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Major Performance
In Sustainability Management

For your information, LG Display presents the following table categorizing all major
sustainability indicators by type of stakeholder. The company continues to create value
for each type of stakeholder.
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Shareholders Client . Partner Regional
g Environment Employees g e
and Investors Companies Companies Communities
Sales R&D-to-Sales Ratio Reduction of Hours of Education Support for Employees
GHG Emissions and Training Partner Companies Participating in

Volunteer Work

24,291.2 5.4 827,453 1.8 38.9 21,312
%

KRW bn tCOze mn KRW bn persons

(As of the end of 2011,
based on consolidated
financial results)

(As of the end of 2011)

Market Share No. of Patents Held at Cost Savings through Education and Participants in Participants in
TV, Monitor, Notebook, Home and Abroad Wastewater Recycling Training Expenses Education Programs Cho-rong-e
Tablet PC Panel) Eye-Care Classes

27.9 16,944 18.6 25.3 3,895 11,956
%

KRW bn KRW bn persons persons

(As of the end of 2011) (2007-2011 cumulative) (2009-2011 cumulative)

About This Report

This is LG Display's first sustainability report. Its primary purpose is to introduce the company’s activities and performance in
sustainablity management to stakeholders. All information adheres to the 3.1 Guidelines of the Global Reporting Initiative (GRI).
Content and data verification was conducted by the BSI Group, an independent agency, in accordance with the AA1000 Assur-
ance Standard. This report was prepared using quantitative or qualitative data collected from January 1 to December 31, 2011.
For quantitative measures of performance, some data for the first half of 2012 was included as well. The scope of this report is
limited to data collected from the headquarters in Seoul and other domestic worksites, including the Gumi and Paju plants. The
company will expand the scope of future reports to include data collected from its overseas network.

More detailed information about the company's sustainability management is available on its website. Click the icons on each
page of this Abode PDF formatted report.

For more information on this sustainability report, please address inquires to the Corporate Social Responsibility Team of LG
Display (Tel: +82-2-3777-2239, email: csr@lgdisplay.com).

Click the icons on each page for detailed information at the company's webiste.



“ LG Display goes
wherever we live.”

TV / Public Display

LG Display produces a full line of eco-friendly, high-
definition LCDs designed for the transition to digital.
These displays feature LG's FPR 3D technology. With
separate left-and-rightvideosignals, FPR offersa brilliant,

full HD-quality picture.

Its displays lead the market with their reliability, clarity,
and flexibility. They can be found in many public places
such as airports, subways, and bus stations.

Notebook / Monitor

LG Display makes a thin, ultra-light LCD for notebooks that
is both eco-friendly and energy efficient. These displays are
available in a range of sizes, from seven to nine inches,
ideal for tablet computing.

LG Display leads the desktop LCD market as well, with
multi-tasking technology that provides sharp, clear images
along with energy-saving features. It produces a full HD
wide-screen LCD ideal for multi-media.

LG Display is the technological leader in ultra-realistic displays, creating a new, diverse digital world. It is
securing its leadership into the future with an array of R&D projects, developing mid-sized displays for TVs,
notebooks, and desktops, as well as smaller displays for mobile devices. It is sharpening its competitive edge
for the future through next-generation technologies including OLEDs and flexible displays.

OLED
LG Display is a leader in OLED technology. It created the

world’s first 4-inch flexible OLED, a 15-inch OLED for note-
_ books and TVs, then the world’s first 55-inch WRGB OLED

TV panel.

N

Mobile

LG Display produces ultra-thin LCDs for mobile devices
featuring advanced, ultra-high definition technology ideal
for the era of digital convergence. LG Display leads in the
development of eco-friendly, low-power e-paper displays.



http://www.lgdisplay.com/lgdhp/eng/product/lcdList.dev
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CEO Message

"LG Display listens closely to the opinions of individual stakeholders. By doing
so, we fulfill our obligations in corporate citizenship as global leaders in

technology and socially responsible management."

LG Display Sustainability Report 2011-2012



As a leading global company,
we meet our social responsibilities and roles.

| would like to express my deepest gratitude for your continued support and
interest in LG Display. With our first sustainability report, | am pleased to share the
company’s activities and performance in attaining sustainable growth.

LG Display has established a leading position in the global display market by
introducing state-of-the-art TFT-LCD products which have advanced the display
technology field. Additionally, with our market-leading FPR 3D TV technology and
ultra high-definition IPS products, we continue to expand our presence around the
world. Looking to the future, LG Display is pioneering the development of next-
generation technologies including OLEDs and flexible displays.

In addition to investments in technology, LG Display also maintains a regular,
active commitment to reducing greenhouse gases emitted during the production
process and developing energy-saving, environmentally-friendly products. As such,
we participate in a diversity of low carbon and green growth programs and policies.

We also support our partner companies, seeking mutually beneficial growth with
them, and we continue to enhance labor benefits and conditions for our valued
employees, promoting a healthy work and life balance. Finally, LG Display contributes
to regional development through ongoing support for local underprivileged groups,
including employee volunteer activities.

The following sustainability report provides an opportunity to systematically review
our fulfillment of social responsibility and sustainable growth. We also consider
this an invaluable opportunity as a way to deepen our relationship with you, our
valued stakeholders.

Along with everyone at LG Display, | look forward to your continued partnership in
the year ahead as we make progress in social responsibility, and grow in our role
as a global leader.

Thank you.
August 2012

% /-
ycauffrtls agy,

Sang Beom Han
CEO, LG Display



Introduction to LG Display

LG Display has its headquarters in Seoul, with an extensive global network including 12 production and sales
subsidiaries, and representative offices. With 58,858 employees, LG Display leads the global display market
with unmatched innovation in technology and excellent marketing capabilities.

| Overseas Subsidiaries |

Europe Head Office
(Seoul, Korea)

®
J
China g

1 1
: Eh
% Taiwan .
2l |

1
Singapore
1

@ Production subsidiaries Sales subsidiaries

| Brief History |
[ ] o { ] o { ] ( J
1987. 1. 1999.8. 2002. 4. 2003. 5. 2004. 7. 2006. 3.
Started TFT-LCD '—aU”Ch?q LG Philips Developed the Started mass Completed Introduced
research at Goldstar LCD, a joint venture world's first copper production at Korea’s first dual the worlds first
R&D Center betweer.w.LG E|eCTrOhICS interconnection- Nanjing module IPO in the KRX 100-inch LCD panel
and Philips Electronics applied LCD plant in China and NYSE
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http://www.lgdisplay.com/lgdhp/eng/company/power.dev

Europe

LG Display Germany GmbH
LG Display Poland Sp. zo.o.

Asia

LG Display Japan Co., Ltd.

LG Display Taiwan Co., Ltd.

LG Display Nanjing Co., Ltd.

LG Display Shanghai Co., Ltd.
LG Display Guangzhou Co., Ltd.
LG Display Shenzhen Co., Ltd.
LG Display Singapore Pte. Ltd.
LG Display Yantai Co., Ltd.

America
LG Display America, Inc.
LG Display Reynosa S.A de C.V.

@
2006. 4.

Started mass
production at
Paju LCD plant 7 (P7),
Paju Display Cluster

America

60

{ J { J
2007. 3. 2008. 3.
Started mass Renamed
production at the company
Wroclaw module to LG Display

plant in Poland

As of the end of 2011, LG Display has the largest share

of the global market for LCDs larger than 9.1 inches,
including panels for monitors and tablet devices.

@
2008. 4.

Started mass
production
at Guangzhou
module plant
in China

| Financial Highlights | (Unit: k&w mn)

Classification 2011
Sales 24,291,289
Total assets 25,162,931
Total liabilities 15,031,903
Total equities 10,131,028

As of the end of 2011, based on
consolidated financial results

{ ] o
2010. 12. 2011.12.
Introduced Developed

the world's first
FPR 3D product
for TVs

| Market Leadership |

Corp. C

Corp. B
Corp.D

Corp. A
Other

27.9%

_

25.0%

TV Panels
(Including PDs)

28.7%

Notebook
PC Panels
(Excluding tablets)

25.5%

Monitor
Panels

46.4%

Tablet PC
Panels

* Based on units of annual shipments, as recorded in 2011
Source : Displaysearch

the world's first
55-inch OLED panel



Stakeholder Engagement

Definition and Engagement of Stakeholders

In business operations, LG Display and its stakeholders influence each other directly and indirectly. The company defines stakeholders
as all individuals or organizations that affect the management of LG Display or are influenced by the company's products and
services. Stakeholders are categorized into five groups: client companies, which are also customers; shareholders and investors;
employees; partner companies; and regional communities.

The company actively communicates with stakeholders through a variety of channels and actively addresses major issues and re-
quests. It reflects all suggestions and opinions from stakeholders in its sustainability management, as well as its general management
activities. This report refers to various sustainability management activities which increase communication with stakeholders.

| Communication Channels and Expectations |
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Regional Communities

Shareholders
and Investors

o o
"9

Partner Companies

Client Companies Employees

- CS surveys - IR presentations - Labor-management council - Partner company meetings - Social contribution website
- Sales and CS activities - Disclosure - Online Grievance Committee - Management consultation - Company love center at
of business units - Shareholder meetings - Industrial Safety and Health center Gumi plant
- Service center Committee ~Online whistle-blower - Village foremen council
programs

- Cooperative labor-management

- Smooth communication - Long-term growth relations - Management support - Strategic social contribution
with clients - Profit creation and distribution - Employee welfare and benefit and education for partner activities
- Higher R&D competency - Transparent disclosure programs companies - Investment in regional

- Product quality and safety

- Fair selection and evaluation
for partner companies

- Human rights protection and
equal opportunity
- Employee health and safety

| Analysis of Stakeholder Expectations |

communities
- Response to local voices

Analysis of
global standards
for social
contribution

Analysis of
industrial
sustainability
issues

Analysis of

media
research

Online

surveys

- Identification of sustainability issues through analysis of global guidelines and initiatives

(seven core subjects in the ISO 26000, five areas of the EICC, seven areas of the GRI 3. Guidelines, criteria of the DJSI)

- Study of outstanding examples of sustainability management in the industry

(Development of sustainable, safe products; employee education; improvement of work environments; management of

hazards; responses to climate change)

- Analysis of journals in economics, environment, society and other common issues

(411 of 2,407 news articles released between January and December 2011)

- Collection and analysis of sustainability issues by stakeholder
- Survey channels: Online surveys and emails

- Survey period: Two weeks, May-June 2012
- Survey target: 757 stakeholders

LG Display Sustainability Report 2011-2012




Decision-making Processes for Reporting

Abiding by the guidelines of the Global Reporting Initiative (GRI), LG Display selected the most important data and issues to be
included in this report. Through a materiality test, the company identified 21 major issues out of 39 collected in a pool of issues, using
a range of measures to assess levels of interest to stakeholders. Criteria for the materiality test include direct and short-term financial
effects, policies and strategies, common issues of the industry, reactions and interest of stakeholders, and social norms. For the
materiality test, the company assessed major issues based on degree of business impact and social concern to external stakeholders.

| Process for the Preparation of the Report |

Determination

Confirmation Selection of Sustainabilit
B ) I R T i - U Yy
> of issues > major issues > of report ~ report
contents
Sustainability Materiality Completeness

background

Stakeholder engagement

Follow-up "+ .. .....
reviews .

Determination of Contents

LG Display disclosed 21 major issues identified through a materiality test in the Focused Report and Sustainability Review sections of
this report. It also presented management principles of related to sustainability issues and considered opportunities and challenges
for each sustainability area. A CSR Dashboard includes the company's economic, environmental, and social performance, all of
which are substantial to the company’s overall sustainability management.

| Materiality Test Matrix |

é—E Issue Group Il Issue Group Il Issue Group |
i o - ) o
@ 0 6 o (3]
: o
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o
3 ° e
Low Impact on business High
Issue Group | Pages Issue Group Il Pages Issue Group IlI Pages
o Sustainable product development 18-19, 24-27 o Participation in regional development 34, 54-61 0 Transparent corporate governance  13-14
e Climate change response 28-32 o Innovation management (R&Ds) 24-26 o Sustainable resource consumption 18, 28-37
e Customer value creation 20-21 G HR development and training 40-44, 49 o Employee welfare and benefits 40, 46, 49
o Balance between work and life 22-23, 46, 49 o Improvement of environmental 3337 o Integrated risk management 16-17
management systems . .
e Health and safety at work 33, 38-39 G 9 ¥ o Fair competition 12
Sustainability process management b X .
e Information security 15 P 9 1), A3 @ Human rights 10-11, 42
. o Ethics management 10-12
o Environmental management 28,3337 e
Sustainability management for H
9 Product safety and quality 24,27, 35 y 9 Wk

partner companies



Jeong-Do Management

"Jeong-Do Management" is LG's unique code of ethics. LG's goal is to pursue long-term excellence
through ethical management and fair competition. Yet true Jeong-Do Management extends beyond
professional ethics to emphasize the importance of achieving substantial results through competitiveness.

The LG Way

The LG Way represents LG's corporate culture, which is committed to the tenets of "customer value creation" and "people-oriented
management" through the Jeong-Do Management code of conduct. Through the LG Way, LG can achieve its ultimate vision

of becoming "No.1 LG."

| LG Way |
To become a top company that maintains
. B ) its leadership and is acknowledged as
Vision Mo lle such in the market
................................................................. ]
\ - LG's unique code of conduct, which
Code of Conduct = UBEIEHD ensures fairness through development of
Management
competencies and ethics
........................................................ ..
GUstomer People-oriented Objectives for all activities and principles
Management ~ M--ceeeeeeee - of management
) Value Creation Management 9
Philosophy

Jeong-do Management

Going beyond conventional ethical management, Jeong-Do
Management emphasizes the achievement of substantial results
with a strong competitive edge.

( Substantial Performance )

Integrity Fairness Competitiveness
Transparent management Fair trade and equal Unrivaled competitiveness
based on principles opportunity for all busi- based on fairness and

and standards ness relationships consistent hard work

Jeong-Do Management

LG Display Sustainability Report 2011-2012

LG Code of Ethics

The code of ethics presents the basic direction of the company's
ethics management, one of the major branches of Jeong-do
Management. The code of ethics elucidates the company’s
responsibilities to its customers, employees, society, and nation.
It also suggests reasonable, specific guidelines to employees for
making sound value judgments and engaging in responsible

behavior.

Chapter 1
Responsibilities and
duties to customers

Chapter 2
Fair competition

Chapter 3 Code of Chapter 4
Fair transactions Ethics Basic ethics of employees
Chapter 5 Chapter 6
Corporate responsibilities Responsibilities
for employees to the nation and society


http://www.lgdisplay.com/lgdhp/eng/sustainability/standard.dev
http://www.lgdisplay.com/lgdhp/eng/sustainability/rightwayIntro.dev

Commitment to Jeong-do Management

Eachyear, the CEO of the company offers messages to employees
and partner companies for New Year and Korean Thanksgiving
Day, encouraging them to participate in Jeong-do Management.
In addition, all employees who are newly recruited, promoted, or
appointed to leadership positions must sign the "Jeong-do
Management Pledge of Practice," through which they renew
and demonstrate their commitment to Jeong-do Management.

Communication of Jeong-do Management

Through an online whistle-blowing system, all stakeholders,
including employees, are able to report violations against Jeong-
do Management, with the option of remaining anonymous.

LG Display also operates a Jeong-do Management consultation
center that addresses inquiries from any stakeholder regarding
Jeong-do Management. The center also holds discussions with
stakeholders who have submitted grievances to provide them
with the opportunity to offer resolutions.

Moreover, employees may voluntarily submit reports on any
illegal acquisition of money, valuables, or offers of hospitality
from stakeholders. The company also resolves issues in ethics
management through an online bulletin board, and it promotes
Jeong-do Management through special events and promotional
materials on company bulletin boards.

| Status of Jeong-do Management Education |

Education in Jeong-do Management

Through a variety of activities and channels, LG Display improves
employee understanding of Jeong-do Management, as well as
their abilities to carry out the practices it requires. In particular,
it conducts ethics education programs customized according
to position, sector, or department.

| Participants in Jeong-do Management Education | (Unit: Persons)

9,768

9,388

8,521

2009 2010 2011

Classification Purpose

Details

new

Office workers
experienced

- Company-wide Jeong-do Management activities

Understanding of Jeong-do Management - Action programs and applications

- Case studies on corruption

new

Line workers
experienced

Introduction to Jeong-do Management
and code of ethics

- Concepts and necessity of Jeong-do Management
- Introduction to code of ethics
- Action programs

executives - The role of leaders in Jeong-do Management
- Identification of and countermeasures to potential violations
team leaders Dissemination of Jeong-do . i
Managers 9 Case studies on corruption
management culture
. - Assessing fulfillment of Jeong-do Management
supervisors : . .
- Responsible behavior, prevention of sexual harassment
- Mutual growth and trust with partner companies
Departments in external contact points Growth of awareness in related departments - Case studies on corruption

- Detailed countermeasures




Compliance Management

In adherence to the Jeong-do Management code of conduct and management philosophy, LG Display
maintains a comprehensive system to manage compliance, enabling it to observe all regulations and
ethics in daily operations. With strong involvement from top management, it is also extending the targets

of compliance management to include overseas networks.

Compliance Structure

In charge of compliance activities company-wide, the com-
pliance team assesses adherence to various regulations and
prescribes programs and projects to avoid legal issues. In
particular, the team conducts periodic and ad hoc audits on
levels of compliance at worksites. The company also periodically
reports on self-assessments conducted at worksites.

Extension of Compliance

LG Display conducts detailed, efficient analysis of risks to
compliance according to performance, local regulations, and
labor markets in countries with overseas subsidiaries.

Since 2009, LG Display has resolved major risks to compli-
ance in both domestic and overseas projects with the full
cooperation of executives and employees at worksites. To en-
sure compliance with anti-corruption regulations, the company
stipulates compliance guidelines for management, executives,
and related parties. From top to bottom, the company
continues to raise awareness of regulatory violations at all
workplaces, including the overseas network, thereby making
anti-corruption an important part of its corporate culture.

| Structure of Compliance Management |

Fair Trade and Prevention of Recurrence

Since June 2007, when the top management launched an
initiative to set an example for fair trade, LG Display has taken
major steps toward improving its fair trade monitoring and
practices. It designates fair-trade compliance managers, pub-
lishes a manual for employees to evaluate their own fair trade
compliance, holds consultations and education programs, and
conducts internal audits to assess fair trade practices.

| No. of Prevention Programs for Unfair Trade* | (Unit: Times)
21
19
10
2009 2010 2011

* Prevention programs for unfair trade are conducted company-wide to raise employee awareness of
regulatory violations in fair trade by encouraging self-assessment.

In July 2012, LG Display agreed to a payment of USD 380 million to settle a lawsuit by U.S. consumer
organizations in 2007 regarding possible anti-competitive activities in the TFT-LCD industry.

|

|

’ Head of Legal Department ‘

Compliance Team

‘ ’ Corporate Legal Affairs Team ‘ ’ Global Affairs and Transaction Team ‘ ’

Global Litigation Team

Compliance project Compliance management

- Guidelines for internal control
- Audits at worksites and development of

- Risk identification through interviews

- Enactment and amendment of guidelines
- Education, promotion, and support

s - Risk assessment for regular employees new issues - @i 6 o @ e e
and management - Monitoring of self-assessments at Surveys
- Risk mitigation plans worksites

- Mitigation and support

LG Display Sustainability Report 2011-2012

- Monitoring of current status and
regulations


http://www.lgdisplay.com/lgdhp/eng/sustainability/dealIntro.dev

Corporate Governance

Structures for transparent governance and responsible management are major concerns for the success of
any business today. Thus, LG Display ensures independence and transparency in its corporate governance

and pursues a performance-based reward system.

Shareholder Structure

As the largest shareholder in LG Display, LG Electronics owns
135,625,000 common shares, accounting for 37.9% of the
company’s voting stock as of December 2011. The National
Pension Service holds 5.9%, while other shareholders account
for the remaining 56.2%. As of June 2012, Sang Beom Han,
the CEO of LG Display, holds 930 shares.

| Shareholder Structure | (As of December 2011)

56.2% (201,082,927 shares)

37.9% (135,625,000 shares)

5.9% (21,107,773 shares)

@ Other shareholders LG Electronics National Pension Service

Board of Directors Composition

The Board of Directors (BOD) consists of seven members,
including two inside directors, one non-executive director, and
four outside directors. The outside directors, including Audit
Committee members, are appointed from candidates recom-
mended by the Committee for Outside Director Nomination
and Corporate Governance, with approval granted by the BOD
during the general shareholders’ meeting. There have been no
reports of personal trading and other conflicts of interest with
the company by outside directors.

Under the BOD, the company has four committees: the Audit
Committee; the Outside Director Nomination and Corporate
Governance Committee; the Remuneration Committee; and
the Management Committee. The company operates these
committees in ways that will enhance the transparency and
expertise of the BOD.

| The Board of Directors | (As of August 2012)

Name (Gender) Position

Inside Directors

Sang Beom Han (Male) CEO, Representative Director, LG Display

James (Hoyoung) Jeong Executive Vice President and CFO, Director,
(Male) LG Display

Non-executive Director

Chairman of the BOD, LG Display
Vice Chairman, Representative Director,
LG Corporation

Yu Sig Kang (Male)

Outside Directors

Professor, College of Business Administra-
tion and Graduate School of Business, Seoul
National University

Tae Sik Ahn (Male)

William Y. Kim (Male) Partner, Ropes & Gray LLP

Chair Professor, Department of Information

Jin Jang (Male) Display, Kyung Hee University

Professor, Department of Materials Engineer-
ing, Seoul National University
Efforts toward Transparent Governance

LG Display ensures a system of checks and balances between

Dong Il Kwon (Male)

the management, the BOD, and the shareholders. Through
corporate governance that emphasizes the independence and
professionalism of the BOD, the company guarantees rational
decision-making processes and transparent management. The
Outside Director Nomination and Corporate Governance Com-
mittee submits guidelines and procedures for the assessment
of company governance to the BOD for approval. Each year,
the committee assesses the performance and charters of other
committees, and proposes amendments to the guidelines at
BOD meetings when necessary, thereby encouraging self-
assessment and changes in management within the BOD.


http://www.lgdisplay.com/lgdhp/eng/invest/publicNoticeList.dev

The Independence of the BOD

Through quarterly BOD meetings, LG Display deliberates on
major business decisions. To guarantee the independence of
the BOD during these deliberations, more than two thirds
of each committee consists of outside directors, except the
Management Committee. While abiding by the operation guide-
lines of each committee, LG Display ensures the transparency
of their operations. The Audit Committee, which consists fully
of outside directors, ensures the objectivity and transparency of
the Audit Committee.

Appointment of the Board Members

LG Display appoints experts from a variety of fields to be BOD
members, including legal advisors, accountants, and technology
experts. Composed of more than two outside directors, the

| Committees within the BOD |

Outside Director Nomination and Corporate Governance Com-
mittee nominates candidates for outside director who have no
conflicts of interest with the company. After approval from
the BOD, the nominees are appointed as outside directors at
general shareholders’ meetings.

Activities and Evaluation of the BOD

Eachyear, LG Display evaluates the performance of each director
in BOD activities. Moreover, each year, the Remuneration Com-
mittee determines fair compensation for each director and
executive officer, in line with the company’s annual business
plans and objectives.

(As of June 2012)

Board of Directors

Outside Director Nomination and
Corporate Governance Committee

Audit Committee

(One inside director and two
outside directors)

(Three outside directors)

- Audit of the company's business ‘ . "
performance, including accounting - Review of committee composition
practices - Review of requirements for the inde-

pendence of outside directors
- Review of candidates for outside

- Deliberation on internal controls
- Deliberation on the independence of
external auditors director

LG Display Sustainability Report 2011-2012

Remuneration Committee Management Committee

(One inside director and two
outside directors)

(Two inside directors)

- Review of limits on salaries for directors - Execution of business and financial actions

- Review of financial sources for executive delegated by the BOD
incentives + Assistance to top management to encour-
- Review of compensation for executives age efficiency



Information Security

LG Display maintains a comprehensive information security system and periodically holds training
programs for employees to understand information security. The company continues to streamline its

information security management system with more systematic approaches.

Information Security Management System

LG Display complies with the Personal Information Protection
Act and the Act on Prevention and Protection of Industrial
Technology for information security. It also makes every effort
to fulfill obligations to protect the confidentiality of communi-
cations with its corporate clients.

LG Display practices comprehensive information security in
several areas, including IT, human resources, and physical
control. These activities enable it to prevent leakage of internal
data on production, core technologies, and business strategies,
as well as information on clients, partner companies, and
individuals.

The company periodically upgrades its physical control systems
and IT infrastructure, during which it considers client requests.
It also provides security training sessions for core business units
in sales, R&D, production, and quality control.

| Information Security Management Systems |

Enhancements to Information Security

LG Display includes education sessions on information security
in its training sessions for both new recruits and experienced
employees. The sessions provide case studies and introduce
regulations and processes.

The company distributes updates to its security policies and
procedures through a monthly illustrated publication and
through a promotional letter during its Day of Information
Security.

The company continues to extend the scope of its IT security
infrastructure to include Secure-PC solutions and Document
Encryption solutions, as well as its overseas subsidiaries. It is
currently reorganizing its information protection systems by
assigning specific functions to units in charge of information
security and cooperation, partner companies, and overseas
subsidiaries.

LG Display

Internal and
external
mfofmathn Information standards
security targets security team

 Information security policies and

* Incident detection and response

Information security department

* Education and promotion

* Assessment and improvement of
information security

Corporate client

Cooperation management department

information

General
affairs
Physical
security

HR

Personnel
security

Core national
technologies

Confidential
business information
Each department
Partner company
information

Personal Overseas subsidiaries
information o Each subsidiary is responsible for its own internal
information security
o Establishment of own security guidelines and
activities based on the company's security policy

Process
innovation

IT security

« Classification, treatment, and distribution of information assets

o Self-assessment, including daily inspections and employee education

Legal Purchase
affairs

Regulations

Partner companies
management

91Nn3|nd 31e40d10d PAIUSIIO-ALINIAS
]0J3U0d paseq-1|
|0J3U0d |edisAyd

Partner companies

 Prevention of information leaks during
cooperation with LG Display

* Acceptance of information security as-
sessments conducted by LG Display



Integrated Risk Management

LG Display determines the financial and non-financial factors which pose risks to its management

activities and manages them accordingly. It prevents the effects of each risk by identifying its current

status according to area, and makes efforts to enhance countermeasures.

Financial Risks

Major risks include periodic volatility in the display market,
lower production prices, and greater market competition.
Additional risks may arise from the need to develop products
that fulfill market needs, the performance of client companies
that use LG Display products, the rising cost of parts and raw
materials, and the overall industrial and economic climate. Its
performance is also vulnerable to changes in foreign currency
exchange rates. In particular, its operating income may be
exposed to risks from the gap between currencies in expendi-

tures and sales.
Financial Risk Management System

Risk Management

To properly address potential risks from declining sales prices,
LG Display conducts cost-saving activities, including on-
going technological progress, expansion of productivity, and
reduction of losses . Furthermore, the company thoroughly
manages risks resulting from adverse fluctuations in exchange
rates in foreign-currency denominated assets and borrowings.

Risk Governance

To withstand currency and interest risks, LG Display maintains
a special team inside the financial unit at headquarters. The
unit assesses foreign currency positioning and risks, and
reports and manages the results of the assessment. Other risks
are controlled directly by employees at the department level. To
strengthen internal controls on currency trading, the company
also has a special team that confirms all contracts signed with
financial institutions.

Financial Risk Management

Credit Risks

The majority of the company's clients are global electronic
appliance manufacturers operating in global markets. Thus,
the risk of defaults by the countries in which clients oper-

LG Display Sustainability Report 2011-2012

ate does not significantly influence credit risk. The company
adjusts credit limits throughout the relationship with each client.
It also analyzes each new client quantitatively and qualitatively
before determining whether to utilize third party guarantees,
insurance, or factoring* as appropriate.

Liquidity Risks

LG Display has historically met its cash requirements for
investment expenditures because it has had sufficient cash
flow from operations, and debt and equity financing. If the
company is unable to generate adequate cash flow to meet
its capital requirements from operations, it may rely on other
financing sources, such as external long-term borrowing,
offering of corporate bonds, or other debt securities. In addition,
the company maintains lines of credit with various banks.

Market Risks

LG Display defines market risk as the threat of potential loss
on gains from, or fair value of, financial instruments held by
the company, according to market indicators such as foreign
exchange and interest rates or equity prices. The company
keeps market risk exposures within acceptable parameters to
optimize returns. Moreover, in order to manage market risks, it
buys and sells derivatives, and uses financial liabilities.

Currency Risks

LG Display is exposed to currency risks on sales, purchases and
borrowings that are denominated in currencies other than its
functional currency, the Korean won, including the US dollar,
the euro, and the Japanese yen. In general, the company hedges
currency risks by using the same currencies in both sales and
purchase. To hedge other currency risks, the company uses
forward exchange contracts, with most having a maturity of
less than one year from the report date. It also deals with cur-
rency fluctuations by adopting policies to adjust discount levels
for foreign-currency denominated receivables.

* Factoring is a financing program through which financial institutions furnish manufacturers

with funds secured from borrowers' accounts receivable including commercial paper and other
bills of credit



Non-financial Risks

Management of Non-financial Risks

LG Display broadly controls potential non-financial risks in fair
trade, personnel management, labor, intellectual properties
such as copyrights and patents, information protection, envi-
ronment and safety, and product quality.

The company manages non-financial risks in four steps: the
identification of potential risks caused by legal disputes or
regulatory violations arising during normal operations; assess-
ment of the probability and consequences of risk events; pro-
vision of mitigation strategies and plans; and monitoring of
follow-up processes.

Since October 2009, LG Display has addressed potential le-
gal liabilities that may arise in major non-financial risk areas.
The company continues to improve the efficiency of its risk
management through prevention programs and to extend its
management targets to include overseas subsidiaries. It also
provides guidelines for each area and reinvigorates communi-
cation with employees through on- and offline bulletin boards
and letters, reinforcing their awareness of risk management.

| Risk Management Processes |

| Education on Risk Management Guidelines |

Identification ----- » o

Identifying potential risks
and behaviors related to Assessing and grading the
probabilities and conse-

quences of identified risks

legal disputes or regulatory
violations arising during
normal operations

> Mitigation =~ |EEEEE > Implementation

Implementing action
plans to mitigate risks
and following up through
monitoring

Establishing strategies
to mitigate risks and
plans of action
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Eco-friendly Products

From raw materials to production and packaging, LG Display thoroughly minimizes hazardous
substances in all production processes and develops eco-friendly products to negate any
impact on the environment.

An Eco-friendly Production System

The company prevents the use of hazardous materials in manufacturing and develops progressively more efficient and lighter
products. LG Display has implemented a system for environmental management that prevents hazardous substances from entering
every step of production, ranging from manufacture to storage and shipping.

This system responds to the diverse needs of its customers, promotes an eco-friendly corporate image, and enhances the
ability of its products to compete on a global scale. LG Display remains committed to expanding the number of green products
that it offers, increasing energy-savings as well safety for consumers.

| Eco-friendly Manufacturing Process |

BTN DT BT - (e

Green materials Slim, light, recyclable materials Energy-saving products Green materials

Reduced weight and number - Eco-friendly packaging
- Arsenic-free glass R&D for slim & light products i Y i

- Highly efficient optical components

Higher recycling rates 1) REACH : Registration, Evaluation and Authorization of Chemicals

2) EPEAT : Electronic Product Environmental Assessment Tool

RoHS REACH" EPEAT EPEAT?  1SO11469° 1SO1043% ErPY  Energy Star 3)1S011469 P\a;t\cs-Generic identification and marking of plastic products
4) 1501043 : Plastics-Symbols and abbreviated terms
5) ErP : Energy related Product (EU's energy-saving regulation)

Hazardous substances prevention

Materials

In addition to the six hazardous substances defined in the
European Union's Restriction of Hazardous Substances Direc-
tive (RoHS), LG Display restricts the use of bromine and chlo-
rine in products using halogen. Since a halogen-free LCD was
introduced for notebook computers in 2008, LG Display has
gradually expanded its halogen-free products to cover almost
all components produced in 2012. It also started using arsenic-
free glass for panels in 2008. Since 2010, the company has
finally used the eco-friendly glass for all panels it has produced.

| Notebook LCD with arsenic-free glass |

Halogen-free notebook LCD developed in 2008
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Product

Lighter Components

To cope with the rising demand for lighter and slimmer models,
LG Display develops materials that minimizes the weight of
components, thus minimizing the number of the components
in agiven product. Although there are no environmental policies
that require this practice, LG Display expects to reduce costs
for distribution and packaging, and CO2 emissions.

Energy-efficient Products

The company's LED technology for TVs has been classified as a
Class A Energy-related Product (ErP). To cope with stricter reg-
ulations and rising consumer demand, it continues to develop
energy-saving products. To do so, it develops technologies that
will increase the transmittance of panels, and the numbers
of products featuring energy-saving circuit parts and efficient
optical parts, including LEDs and LGPs. For example, it has
introduced FPR-type 3D glass for 3D TVs, which is more con-
venient and lighter than SG-type glass due to its battery-free
and flicker-free features.

| SG* (Shutter Glasses) |

Battery

Lens (LC Cell)

IR receiver

Control
Circuit

v

Electrical 3D eye glasses

v

| FPR™™ (Film-type Patterned Retarder) |

Lens
(Polarizer)

Clip

* SG : A stereographic, 3D effect is created through eyeglasses that present quick, alternating
sequences from left to right.
** FPR : A 3D effect is created through a polarized film attached to a TV panel sending images to
the left and right simultaneously.

Packaging

To reduce effects on the environment, LG Display has devel-
oped eco-friendly packaging materials made of corrugated
cardboard. Because of the advantages of this material in terms
of the environment, quality, cost, and production, it saved 26%
in raw material costs and 36% in distribution expenses, thereby
contributing the company's profitability.

| Cost-reduction for Raw Materials | | Cost-reduction for Distribution |

3,547 (Unit : KRW/LCM)

2,642
1,763

1,128

2010 2011 2010 2011

TV Industry’s First Carbon Trust Certification

LG Display has assisted client companies in obtaining the
first Carbon Trust certification in the international television
industry. Carbon Trust is a U.K.-based organization seek-
ing carbon reduction worldwide. In 2010, four models of
TV sets recieved certifications, followed by other monitor
models in 2011. Through this certification, the company
earned opportunities to promote its leadership in green
technology and product development. As a result, it was
able to reduce its carbon emissions from 8% to 32% of car-
bon emissions by reducing overlapping components and by
integrating the production process display modules with
that of TV sets, the end-product.

| Carbon Trust Certificate |

reduding with
the Coroon Trust

.-.-' N

i

Global TV industry's first Carbon Trust certification
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Dream Marketing

As a life partner for its customers, LG Display concentrates on customer-oriented
marketing activities and makes every effort to provide them with distinctive products and
technologies. As a business-to-business (B2B) company, it strives to earn the satisfaction
of corporate clients through development and presentation of the key drivers for their
success, thereby creating mutual benefit.

Beyond B2B Marketing

Dream Marketing Activities

LG Display analyzes trends among markets, industries, technol-
ogies, products, corporate clients, and consumers to provide
the client with competitive products. Through such analysis, LG
Display is stepping away from passive marketing activities as a
B2B with passive reactions to customer requirements; rather, it
offers a Dream Marketing plan that creates success for clients
by reflecting their values.

The Dream Marketing plan utilizes customer-centered thematic
approaches for marketing and analysis, including the value of
win-win cooperative projects, and development of trust and
satisfaction in the end consumer. It also periodically updates
information on its activities.

| No.1 B2B Marketing Company |

In terms of its thematic approaches, the plan presents its
clients with suggested drivers for success based on their stated
objectives. Then, to lead clients to concrete results, it pays close
attention to market data. Through joint projects, it also creates
win-win situations with client companies by reflecting their
suggestions and requests in its decisions on the development
of its products and technology. Furthermore, it holds other
collaborative activities to help clients achieve success, thus
earning their trust and satisfaction. As a result, LG Display is
growing into a top B2B marketing company that grows along
with its client companies.

1. Based on in-depth knowledge of market, industry,

Analyzing technology, and products, LG Display addresses the

Data to Meet perspectives of clients through precise analysis.
Customer ..

Expectations

TSM* & KM**

To share success models and drivers,

) Practical
2. LG Display develops and presents the Advice for
drivers of success through comprehensive customer

analysis of client companies and end- Success
consumers.

and knowledge and know-hows

Higher ) )
QEEnE? 3. LG Display aims at sustainable growth

Trust and along with clients by developing their
Satisfaction trust and satisfaction.

* TSM (Transfer of Success Model) : An activity to identify and share success models with client companies, with the aim of embedding these models in corporate culture
** KM (Knowledge Management) : A management style that considers knowledge to be one of the company's core assets and that uses acquired knowledge to create additional value.

LG Display Sustainability Report 2011-2012



Developing Insight into Consumers

LG Display understands the significant role of consumer surveys
in devising successful marketing strategies that respond
rationally and scientifically to the fierce competition in today's
market. In December 2011, the company launched a consumer
insight team to actively acquire, develop, and retain a consumer
base.

The team conducts specialized surveys to understand consumer
needs and market trends during every phase of marketing
from concept development to after-sales services. It then uses
these surveys to offer corporate clients outstanding ideas for
businesses growth, combined with the company's cutting-
edge technology, cost-effectiveness, and high-end quality.

The Largest Share in the Global FPR 3D Market
through Consumer-oriented Marketing Activities

FPR 3D Developed through Consumer Analysis
Through detailed consumer analysis, LG Display determined
the appeal of FPR technology in the 3D TV market. In particu-
lar, as a result of surveys of end-consumers in China, it was able
to narrow the gap between expected appeal and actual local
needs. In conducting this research, it provided local consumers
in China with a platform through which they could experience
its products.

| Chinese Preference for FPR over SG |

g3 2.0 2.1
Preference
rfR 5 1.1 / —*
7 —

‘ Before revealing price ‘ After revealing price |

No information Information provided
provided on points of appeal or on consumer experiences

2 —
Preference Rates

Preference
3 = FPR strongly preferred; 0 = no preference; -3 = SG strongly preferred

for SG 3

B2BC Multi—channel Promotion

B2BC Multi-channel Promotion extends the targets for mar-
keting activities from client companies to all participants in
distribution and consumption. With a full array of marketing
channels, it maximizes sales and returns.

As part of its localization strategies, LG Display named FPR 3D
products in Chinese characters so that local consumers could
better understand product features that use technical terms.

It also provided an opportunity for visitors to experience prod-
ucts, and it held targeted marketing activities during holidays
such as Chinese New Year and Labor Day.

FPR Beats Shutter-Glass (SG) Technology in 3D TV
Based on consumer analysis after marketing, FPR 3D has
defeated SG technology across a variety of comparisons and
criteria. LG Display has received awards for more than 10 of the
technologies it has invented for FPR, as well as for its marketing

strategies.

"It's a Upside-
down Market."

96% 929

New Year ‘Chmese New‘ Labor Day
Year

"Victory of 'flicker-less' 3D over 'eye-shuttering' 3D"
From a news article of Chinese's leading newspaper in April 15, 2011.
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Joyful Workplaces

To make their workplaces attractive for everyone to work and grow together, all employees
at LG Display practice the principles of the people-oriented LG Way management
philosophy. This aim is conveyed by slogan "Joyful Workplaces." Through the enthusiasm,
expertise, and teamwork that this philosophy has engendered in its employees, the
company received the grand prize of the 2011 Great Work Place Award.

Joyful Workplaces Where Everyone Wants to Start the Day

( 3. Joyful Workplaces W ( 2. Dream Marketing W ( 1. Eco-friendly Products W

To build a joyful workplace where everyone wants to start the day, LG Display listens to the opinions of its employees and
demonstrates concern for their lives. Thus, it conducts a variety of activities to cultivate values in four key areas: people, work,

environment, and community.

| Joyful Workplaces and Achievement of Vision |

T Input == | SRR Throughput -+

Support and respect for
employees and their families

People
Attentive
listening
Environment Didorphin
Considerati . .
ideration Satisfaction with the work . )
environment and organization * Community -~

------------------ B ceceoeo Qutput ccccccc® ceceo- OQutcome: - B

Sense of achievement
through work Willingness
todo

LG Display
Vision

Work

Ultimate
Challenge*

Pride in social contribution

PEOPLE

In a Happy Home, All Goes Well

As one Korean proverb states, "In a happy home, all goes
well." LG Display conducts social contribution programs tai-
lored to each of its five target groups: the employees, their
families, parents, spouses, and children. Annually, it collects
feedback from each group, then designs a variety of programs
to engage them, including family invitation events, free travel
for parents, visits to universities, and presentations that will
prepare families for higher education. To ensure their health, it
also provides regional medical centers, psychological consulta-
tions, and massage services.

LG Display Sustainability Report 2011-2012

* Ultimate Challenge represents LG Display's commitment to achieving its corporate vision,
with emphasis on innovative thought, rigorous analysis, and thorough preparation

The Dream Tree Program

As the name suggests, Dream Tree is a program that helps em-
ployee follow their dreams. LG Display introduced the program
based on the suggestions of employees. There are currently
33 employees participating in Korea and overseas. In one ex-
ample, LG Display is helping employees become professional
magicians so that they can participate in social contribution
activities. In another example, it recently helped employees pay
for the wedding ceremonies of their parents, who never had
ceremonies because of financial difficulties.


http://www.lgdisplay.com/lgdhp/eng/recruit/culture.dev

ENVIRONMENT

Nurturing Creativity and Autonomy

To provide its employees with a refreshing, active work
atmosphere, LG Display furnishes a variety of break areas,
including roof gardens, man-made lakes, soccer fields, jogging
tracks, and Fun Zones. For their families, it holds a weekend
farm program and youth soccer classes. In the company's Joy-
ful Members program, divisional managers conduct periodic
online and offline meetings, where participants share ideas,
nurturing a positive corporate culture. This program also offers
movie events.

Serotonin Station

Through Serotonin Station, an employee care center with
online and offline services, LG Display aims to become a life-
time partner for employees and their families, with support for
every stage of their lives, including financial consultations and

educational assistance for children.

The Grand Prize
in the Great Work Place Award

In keeping with the company motto, "Make it a workplace
where everyone wants to start the day," all employees of LG
Display do their best to grow along with the company. As
acknowledgment, LG Display has received the Great Work
Place Award grand prize two years in a row: in 2010, in the
manufacturing category, and in 2011 in the overall category.
The company's CEQO also received the award in 2011.

| A plaque of 2011 Great Work Place award | |

WORK

Analog to Digital (A2D)

Through its Analog to Digital (A2D) program, LG Display
increases employee efficiency while also maximizing their
creativity. The program enables employees to create a balance
between their duties at work and their creative pursuits outside
work. To do so, it helps them make use of digital technology,
through four key enhancements to human productivity:
standardization, categorization, systematization, and automa-
tion. Participants have the opportunity to optimize their work
hours so they can focus on creative pursuits. Programs such as
this in turn help the company attract top-tier talent.

The program started in 2011 for employees working in
production, development, and materials management. It quickly
expanded to include those working in R&Ds, those working in
global logistics, those in corporate planning, control and
management, and those at overseas manufacturing subsidi-
aries. Since its introduction, the number of ideas suggested
by participants has reached 29,000, demonstrating employee
interest.

COMMUNITY

Employee Volunteer Programs

As expressed in its slogan, "Embracing the dreams of future
generations with LG, " LG Display fulfills obligations in corporate
citizenship by offering hope and encouragement to underprivi-
leged groups in regional communities. To this end, employees
take pride in the company through a variety of volunteer projects.

N
w

h\ saxe|dyIopN |nhor g J h\ BunadepN weaiq 'z J k\ S1ONPOoId A|pusiiy-0d3 “| J




Sustainability Review 1.

Production

@

2011 Key Performance Index

R&D-to-Sales Ratio

2.4

%

No. of Patents Held at Home and Abroad

16,944

Management Principles

LG Display focuses on R&D and investment in the next generation of
core technologies, and it consistently strives for technological progress.
With its teams of experts and systems to maintain the highest quality, it
continues to boost customer satisfaction and lead the global market in
displays.

Challenges
- A slowdown in the TFT-LCD market along with a sluggish global economy
- Higher global competition for technological patents and intellectual property rights

- More exacting standards and higher customer demand for quality

Opportunities
- Growth in new markets for smartphones and tablet devices
- Security in global competitiveness though patent-protected original technologies

- High-end quality and premium customer satisfaction to attract new high-net-
worth customers

Activities

- Continuation in core R&D projects to secure the engines of future growth,
including displays that are flexible, 3D, and transparent

- Strategic patent management through development, purchase and licensing
- More advanced quality control through stronger management processes
at home and abroad
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| Employees | Partner Companies | Regional Communities |

LG Display concentrates on R&D activities and investments in the next generation of OLED and flexible
displays. As it enters the next era, the company continues to ensure its own technological progress and

to reinvigorate its R&D activities.

R&D Structure

LG Display continues to develop new technology and maintain
its market leadership in displays for TVs, notebooks, desktops,
and mobile devices. To do so, it fosters its research and
development capabilities through its LG Display Laboratory.
With its own departments for technology and product
development, it also continues to understand the changing
needs of customers and introduces the latest technologies,
thus retaining its competitive, technological edge.

R&D Investment

LG Display continues to invest in R&Ds, and focuses on R&D
in its investment portfolio, thereby reflecting its commitments
to sustainable growth and technological progress. In 2011, it
invested KRW 1.3 trillion in R&D activities, accounting for 5.4%
of total sales and representing a 1.0% increase compared to
the end of 2010.

Original Technologies

LG Display boasts the world’s most competitive patents for
displays. To maintain its advantage as a first-mover while devel-
oping original technologies, it actively pursues competitiveness
for the future by developing, acquiring, and licensing patents
in a variety of areas.

| R&D Structure |
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R&D Performance

As of the end of 2011, LG Display held 16,944 patents, including
7,508 in Korea and 9,436 abroad. Thus, it holds the largest
number of patents in the world for LCD. In recognition of this
achievement, the advanced FPR 3D technology, and for its
outstanding organizational approaches to patents, it received
a presidential award at the 2011 Annual Invention Day. The
followingyear, italsoreceived the Bronze Tower Order of Industrial
Service Merit for the world’s first 55-inch OLED TV panel.

Since 2010, it has also been included in a value index in the
display category of the Ocean Tomo 300 Patent Index. Ocean
Tomo is a world-renowned intellectual capital merchant bank.

| R&D Investment |

R&D expenses (KRW tn) ==@= R&D-to-sales ratio (%)
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http://www.lgdisplay.com/lgdhp/eng/product/future.dev
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Core R&D Projects in Next-generation Technologies

LG Display is earning a position as a global leader in next-generation technologies with its flexible, 3D,
and transparent displays. It continues to develop new technologies and markets for display products for

use in TVs, notebooks, desktops, and mobile devices.

Flexible Displays
LG Display has achieved development of a breakthrough e-

paper technology using e-ink and OLED-based flexible displays.
As part of this development, it introduced the world's first
14.1-inch black and white e-paper in 2006, followed by color
e-paper of the same size in 2007. In May 2007, it introduced a
4-inch full-color flexible OLED that can display video.

Transparent Flexible OLED Displays

LG Display is the lead developer for the Transparent Flexible
OLED Display project, one of Korea's six major tasks to secure
industry-leading, future technologies, organized by the Ministry
of Knowledge Economy in an effort to make the country one
of the world's five strongest developers of technology. The
company expects KRW 82 trillion in sales, USD 56 billion in
exports, and 84,000 jobs to be created by 2015 through the
OLED project.

LG Display Sustainability Report 2011-2012

Transparent Displays
Transparent displays, as depicted in science fiction films, enable
viewers to see videos on transparent membranes. Through this
breakthrough technology, viewers are able to watch TV news
programs and navigate information using the windows of
their living rooms. They are also able to use global positioning
systems (GPS) on car windows. LG Display continues to
stay ahead of the competition in this exciting field through
constant, cutting-edge research and development.
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Product Quality Management

LG Display builds mutual trust with customers through consistent, high quality products. In order to
meet the highest standards in product quality, its special business unit oversees all product development

processes from initial design to release. It conducts quality assurance assessments and inspections at all

plants, including overseas factories.

Organizations and Structure of Quality Management
LG Display implements adaptable quality management units
according to product line, production process, and region,
thereby securing a high quality for customer satisfaction. In
particular, through the development quality department, the
company ensures the quality of new technology from the time
it is conceptualized, enhances its technology for quality inspec-
tion, and optimizes its inspections and testing specifications.
The company also continues to optimize quality, costs, and
delivery times, thereby enhancing its quality-management
system in Korea and abroad.

Quality Management in Development

LG Display focuses on the fundamental issues and problems that
can arise during development and prevents their recurrence.
The company conducts defect-free development processes
to achieve the highest results. To do so, it proactively identifies
and addresses potential defects in products by examining the
structure and functions of the new technologies that are being
employed.

As part of its quality management center, LG Display has a spe-
cial unit dedicated to maintaining the company's leadership in
technology. It also conducts company-wide creativity exercises
to ensure that it makes full use of all of its resources in seeking
advanced technologies, through closer cooperation among all
members.

The company's policy is to tailor the processes of technological
development to the needs of each client, thereby striving to
remain as faithful as possible to their strategic models. As it
does so, it also pursues global standardization, confirms the
appropriateness of technical specifications and inspection
standards, and continually optimizes testing methods.

Quality Management for Raw Materials and Parts

LG Display systematically manages the quality of raw materials
and parts. Targets for the periodic management of the quality
of parts have recently been expanded to include secondary and
tertiary suppliers to verify their authenticity. The company also
prevents overlapping or unnecessary processes between two
suppliers by standardizing all inspection processes.

Enhancements to Quality Management

LG Display provides firm guidelines for quality management
in an effort to standardize the process. These guidelines are
distributed throughout the company, along with registration
processes, through periodic presentations and internal bulletin
boards.

In addition, the company improves and optimizes its quality
management processes through in