to effectively deliberate more significant agendas while

promoting speedy business execution among the management level.

Shareholder Structure Share Ownership

As the largest shareholder in LG Display, LG Electronics owns (As of December 2012)

135,625,000 common shares, accounting for 37.9% of the

company’s voting stock as of the end of 2012. Also, Sang Beom 6.05%
Han, the CEO of LG Display, currently holds 930 shares. The
stockholder with more than 5% of the voting right besides the
largest shareholder is the National Pension Service and it holds
21,633,625 shares (6.05%). The small-scale shareholders who

own less than 1/100 of the total number of issued stocks pos- 56.05%

sess 189,387,341 shares (52.9%). For further information, please

refer to ‘Report on the filing of changes in ownership of block G Flectronics

shares'in the Financial Supervisory Service (http://dartfss.orkr). @ Others (including minority shareholders)
® National Pension Service

Exercise of the Voting Rights of Stockholders

LG Display selected neither the concentrated vote system as

stipulated in Clause 2, Article 382 of Commercial Law nor the

write-in voting or electronic voting.

2012-2013 LG Display Sustainability Report
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JEONG-DO MANAGEMENT

*Jeong-Do Management: Fairness and Jeong-Do

"Jeong-Do Management" is LG's unique code of ethics. LG's goal is to pursue long-term excellence through ethical management and

fair competition. However, true Jeong-Do Management goes beyond professional ethics to emphasize the importance of achieving

substantial results through competitiveness.

The LG Way

The LG Way represents LG's corporate culture, which is committed to the tenets of "customer value creation" and "people-oriented manage-

ment" through the Jeong-Do Management code of conduct. Solidly anchored on the LG Way, LG can achieve its ultimate vision of becoming

"No.1LG"

v“s"on

Code of

Conduct »
Competitive-

Management o

Philosophy

Expansion of Jeong-Do Management

LG Display published and distributed a booklet called ‘The Em-
ployees' Guideline on Jeong-Do Management'to encourage the
employees to actively participate in Jeong-Do Management.
In addition, all employees who are newly recruited, promoted,
or appointed to leadership positions must sign the "Jeong-Do
Management Pledge of Practice," through which they renew
and show their commitment to Jeong-Do Management.
Through 'Cyber Sinmungo,' which is an online whistle-blowing
system, all stakeholders including employees are able to report
violations against Jeong-Do Management, with the option of
remaining anonymous. LG Display also operates a Jeong-Do
Management Counseling Center that addresses inquiries from
any stakeholder regarding Jeong-Do Management, providing
clarifications as well as detailed countermeasures if necessary.
The center also encourages employees to submit reports on
any illegal acquisition of money, valuables, or offers of hospitality
from stakeholders. In order to prevent such negative factors in
advance, online education has been provided for the partners
since March 2012 (p.63).

You Dream, We Display

Transparent management based on prin-
ciples and standards

Fair trade and equal opportunity for all busi-
ness relationships

Unrivaled competitiveness based on fairess
and consistent hard work

System and Composition of the LG Code of Ethics

The LG code of ethics presents the fundamental direction of the
company's ethics management, one of the major branches of
Jeong-Do Management. The code of ethics is composed of the
practical guidelines that are the proclamatory code of ethics
and elucidation of the practical guidelines that explains in detail

the behavioral principles.

oo

Code of Ethics Practical Guidelines

Elucidation of the

Practical Guidelines

Proclamatory Practical Detailed behavioral prin-
code of ethics guidelines ciples

The standards of correct  Explanation on judgment  Description of the basic
behavior and value judg-  and behavioral principles  principles, target of prac-

ment to be observed by in each code of ethics tice, judgment standards,
the employees and part- and action guide on the
ners of LG items that require detailed

explanation in the code of
ethics and practical guide-
line of the code of ethics
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COMPLIANCE

Improvement and Management of Compliance

Since October 2009, LG Display has consistently resolved major risks to compliance in both domestic and overseas projects with the full
cooperation of executives and employees at worksites. Moreover, those risks were classified into‘management improvement (Construc-
tion of management process) and ‘awareness improvement (Awareness reinforcement)'to carry out improvement and management
measures. For the settlement of compliance control and its operation system, regular audit, self-assessment, and monitoring & reporting
system were established. Besides this, the guidelines to reinforce awareness and spontaneous activities on compliance are provided as
a part of the efforts for preventing compliance risk and its recurrence. With unwavering commitment, LG Display promotes and edu-

cates these guidelines for the betterment of the entire company.

Provision and Distribution of Compliance Guidelines

The significance of the compliance management in LG Display can be found beyond the mere avoidance ! T
of social sanction by observing the legal requirements. Rather, it intends to realize a healthy corporation in aEia
. I . ' ' e
prevention of various illegal acts that may happen while executing the day-to-day operation.To settle such o
culture, a booklet with the basic principles to be observed was published and distributed to the employees.
‘The Basic Guideline for Employees'is mainly composed of [Organization culture], [Employees’ ethics], and
_,-'-'—'r_-___'

[Compliance],and each part suggests detailed practical guidelines to be observed.

Winsne

Countermeasures of the System Related to Compliance

Compliance assistants were appointed based on the requirements concerning ‘obligation to implement a compliance assistant and
compliance control activity. Aiming at the integral system operation that linked the compliance management system with compliance
control activity required in the revised law, LG Display is promoting compliance activities to establish its operation and management
system through internal compliance check-up and regular report on compliance practice. In relation with ‘the Foreign Corrupt Practices
Act’of the U.S,, LG Display is operating the bribery combat and anti-corruption program as a part of the efforts to reinforce the internal
compliance management while providing the global guideline for the employees of the headquarters and overseas offices to maxi-
mize the effect of compliance management. In addition, the company conducts thorough inspection on the major risks, such as cartel,
trade secrets, and Foreign Corrupt Practices Act (FCPA) and promotes corrective actions according to the inspection result. Meanwhile,

the results on the overall compliance control activities are reported to the BOD.

LG Display’s Compliance Process

Risk Identification

3

- Identify risks and behaviors that may violate laws and regulations|
in work process

Risk
Identification

Risk
Assessment

""" 2l Risk Assessment
+ Assess the possibility and effectiveness of identified risks and

Compliance risk classify them

management

Risk Reduction

Monitoring - Establish and execute strategies to reduce risks

Reduction

Monitoring

« Continuously monitor and implement educations

2012-2013 LG Display Sustainability Report
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INTEGRATED RISK MANAGEMENT &

INFORMATION SECURITY

Integrated Risk Management

LG Display determines the financial and non-financial factors that pose risks to its management activities and manages them accordingly.

Financial Risks

Financial risks are managed by classifying them into credit risks, liquidity risks, market risks,and currency risks.

Classification and Countermeasures of Financial Risk

LG Display has historically met its cash
requirements for investment expendi-
tures because it has had sufficient cash
flow from operations, and debt and
equity financing. If the company is un-
able to generate adequate cash flow
to meet its capital requirements from
operations, it may rely on other financ-
ing sources, such as external long-term
borrowing and offering of corporate
bonds. In addition, the company main-
tains lines of credit with various banks.

Being exposed to currency risks on
sales, purchases, and borrowings
that are denominated in currencies
other than the Korean won, LG Display
hedges such risks by using the same
currencies in both sales and purchase.
To defend against other currency risks,
the company uses forward exchange
contracts, with most having a maturity
of less than one year from the report
date. It also deals with currency fluc-
tuations by adopting policies to adjust
discount levels for foreign-currency
denominated receivables.

Non-financial Risk

The majority of the company's clients
are electronic appliance manufacturers
that are engaged in global markets.
Not only does company adjust credit
limits throughout its relationship with
each client, but it also analyzes each
new client quantitatively and qualita-
tively before deciding whether to uti-
lize third-party guarantees, insurance,
or factoring as appropriate.

Market risk is defined as the threat of
potential loss on gains from, or fair
value of, financial instruments held
by the company, according to market
indicators such as foreign exchange
and interest rates or equity prices. LG
Display manages market risk exposures
within acceptable parameters through
the management of variable/fixed
debt ratio.

LG Display broadly controls potential non-financial risks in fair trade, personnel management, labor, intellectual properties such as
copyrights and patents, information protection, environment and safety,and product quality. The company manages non-financial risks
in four steps: the identification of potential risks caused by legal disputes or regulatory violations that arise during normal operations;
assessment of the probability and consequences of risk events; provision of mitigation strategies and plans; and monitoring of follow-
up processes. Since October 2009, LG Display has addressed potential legal liabilities that may arise in major non-financial risk areas. The
company continues to improve the efficiency of its risk management through prevention programs and to extend its management
targets to include overseas subsidiaries. It also provides guidelines for each area and revitalizes communication with the employees

through on- and offline bulletin boards and letters, reinforcing their awareness of risk management.

You Dream, We Display

Introduction to LG Display Vision & Governance Jeong-Do Management Compliance I d Risk M: & Security Stakeholder Engagement

Information Security

LG Display has consistently executed security-related activities to satisfy the requirement on internal and external confidentiality by comply-
ing with ‘the Industrial Technology Outflow Prevention and Protection Law’and Personal Information Protection Act.'It also makes every
effort to fulfill its obligations to protect the confidentiality of communications with its corporate clients. LG Display practices comprehensive
information security in several areas, including IT, human resources, and physical control. These activities enable the company to prevent
leakage of internal data on production, core technologies, and business strategies, as well as information on clients, partner companies, and
individuals. The company systematically analyzes its physical control systems and IT infrastructure, during which it considers client requests. It

also provides special security training sessions for core business units in sales, R&D, production,and quality control.

7 - 4 -

Information to be Protected by LG Display Q“ 0‘

1.Company information
1) Core national technologies
- According to Article 9 of 'the Industrial Technology Outflow Prevention and Protection Law,'the core national technologies are announced as follows.
-Technology for designing, processing, production, and operation of TFT-LCD panel beyond the 7th generation (1870x2200mm) (Excluding the
processing technology for module assembly)
-Technology for designing, processing, and production of AMOLED panel (Excluding the processing technology for module assembly)
2) Confidential business information
-In accordance with ‘the Unfair Competition Prevention and Trade Secret Protection Act,the information that is not publicly known and has
independent economic value. Technical or business information on production, sales, and other promotional activity whose confidentiality has
been maintained with considerable efforts
- All information related to technologies, strategy, marketing, unit price, business performance, etc.
2.Corporate client information: Product-related information according to contract/NDA* conclusion
(Information on specification, test product,image, price/production, etc.)
*Non-Disclosure Agreement, secrecy agreement
3.Personal information: Personally Identifiable Information that is stipulated in the Personal Information Protection Act
(Identifiable information, contact information, sensitive information, video information, etc.)
% There is no claim raised regarding leakage of personal information.
4.Partner company information: Partners'technology shared with the company and information on partner businesses

Information Security Management System

Targets to be protected @ LG Display Security-oriented cor-

Information Security Department

according to internal
and external security

requirements
(o)

porate culture

« Information security policies and standards
Corporate + Education and promotion

S 8A0Jjile=88 | - Incident detection and response

- Assessment and improvement of information security

Process
innovation
T

arity

» National core
technologies

» Confidential busi-
ness information

» Customer infor-
mation

+ Classification, treatment, and distribution of information assets Physical control

~ Pl e « Self-assessment, including daily inspections and employee education

tion

Overseas Subsidiaries Partner Companies |
» Partner company

information +Each subsidiary is responsible for its own | | « Prevention of information leaks during coop- %
internal information security eration with LG Display

« Establishment of own security guidelines and | | « Acceptance of information security assess-
activities based on the company's security policy ments conducted by LG Display

Technical control

2012-2013 LG Display Sustainability Report
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S TAKEHOLDER ENGAGEMENT

Sustainability management report serves as the communication channel that primarily reports the information needed by the stake-
holders in and out of the company. LG Display defines the group of major stakeholders as all individuals or organizations that have
indirect and direct influence to the company’s business. Stakeholders are categorized into stockholders, investors, client companies,
employees, partner companies, and regional communities. LG Display has consistently promoted a variety of communication activities
that meet the characteristics of the stakeholders to help establish the long-term direction of various projects while selecting the major

contents to be reflected in this report. Regarding the stockholders'demand for the previous year, this report presents in a transparent

manner the activities and achievements realized by LG Display.

L]
Shareholders and investors Customers

Communication channel Communication channel

* IR presentations «Top management meeting

+ Disclosure +CSsurvey

+ Shareholder meetings « Sales activities of business units, CS service office

Expectation Expectation

+ Long-term growth « Smooth communication with customers

+ Profit creation and distribution * Higher R&D competency

+ Transparent disclosure » Product quality and safety improvement

LG Display’s responses LG Display’s responses

+Sales increase and reinforcement of market - Identification of improvements and feedback through the
leadership (p.iii) top management meeting (p.33)

+ Continuous R&D investment (p.31)
+ Obtainment of labeling and certifications (p.33)
+ Response to related standards including EICC

+ Transparent BOD operation (p.08)

Decision-making Processes for Reporting

I Employees L i
Communication channel

« Fresh Board

« Labor-management council

- magazine: D & The LGD Weekly (newsletter)

+ Online grievance committee

* Industrial Safety and Health Committee

Expectation

« Improvement of organizational culture

« Proactive participation in corporate management
+ Cooperative labor-management relations

« Better employee welfare and benefit programs

« Enhancement of employee health and safety

LG Display’s responses

« Operation of the Idea Bank (p.55)

« Supports for healthy, affluent, and stable lives (p.54)

» Medical checkups for employees and preparation of the
Well-being Room (p.46)

GRI (Global Reporting Initiative) that provides global standards of sustainability management report suggests principles reporting to
select major issues and compose report in accordance with the following processes. Sincerely reflecting the decision-making process

for GRI reporting, this sustainability report is composed to secure sustainability context, materiality, completeness, and stakeholder in-

Introduction to LG Display Vision & Governance Jeong-Do Management Compliance Integrated Risk Management & Information Security Stakeholder Engagement

{ o
Partner companies I I I

Communication channel

« Partner company meetings

+ Management consultation center
+ Online whistle-blower programs

Expectation

+ Management support and education for partner compa-
nies

« Fair performance sharing with partner companies

LG Display’s responses

+ Management Doctor system for partner firms (p.62)

« Green SCM consulting program (p.65)

Communication channel

+ Social contribution website

+ Company love center at Gumi plant
+ Village foremen council

Expectation

« Strategic social contribution activities

+ Investment in regional communities

« Local CSR activities by overseas subsidiaries

LG Display’s responses

« Establishment of IT power plants and work with visual disabilities (p.68)
« Subsidiary for the disabled (p.26)

+ Performance sharing with partner companies (p.25) + USR activities (p.75)
«Voluntary works of employees (p.71)

Determination of Contents

Through the process of major issue selection, a total of 26 issues were derived and each issue was prioritized depending on social con-
cern and business impact.The major issues of sustainable management that were derived according to significant assessment were
reflected in this report. Especially, it was understood that creation of sustainable profit, management of domestic and foreign risks, use

of sustainable resources and energy, innovative management (R&D), and mutual growth management were most highly recognized.

Materiality Test Matrix

UI3UOD) (210

clusiveness.
Confirmation of issues S>> Selection of major issues >> Determination of key issues
Customers | | Customers ” Customers
* Media research * SR trend analysis +Social concern + Determination of key issues
- Analysis of a total of 1,441 internal - Analysis of mega trend in sustainability - Online survey of external stakeholders based on stakeholders’ concern
and external sustainability issues management - Exposure to the media and business impact
(2012.1.1~2012.12.31) - Analysis of global guidelines and initiatives - Perception of benchmark companies + Disclosure of key issues
« Benchmark (GRIG3.1,15026000, EICC) and criteria of the , gy ciness impact H
)
- Analysis of major sustainability issues of Disl - Evaluation by the sustainability TFT and 3
competitors in the industry and 7 global « Internal sustainability management employees =
leading companies strategies and KPI analysis - Connectivity with company-wide strat-
- Analysis of goals and targets reported egies
through the previous report
- Interviews with responsible TFT members
Review and feedback

You Dream, We Display

Y

A

Major issues

Business impact

@ Global initiative

@ Response to climate change

@ Improvement of quality of employees'life

@ Corporate governance

@ Biodiversity

@ Communication among employees

@ Internal and external risk management (p.12)

® Sustainable resources and energy use (p.39)

@ Fair transactions

@ Ethical management

® Development of sustainable products

@ Mutual growth (p.61)

® Stakeholder engagement

@ Safety and health in the worksite

@ Expansion of the sustainability of partner companies

® Creation of sustainable income (p.i)

® Environmental management system

@ Job creation

@ Customer satisfaction

® Labor-management relation

@ Contribution to local communities

Market environment changes

@ Development and training of the talent

@ Investment in local communities

© Innovative management (R&D) (p.31)

@® Diversity of employees

2012-2013 LG Display Sustainability Report
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SECTION 1

FOCUSED
REPORT

LG Display aims to become the global No. 1 display company. From creative
thinking and technical innovation to mutually beneficial cooperation with
partner companies and CSR activities, it intends to pioneer the future as the

beautiful No. 1 business.

Report 1. Global top honor p.18
Report 2. Mutual growth p.22
Report 3. Value of sharing p.26
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LG Display demonstrated the best technical competence through countless awards and favorable reviews from authoritative experts and consumers in 2012.

FOCUSED REPORT

GLOBAL TOP HONOR

LG Display,
the Global
No. 1 Business

"The No.1 The number 1 implies the first rank,
(€[ EILTHGESRS  sole existence, and pioneer. LG
Display accomplished a variety of
@ topnotch and pioneering achieve-

ments in 2012 such as securing the
No.1 position in the world's large LCD market.’1"is a very
familiar number to LG Display that pioneers the global mar-

ket with the pride as the No. 1 global business.

You Dream, We Display

The Global Stature of LG Display Witnessed in CES
Consumer Electronics Show (CES), the world's largest major
technology-related trade show, was held for 13 days from
January 8,2013 in Las Vegas, U.S. Under the discerning eyes of
experts and enthusiasts in the field of electronic products, the
brand that had been the center of attention was LG Display as it
presented an array of compelling and innovative products.

The two noticeable trends in the CES 2013 were the display
products that emphasized super high-definition and the com-
pelling electrical products with innovative design. Especially, TV
products that were highlighted by the technical expertise of
domestic businesses had been featured as the major topic of
the CES 2013.And at the center of it all, there was LG Display.

The Optimum Products Shown in the CES 2013

LG Display presented a comprehensive lineup of products that
reflected all three trends of the display industry; namely 3D,
smart, and design. This was the clear expression of LG's confi-
dence and pride to conquer the entire display market including

TV,IT,and mobile industry.

Global Top Honor Mutual Growth Value of Sharing

Interview

Fox TV in the U.S. : Introduced ULTRA HD of LG Display in the
‘Good Day at 7AM’
"Amazing definition compared to the reality”

® Curved WRGB OLED

Curved WRGB OLED is an upgrade version of 55" WRGB OLED,
which was selected as the best product in the CES 2012.In
particular, a sense of immersion was further improved by the
natural curve at both edges. The participants who experienced
the curved product recognized the advanced OLED technology
of LG Display and expressed their approval by saying that ‘it was

the display they have never experienced.

® ULTRAHD

In the definition area of the CES 2013, it was possible to witness
the opening of the ULTRA HD era. LG Display drew attention
through its selection of large-sized ULTRA HD products. ULTRA
HD realizes super high-definition that has never been experi-
enced through 8.0 megapixel (3840x2160), which is four times
higher than the existing full HD. In line with this, the FPR 3D
technology was applied to introduce more realistic and immer-
sive TV products.

Having impressed the audience by its product's overwhelming
size and exceptional definition, LG Display was able to confirm
its dominance in the ULTRA HD market, which will become the

standard of the future premium TV.

® Minimalism, the Innovation in Design

Another theme of the CES 2013 was ‘design.’ LG Display pre-
sented thinner ULTRA HD products compared to those offered
by competitors while successfully showcasing its differentiated
products through minimalism-oriented design by minimizing
the bezel width. As for the display applied to a monitor, 23.8-
inch Neo-blade products that realized the minimum bezel
width were introduced while presenting panel products with
less than 2mm bezel for laptop display. For the smart phone dis-
play, the 4.7-inch display with bezel width of almost Tmm was
introduced, and this product was expected to solve the issue on
inconvenient grip feeling that was raised as the size of screen

increased.

L Thewords st ath pouncer 3 3 JL

Walking the path of the world's top level implies the expectation of
success as well as the fear of failure. LG Display walks this path with
a sense of pride to lead the world's LCD market, accomplishing nu-

merous progressive developments on the way.

1Q2013.
Developed the 55-inch curved TV for the first time in the world

October 2012.
Developed the 84-inch ULTRA HD Interactive Whiteboard etc, for the first time
in the world

July 2012.
Ultra-wide panel with 21:9 picture ratio developed for the first time in the world

May 2012.
Full HD LCD for smartphone developed for the first time in the world

January 2012.
Development of 55-inch OLED panel for the first time in the world

January 2012.
Development of 84-inch ULTRA HD panel for the first time in the world ‘

55-inch OLED Panel
- Developed and produced a 55-inch OLED panel for TV for the first
time in the world
« Thickness is 1/3 that of 4mm LCD panel
« Drastically cut down power consumption through power supply
control for each diode
« More than 1,000 times higher reaction speed than LCD

84-inch ULTRA HD Panel

+ Advanced, ultra-large HD product developed amid the trend of transitioning
into the high resolution era

+ More vivid and softer picture than FHD

« Product showcasing LG Display's intensified technologies

2012-2013 LG Display Sustainability Report
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You Dream, We Display

55-inch Curved OLED TV

+ Application of concave curve to both sides for the

first time in the world

+ Minimized picture distortion, outer section aware-

ness decline by applying the same distance from
the viewer's eye to screen center and sides, respec-
tively

Full HD Smartphone LCD Display

+ AH-IPS LCD panel for mobile gadgets with Full HD

resolution for the first time in the world

+ LCD with world's highest resolution and maximum

pixel to which 1920x1080 Full HD resolution and
440ppi were applied

+ Users can enjoy Full HD on smartphone such as TV

and read conveniently just like paper prints with
clearer letters.

Global Top Honor Mutual Growth Value of Sharing

84-inch ULTRA HD Interactive Whiteboard
+ Electronic bulletin board created through the
digitalization of the existing analog bulletin
board, to which bright and clear LCD has
been applied for the first time in the world
+Students can see the content of the board
clearly from anywhere in the classroom
through the ULTRA HD panel, and writing
becomes easier with the touch function.
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* LG Display has proven its top-tier technological prowess through many awards and favorable
comments of authoritative experts and many consumers in 2012.

No. 1 Market Share in the Large LCD Panel Industry
LG Display captured the No. 1 rank in the world's large LCD mar-
ket in April 2012. According to a survey conducted by Display
Search, LG Display secured 29% of market share in the large LCD
market (Larger than 9.6-inch) and became No. 1 as it recorded
1.797 billion dollars of sales. This is 6.5% higher than the sales
realized in March and LG Display could widen the gap from the
No.2 competitor by exceeding 151 million dollars of sales.

Also, the sales of medium and small LCD products took the lead
by recording 195 million dollars, which was 71 million dollars
higher than that of the No.2 competitor and in the overall sales
of LCD products, LG Display realized great success by achieving

1.992 billion dollars in sales.

Introduction of Technology for the First Time in the
SID 2012

® Introduction of Advanced Technologies and Products Relat-
ed to Super High-definition and Environment-friendly Market
LG Display participated in the Society for Information Display
(SID) that was held in June 2012 in Boston, U.S. to present the
world-best technical competence specialized in display. Through
this exhibition, it was possible to introduce the technology that
can dominate the next-generation market, such as innovative
design products and future products with low-power technolo-
gy. Especially, the 55-inch panel for full HD 3D OLED TV in WRGB

method was selected as the Best in Show.

® Highly Praised by DisplayMate as ‘the Best 3D OLED’

Meanwhile, the OLED panel of LG Display that has been featured
as the next-generation display was highly praised by Dr. Ray-
mond Soneira who is the world-renowned expert in definition
assessment and CEO of DisplayMate. Greatly impressed by the
WRGB OLED TV, he praised it by saying,It was awesome and the
most impressive TV I've ever seen."This rave review was in stark
contrast to the comment given for the rival products as “The 3D

technology is not impressive and colors are inaccurate.”

2012-2013 LG Display Sustainability Report
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The goals of the mutually beneficial relationship promoted in LG Display is to cultivate the partner companies as the world No. 1 strategic suppliers by sincerely sharing
with them the capability and technology of the company and to walk the path of No. 1 together through reinforced competitiveness.

~FOCUSED REPORT

MUTUAL GROWTH

Sharing of
Growth

'Supplier No.1', the In order to be equipped with the

Path Towards Mutually
Beneficial Cooperation

world No. 1 competitiveness based
on differentiated products, the part-
ners' role is as important as the in-
ternal capability until the introduc-
tion of products to the market. As for the core promotional
objective, LG Display selected acceleration of mutual growth
strategy. LG Display has consistently searched for the path
towards mutually beneficial relationship by manufacturing
the products of LG Display together with the partner compa-
nies.Through the mutual growth strategy, LG Display is walk-

ing the path of No.1 supplier with the partner companies.

You Dream, We Display

Strategy for Mutually Beneficial Cooperation

The Company that can Communicate Best with Partner
Companies

The mutual growth strategy of LG Display started in 2006.The
company faced a crisis due to excess supply in the LCD market,
thus, the activities of extreme challenge were initiated and car-
ried out in the entire company. In the course of such activities,
an idea that intended to actively share the company’s successful
experience and know-how with the partner companies was
raised. In order to continuously create profit in the face of envi-
ronmental change, it was necessary to secure the fundamental
competitiveness. In order to overcome the crisis that started
back in 2006, the idea that ‘The competitiveness of the partner
companies is our competitiveness as well' was settled in earnest.
The concerns regarding LG Display’s role to reinforce the internal
capability of the partner companies became the starting point
of the mutual growth activity. As a result, a special unit to sup-
port the partner companies was organized in June 2007 among

the strategic suppliers of the 4 core parts and materials.

The Security of Fundamental Competitiveness to Become
the No. 1 Partner Company
The goal of LG Display's mutual growth activity is to cultivate

the partner companies as the world No. 1 strategic suppliers by

Global Top Honor Mutual Growth Value of Sharing

sincerely sharing with them the capability and technology of
the company and to walk the path of No. 1 together through
reinforced competitiveness. Ultimately, the partner companies
can promote sustainable mutual growth while creating profit
under any management situation. In the basis of such mutual
growth activity, there is an idea of ‘One Team Spirit with trust
and cooperation."When it comes to partnership, trust is formed
by fairly and transparently sharing information and achievement.
Meanwhile, cooperation is the actual support provided to the
partner companies by discovering a joint project and securing
a comprehensive solution to expand our core competence. In
case of other companies, the support activities are limitedly pro-
moted in finance, education, or consulting; however, LG Display
provides extensive support to the partner companies.

Currently, LG Display is assisting procurement and manage-
ment from the company level, mainly through the special
unit on mutual growth activity that is composed of about 80
professional engineers. Through this, the successful cases of
LG Display as well as the 7 skills including Max Capa and Min
Loss are being shared with the partner companies. By do-
ing so, the partner companies are able to contribute to the

enhancement of fundamental competitiveness in five areas;

Seven Skills for Shared Growth

Seven skills Improvement of Activity
Max capacity Productivity
Min loss Operation rate

Facilitymanagement +Co-development of tasks

efficiency with partner companies and
support for improvement

- Offering educations for prac-

Quality coordination Inspection efficiency tices to partner companies

Facility management

Defect Engineering Failure rate

Inspection technology ~ Testing power and dissemination

Analysis and diagnosis

CIAS
of competency

namely, production, quality, development, part infrastructure,
and finance in the discovery and promotion of joint projects.
Such effort is the signature mutual growth strategy of LG

Display that ‘teaches how to catch fish rather than giving fish’

Reinforced Corporate Development for the Productivity of
Partner Companies during Development Stage

The mutual growth strategy in the past was promoted based on
production stages; however the mutual growth strategy for 2012
focused on mutual benefit in the stage of more fundamental
benefit and development. Such approach is expected to expedite
development from the early stage of production and contribute
to overall optimization through complementary support between
related sectors while securing production capability at the early
stage. Settlement of such corporation development leads to new
technical development and security of parts competitiveness.
Vice President Dong-Soo Kim from the Purchasing Group as-
sumed that 'the basis of mutual growth activity is to build trust’
and explained that the special unit for mutual growth coopera-
tion is exerting multi-pronged efforts that would meet the de-
mands and expectations of the partner companies.”We are trying
our best to stress priority to the needs and voice of the partner
companies. By consistently studying to secure technical capacity
and providing in advance the needs of partner companies, we
will gain their trust.”

The mutual growth strategy move the partners through the
customized mutual growth activity for each partner company by
understanding others’ needs rather than demanding what we
want,and it is the practice of considering and listening to others
that forms the foundation of LG Display. The differentiated mutual
growth strategy of LG Display that intends to walk the path of
“No.1 supplier”together will become more articulated and ad-

vanced as time goes by.
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Agreement on performance sharing with partner companies

2012-2013 LG Display Sustainability Report
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Hosted LGD Tech Forum to Reinforce the Open Innovation
LG Display held LGD Tech Forum with the major partner compa-
nies in August 2012 to discuss the ways to reinforce R&D com-
petitiveness through open innovation. In this forum, omnidirec-
tional cooperation that transcends common cooperation was
discussed along with the promotion of open innovation. During
this LGD Tech Forum that was held for two days, the major
partner companies that were equipped with world-renowned
competitiveness were invited to the Paju Plant to reinforce open
innovation. Also, the time assigned to explain the general plan
or current business status was drastically reduced to be replaced
by a seminar on the future display for each business.

This forum made it possible to promote open discussion that
not only suggested a new idea or item but also completely
shattered the fixed ideas. It also served as a momentum to lay
out the blueprint for the future display industry, pushing beyond

the mere concept of cooperation.

Promoted Open Innovation that Transcended the Fixed Ideas
In the Tech Forum, LG Display expressed its strong resolve to
actively share opinions with the partner companies and rein-
force open innovation to increase the synergistic effects in the
field of R&D. Since most businesses participating in this forum
were the partners specialized in the core display materials
and parts, LG Display intends to consistently promote a higher
level of cooperation with the partner companies. Such effort
is expected to further improve the competitiveness of both

LG Display and partner companies in the field of 3D and OLED

@- LG Display

2012 LGD Tech Forum

market. CTO and Vice-President Yeo, Sang-deok commented
about the hosting of the LGD Tech Forum and reinforced policy
of open innovation as,"It is difficult to come up with an innova-
tive product through the conventional method that promoted
technical development with the technical capability of the
company and partners."He revealed his ambition as “the future
display will be changed through the open innovation that tran-
scends the fixed ideas.” LG Display plans to hold annual Tech

Forum from this point onwards.

August 2-3, Paju, Korea

2012 LGD Tech Forum

You Dream, We Display

Global Top Honor Mutual Growth Value of Sharing

Won the excellence in mutual growth

Selected as an Excellent CSR Business for Shared Growth

LG Display was selected as ‘a business of Corporate Responsibil-
ity Management for Mutual Growth 2012'that was awarded by
the Chosun News Press. The event was attended by about 50
prominent individuals including the CEOs of businesses that
were selected as the representative mutual growth businesses
in Korea. The Dean of Yonsei School of Business Park, Young-ryeol
(Chairman of the screening) said, ‘cooperation between busi-
nesses is important more than anything, as it is the key compo-
nent for sublimating the global competitiveness that has been
accumulated by the Korean businesses for the past 50 years."He
added, “the visions of CEOs and contributions made on mutual
benefits by each business were comprehensively assessed to se-
lect the final 16 businesses in each industry." The event showed
that award-winning businesses including LG Display that have
made outstanding achievements in and out of Korea have made

excellent achievements also in the field of mutual growth.

Became a Partner Walking the Path Together '

LG Display started providing active support when the excellent part-
ner companies that have helped the growth of LG Display for the
past 20 years developed a new technical device. Including technical
cooperation and examination, LG Display shared its accumulated
know-how and offered preferential benefits for account settlement.
Currently, the equipment that successfully localized through the
cooperation was applied to most production lines in Paju LG Display
Plant.

(Quoted from the Hankyoreh on March 28,2013)

Benefit-Sharing System with the Partner Companies of LG Display}

LG Display concluded ‘Benefit-sharing Agreement’ with five partner
companies at ‘the No. 1 mutual growth exchange conference’held
in Paju Plant. This benefit-sharing system is operated to mutually al-
locate the profits raised through the mutual growth activities with
the partner companies. After setting the goal and concluding an
agreement with the partner companies in advance, the derived ben-
efits are actively shared.The successful outcomes can be shared in a
variety of ways, such as supply expansion, long-term contract, joint
patent,and technology transfer.

Volunteer Service of the Partner Companies in LG Display

The Twins Club that is composed of the 46 domestic and interna-
tional partner companies of LG Display has pioneered the sharing
activity towards the local communities in Gyeongbuk area by
supporting welfare centers and organizations for the physically
challenged, as well as providing free meal service for the homeless.
Meanwhile, the Twins Club had a free meal service for the homeless
in Daegu area in December 2012, being led by about 30 CEOs of
the partner companies. The members of the Twins Club sincerely
prepared meals for the homeless as well as the elderly who lived in
solitude, while practicing the spirit of ‘love our neighbors'by present-
ing gifts like socks, mufflers, and rice-cakes.

2012-2013 LG Display Sustainability Report
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With its main office in Gumi and branch office in Paju, Nanumnuri started its operations to provide job opportunities for the socially marginalized groups, offering them a
job as health keeper (massage therapist) and steam car wash. As of March 2013, Nanumnuri is actively practicing the sharing spirit with a total of 153 employees and 94
physically challenged workers and it plans to continuously search for new job positions while upgrading its business scale and internal capacity.

~FOCUSED REPORT

VALUE OF SHARING

The Joy of
Sharing

o Nanumnuri was founded as the
Sllg;;:{;sfzirr::\e first business designed for the
Physically Challenged physically challenged. Reflecting
the spirit of sharing, this subsid-
iary of LG Display was established
to fulfill the social responsibility of the company through
the employment of the physically challenged. Nanumnuri
promises to grow as a social business that always exerts
efforts for the improved employment of the physically
challenged while serving its role as a social corporation.To
expand the employment opportunities for the physically
challenged, more services will be developed in various job
areas so as to create a happy world that can be shared to-

gether.companies.

You Dream, We Display

Nanumnuri, a Subsidiary Designed for the Physically
Challenged Aiming at Bigger Hope

Dreaming of Coexistence and Mutual Benefits with the
Physically Challenged

‘Nanumnuri'is a subsidiary designed for the physically chal-
lenged that was initiated to create jobs for the physically chal-
lenged who are socially neglected due to social prejudices and
discrimination. Through the congratulatory address of Nanum-
nuri, the CEO Sang-Beom Han said,"Nanumnuri is not a mere
subsidiary. | hope it would be the beginning of hope creation
towards coexistence and mutual benefits with the physically
challenged.”Having its main office in Gumi and branch office in
Paju, Nanumnuri started its operations by offering jobs as health
keeper (massage therapist) and steam car wash to improve the
environment and working condition in LG Display. From July
2012, the café in the rest area of LG Display has been operated
by Nanumnuri.Nanumnuri has been practicing the sharing spirit
with a total of 153 employees and 94 physically challenged
workers and it plans to continuously seek new job positions
while further advancing its business scale and internal capacity.
The representative Dong-Sik Kim who was the first president of
Nanumnuri revealed his hope by saying,’l hope it will serve as
an opportunity to have a natural exchange and shatter th