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About this Report

LG Display has annually published its sustainability report since 2011 as a communication

channel to deliver its economic, environmental, and social performance to its stake-
holders. The 2014-2015 Sustainability Report of LG Display was prepared
in accordance with the standards and processes recommended in

the Global Reporting Initiative (GRI) G4 Guideline.

Reporting Period

The LG Display Sustainability Report covers our business ac-
tivities during the period from January 1 to December 31,
2014, and some important management information that
extends into Q1 2015. The quantitative performance indica-
tors are based on data gathered over three years from 2012
to 2014, in order to show the trends more clearly. Data sub-
ject to changes during the year were reported as of the last
day of the fiscal year (December 31), and notes on reporting

periods were added when necessary.

Reporting Boundaries

The LG Display Sustainability Report 2014-2015 was de-
signed to cover our business activities at our Seoul Head Of-
fice and domestic worksites in Gumi and Paju. We also aimed
to deliver more comprehensive reports including those on the
performance of our overseas worksites in China (LGDCAY,
Guangzhou, Nanjing and Yantai), and Poland (Wroclaw). \We
plan to report the sustainability performance of all worksites
at home and abroad in all aspects going forward.

* LGDCA : LG Display (China) Co,Ltd

Reporting Principle & Assurance

This report was prepared in accordance with the Global Re-
porting Initiative (GRI) G4 Guidelines at the Core Level and
part of the International Integrated Reporting Council (IIRC)
framework. Please refer to the GRI Guideline Index on page
XX to read about our activities in the areas specified by the
GRI. Additionally, the credibility of the contents and the in-
tegrity of the data used in this report were verified by an
independent and objective assurance group to ensure the
reliability of the report.

Further Information & Suggestions

You can search for and download LG Display's sustainability
reports from its website at http://www.gdisplay.com. Please
contact our Social Contribution Team for more information or
inquiries. We look forward to receiving various feedback from
our stakeholders.

LG Display CSR Team

Tel 02-3777-0865  E-mail csr@lgdisplay.com
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CEO Message

* Dear Stakeholders, -
| would like to thank al our stakeholders for

your continued support and trust in us. %

In year 2014, despite the continued uncertainly in the global economy and the slow-down in the
display market, LG Display successfully held onto its No. 1 position in the global display market. \We
solidified our market dominance in the large-sized TV panel market with the largest market share in
the global UHD TV panel market, and secured future growth engine with the development of of the
thin and light LCD panels and flexible and transparent OLEDs.

Along with such solid business performance, we promote various activities on ethics management
underpinned by Jeong-Do Management in our effort to fulfill our social responsibility as a responsible
corporate citizen.

In addition, we continued to pursue low-carbon, green management initiatives in response to conflict
minerals, GHG emissions reduction and energy-efficient, green product development,

and accelerated the effort for shared growth with partners.

In addition, we have expanded stakeholder communication, maintaining communication with
customers and local communities and operating customized mid- to long-term programs for local
community engagement. Such efforts earned LG Display a spot on the Dow Jones Sustainability

Index (DJSI World) for two consecutive years.



+ Management

Looking ahead, LG Display will strive for a preemptive competitive advantage in core business

areas, secure new growth engines through investments into next-generation technologies an

proactively manage CSR risks so as to reinforce the framework for sustainable management.

Guided by our management philosophies of “Customer Value Creation” and “People-oriented
Management,” we will remain committed to growing into a good corporate citizen

that pursues sustainable growth even amid adverse business conditions through the
combined effort of all employees. | hope that you will continue to support and encourage us

as we march forward.

JUNE 2015
CEO Sang Beom Han

3 Ak W
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Messages from Management

“Unless you set a limit yourself, technology is
bound to develop endlessly, and a company should always
prepare for the future with a long-term strategy.”

Head of OLED Division |
President Sang Deok Yeo

LG Display is taking on a long-term perspective and focusing on investing in OLED projects as we are convinced that there is

a future in OLED technologies. When we decided to focus on the IPS (In-Plane Switching) technology*, it did not draw much
attention compared to the VA*(Vertical Alignment) technology despite its high definition and wide view angle, owing to the
high levels of difficulty in designing and processing. However, we made continuous efforts to add a differentiated value to the
technology. The technology has been widely recognized by the market and it is now applied to a variety of electronic devices,
such as laptops and smartphones.

We believe that the same will hold true for OLED technology in the near future. As to OLED TVs, we set the goal for the

year of 2015 as ‘establishment of business foundation” and ‘preparation for the future' To this end, we will strengthen cost
competitiveness by stabilizing the rate of production and the quality of products. We will also make proactive efforts to secure
customers who will serve as a stable source of demand. In addition, we will strive to hire talented individuals with master's and
doctorate degrees to secure and foster human resources for R&D, which is our core capacity. Meanwhile, we will boost the
execution capacity of LGenius and research expert programs in order to enable LG Display to maintain its leadership in the
global display market.

#IPS and VA technologies : LCD (Liquid Crystal Display) is divided into the three types of TN, IPS, and VA, depending on how the core material of liquid crystal is operated. In the case of the

IPS technology, the liquid crystal is horizontally arranged while in the VA technology, the molecules of the liquid crystal are vertically arranged. The IPS technol-

ogy produces a clear definition that remains uncompromised within the parameters of 178 degree viewing angles from right to left, top to bottom.

COP (Chief Production Officer) |
Vice President Cheol Dong Jeong

“Safety always comes first.”

| believe that CSR activities should be a sincere effort to allow various stakeholders to feel that LG Display is a truly good
company. With regard to the issue of safety and health, LG Display has continued to make advancement in hardware and
processes, while pursuing a variety of activities to raise awareness of the employees. To this end, we promptly established
and announced the LGD Safety Rules’ based on 8 detailed action plans under the slogan of ‘Safety always comes first’
Furthermore, we have expanded the scope of safety management from manufacturing lines to the entire enterprise and
partner companies and provided education programs tailored to the members of organization, whose tasks are directly
related to safety issues. Each worksite of LG Display is certified with all three international standard certificates in the field
of green business, namely in energy management system, environment health and safety. We are running the eco campaign
that envisions cutting back on the power consumption by 20% from 2013 to 2015, in a bid to make our vision for eco-
friendly management a reality. In order for LG Display to become a sustainable business operator, we need to minimize energy
consumption and pollutant emissions while aligning the development direction of new products with ‘green’ management
philosophy. Going forward, we will continue to make our ‘reaching out efforts' to reassure our stakeholders that LG Display is
engaging in CSR activities with true sincerity.
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“We will pursue CSR activities that actually

General operation management of Chinese benefit Chinese local communities”

subsidiaries | Vice President Yu Seong In

The expanding share of Chinese market in LG Display’s business operations coincides with the growing perception in China
about the importance of CSR activities. Therefore, it is vital that we begin to work on establishing and pursuing a consistent
direction of CSR activities. All CSR efforts need to be built around the activities that can make direct contributions to the local
communities. To boost the effect of our efforts, we are planning to set the tone of our CSR theme based on the understanding
of Chinese culture and monitor the results on a regular basis. We expect that such activities will serve as a foundation to
improve our corporate value as well as the loyalty of our employees. Going forward, LG Display will continue to fulfill its
responsibilities in China.

Head of Management Support Group | |

" H n
CSR is our ground rule: Managing Director Bang Soo Lee

Our main clients are global companies. They expect high levels of CSR activities, and the global guideline of our industry is both
clear and strict. Therefore, CSR activities play a crucial role in defining the corporate identity of LG Display. In other words, any
CSR activity of LG Display needs to have its management policies reflected on it, and this is our ground rule. To this end, we
put together a TF team and established a CSR system in 2014 in order to boost the execution capacity of our CSR activities,
and we are expanding our channels with various stakeholders for direct communication. Just like the relationship between an
opportunity and a crisis, CSR and risk management are the two sides of the same coin. Risks exist in all sectors of corporate
activities, and a company pursues CSR activities to preempt such risks. | think a comprehensive approach is needed in dealing
with various issues such as promoting eco-friendly management, securing price competitiveness, or minimizing harmful
substances to minimize any adverse impact on various stakeholders.

“In the display industry, human resource directly

Head of HR Group | Standing determines the company’s competitiveness.”

Director Seong Min Kim

LG Display was able to grow into a global leader based on the concentrated efforts of its employees. Thanks to our ‘energetic
and healthy corporate culture; we were able to achieve successful results and introduce various display technologies for

the first time in the global market. In particular, a sense of enterprise and indomitable spirit of our employees are one of

the strongest advantages of LG Display. We are making multi-faceted efforts to pursue diversity. In order to foster talented
female workers, we are promoting supportive programs, such as the maternity leave. Moreover, we are gradually increasing
the number of female managers. We also strive to secure talented individuals with global capabilities. In the display industry,
“human resource directly determines the company’s competitiveness.” We believe that a joyful work experience leads to joyful
individuals. We will make efforts to foster an environment that will keep our employees motivated and energetic. | think that
building a healthy corporate culture and creating a happy workplace are social responsibilities that a company needs to pursue
in terms of HR management.
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Company Overview

Vision

In LG Display's vision, “You Dream, We Display,’ the word “You" refers to all our stakeholders including customers, partners,
and employees of LG Display, while “Display” signifies the realization of dreams that transcends the mere concept of showing.
LG Display will create a world that people dream of through creative thinking and innovative technology.

LG Display Brings your dreams to life

Vision You Dream, We Display

Always at your side, LG Display is here to turn the world you deram of into reality.

Goal Global No.1 Display Company

Core Strengthening Customer-oriented Markting Capabilities
Competencies Developing Market-leading Products and Technologies
Constructing the Most Competitive Production System
Building an Optimized Supply Chain
Maximizing Management Efficiencies
Creating an Organizational Culture that Aims to be No.1

Core Values Open communication, Proactive Collaboration, Change & Leap

Right Prople Passion, Professionalism, Teamwork

Business Area

Technological advances have eliminated the boundaries in the applications of display technology, enabling LG Display to develop
new products and venture into various new markets ranging from mobile displays to commercial displays. OLED TV is equipped with
a self-illuminating display which beautifully delivers the natural color without any distortion from any angle. Also, with a full line-
up of UHD, products of various sizes are introduced to the market, ensuring LG Display’s leading position in the industry. As for the
display products for PCs, we are increasing the sales of premium products. Additionally, based on a solid customer base, it has di-
versified its market segments by expanding into the professional/industrial display and optical/medical equipment markets. Going
forward, LG Display aims to retain market dominance through continuous R&D and investment in next-generation display solutions.

Monitor Laptop PC

Transparent Display Flexible Display Tablet PC Auto Display Professional & Industrial Display

Optical and Medical Equipment
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Financial Performance

Market Share / According to a report released by market
watcher DisplaySearch in first quarter of 2015, LG Display
secured the No. 1 position in the global market for large LCD
panels for four consecutive years with a market share of
23.7%. The company plans to further strengthen its competi-
tive advantage in the premium market going forward.

Company A
19.8%
Company B
19.3%
Global No.1
LG Display
0)
23.7%
Comipany C

(Shipment Share in 2014) 1679

21.0%

Global Network

Sales and Operating Profit / In 2014, LG Display posted an-
nual sales of KRW 26.5 trillion and grew its annual operating
profit by 17 percent over the previous year, thereby making a
re-entry into the "KRW 1 Trillion Operating Profit Club*” Pre-
paring for the future and further strengthening our business
capabilities, we will remain focused on developing new prod-
ucts, including OLED and flexible displays, as a way to proac-
tively respond to the fast-changing global market landscape.

KRW in

11

W Sales
olions m Operating Profit
30,000 29430 27033
25511 ' 26,456
5 24,292 —— 8% Panel for
25,000 ] Laptop
.% 149 Panel for
20,000 Monitor
— 199 Panel for
15000 tablet PC
— 23% Panel for
10,000
' Mobile
5000 —— 36% Panel for TV
1,689 57
, _ 912 1,163
. m 764 91 k
2010 2011 2012 2013 2014

* KRW 1 Trillion Operating Profit Club : A group of companies whose operating profits

surpass the KRW 1 trillion mark

Headquartered in Korea, LG Display operates a global network of 24 worksites composed of 6 manufacturing bases,
6 sales subsidiaries and 12 sales offices across the world. We deliver customer values which leads to customer satisfaction by
maximizing our contact channels with customers and localizing manufacturing and distribution.

ﬂ. Nanjing, Guangzhou, Yantai

Shanghai, Shenzhen
& Qingdao, Beijing, Shenzhen

Ratingen
-
- Gumi, paju
( — sl Wroclaw d L
Poland
Germany
. — Tokyo
Turkey ST Korea Japan 4 Osaka
L M Istanbul
Tai
& Penang . A
T L Taipei
Malaysia
Singapore
Singapore

Y
Manufacturing Base : Regions
g 9

Sales Subsidiary : 6 Regions

& Sales Office : 1 2 Regions

USA

San Jose

£ Houston, Austin, Irvine,

Washington D.C.
Detroit, Los Angeles,
San Diego
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LG Way

The “LG Way" is a guiding principle for every LG employee. At the same time, it is our unique belief in attaining the vision of
becoming “No. 1 LG” through "Jeong-do Management" that is rooted in “Customer Value Creation” and “People-oriented Man-
agement.

“No. 1 LG" is the ultimate goal that all LG businesses strive to achieve. It shows our commitment to provide our
customers and investors with unrivaled value and become a dominant leader in the global market, based on the
market's trust and the admiration from youthful talents.

pJ, N

Trusted by Attractive to Admired by the Feared and
customers investors best and the emulated by
brightest competitors

Jeong-Do Management is LG's unique code of conduct, pledging to pursue ethical management practices
and constantly developing its business capabilities. Based on this unique application of ethics management,
we strive to gain the complete trust of our customers and live up to the expectations of our stakeholders,
which include employees, partners, shareholders and communities.

Fair
. : Competition
Integrity Fairness Based on

(N Jeong-Do

&L © Management Competence

\YJ

Transparent Fair trade and equal Unrivaled competi- Tangible
management based  opportunity in all tiveness based on Achieve-
on principles and business relationships fairness and cease- TS
standards less hard work

Our management philosophy, the origin of which can be traced back to the foundation
of the company, has been perfected through decades of experience and serves as our
unigue management principle and the very reason of our existence.

« View customers as the starting point of every business activity
Customer and think from their perspective
Cn\*:aaal':li:n « Deliver substantial value to customers and identify their latent needs
« Innovate to generate unique ideas and create unprecedented value

Cust‘o':f‘ner Value Creation- b \
Philosoph People-oriented Management « Encourage the employees to continuously try out new
o, e | A \ ideas and approaches

;?:Etl::i + Respect the personalities of individuals, as well as their
Manage- diversity, and provide them with opportunities to make the

ment most of their potential
« Evaluate and reward employees fairly based on their
capabilities and short-term and long-term performance




Business Model

« Asssets

KRW 22,96 7billion

« R&D Investment

KRW 1,787.6billion

- Average Factory
Utilization Rate
Gumi Plant 99.8%
Paju Plant 100%
Guangzhou Plant 1Q0%

Sourcing

Financial

- Sales

KRW 26,455, Sbilion

- Operating Profit
KRw 1,357.3billion

- LCD Global Market Share
23.7%

- Dividends
KRw 178.9billion

Input Value

Environmental

- Environment Investments

Social

- Total Labor Cost

KRW 8.7hbillion KRW 2,924 6billion
- Energy Consumption - Benefits
at Domestic & Overseas KRW 68.8billion
Woksites . i
- Social Contribution
67'276TJ Expenses
+ GHG Emissions KRW 1 1.6 billion
7'548'01 ItCOzq - No. of Social Contribution
Program Participants
(duplicates allowed)
39,009 persons
Business Model (Business Activities) 4

Value Creation

Environmental

. Green Prouct
Certifications 7

- Energy Intensity at
Domestic & Overseas
Woksites
0.25Ti/KRW in
hundred million

- GHG Reduction
376,913 tC02eq

Social

-No.1in Job Creation for
Recent 5 Years (source :
Analysis of 100 Top Job-
creating Companies by the
Federation of Korean Industries)

- Attrition Rate 4.8%
(average for large
businesses : 9%)

- Flagship CSR Program
34 1T Power Plants

- No. of CSR Activities
2,906 Cases
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Corporate Governance

Board of Directors

As of April 2015, the Board of Directors of LG Display consists of seven members - one nonstanding director, two inside direc-
tors and four outside directors. The BOD operates three committees. the Audit Committee*, the Outside Director Candidates
Recommendation (ODCR) Committee** and the Corporate Governance Committee***

BOD Formation

Category Name Position Audit ODCR Corporate Gover-
Committee Committee nance Committee
Non-stand-  Yu SigKang BOD Chairman, Vice President of °
ing director LG Economic Research Institute
Internal Sang Beom Han  Representative Director and CEO [
director )
Sang Don Kim CFO [
Outside Jin Jang Professor, Department of Informa- ° ° *  Monitoring overall business
director tion Display, Kyung Hee University management and accounting and
conducting internal audits
Dong Il Kwon Professor, Department of
Materials Engineering, Seoul **  Recommending outside director
National University ' candidates for appointment
=xx  Deliberating on issues related to
Joon Park Professor, _SChOOl C?f Laws’ ° ° general management and financial
Seoul National University affairs in order to enable the BoD to
Sung Sik Hwang  President of resident of Samchully focus on more significant agendas and
[ ] facilitate speedy business execution at

Co,, Ltd.
management level

Independence and Expertise of BoD

To support effective and efficient decision-making of the BOD as well as to ensure its high level of expertise, LG Display selects
outside directors from a pool of reputable professionals in the fields of business management, law, corporate accounting and
engineering. All four outside directors meet the qualification requirements stipulated by the Commercial Law and other relevant
laws and regulations. At LG Display, outside directors are nominated by the ODCR Committee, approved by the BOD, and finally
appointed at the General Shareholders' Meeting. None of the outside directors engage in any transaction with the company, nor
do they have any conflict of interest with the company.

Outside Director Nomination Process

ODCR Committee BoD General Shareholders’ Meeting
Identify & Recommend Candidates > Review & Approve Candidates 3 Final Appointment
Key BOD Agenda Performance in 2014

In 2014, the BOD of LG Display considered 30 items in
total, including the quarterly business performance reports,

approval of the LG brand usage agreement, and approval Meetings Held

by Each Committee

of the OLED TV investment. Being the company’s ultimate B
decision-making body, the BOD ensures that the interests . Audit 5 E
of various stakeholders are represented in the company's BoD Meetings Committee session Tabled at the
management in the company’s constant effort to fulfill its Convened . ODCR 1 BoD for
social responsibility. Committee session deliberation
8 « Corporate 3 O
. [tems
session Governance session

Committee
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Performance Assessment and Remuneration

The remuneration of the BOD and the company's manage-
ment is commensurate with the results of reviews on mid- to
long-term management objectives as well as performance
assessments. The remuneration of directors is determined
within the limit approved by the General Shareholders’ Meet-
ing (KRW 8.5 billion).

BOD Remuneration Unit : KRW million

Category No. of Total remunera- Average remunera-
directors tion paid tion per director

Registered directors 3 1,907 636

Outside directors 1 66 66

Audit Committee 3 198 66

members

Total 7 2,171

* No remuneration is paid to registered director You Sik Kang

) - . o
Remuneration paid* and calculation criteria Unit - KRW million

Name Total Remu-  Category
(Position) neration Paid (Remarks)
Sang KRW Base Salary - KRW 1,046 million (Calcu-

Beom 1,408 million  lated as per the company’s executive re-
Han (CEO) muneration policy approved by the BOD)

Incentives - KRW 362 million (Remunera-
tion was calculated and paid in consid-
eration of his performance, including the
competitive edge in OLED market, busi-
ness restructuring and enhanced EBITDA.)

* Applicable only to registered directors with annual remuneration above KRW 500 million

Risk Management

Financial Risk

Shareholders

LG Display briefs its shareholders on the business status of
the company at the annual General Shareholders’ Meeting,
and faithfully abides by its obligation to disclose its financial
data to the Financial Supervisory Service, sharing its quarterly,
half-yearly, and annual business performance reports on its
website. By doing so, LG Display aims to identify the various
needs of its shareholders through diverse channels and live up
to their expectations.

Others

2.64%
LG Electronics

37.9%

Minority
Shareholders*

49.3% r

Share
Ownership

National Pension
System 10.16%

* Shareholders holding 1/100 or less of the total issued stocks
* For further information on share ownership, please refer to the “Report on the Filing
of Changes in Ownership of Block Shares” in the Financial Supervisory Service's DART

System (http://dartfss.orkr).

LG Display classifies financial risks into fiour groups: credit risk, liquidity risk, market risk, and exchange risk.

Credit Risk Exchange Risk

Liquidity Risk Market Risk

15

Deciding on means of risk
mitigation (i.e, third-party
guarantee, insurance or
factoring) based on credit
limit adjustment and

Hedging exchange risks by using
the same currencies for both sales
and purchases; utilizing forward
contracts for trades with maturity
shorter than a year, managing risk

Financing through external
commercial borrowing or
corporate bond issuance; and
opening lines of credit with
commercial banks

Maintaining market risk
exposures within an acceptable
level through managing
variable / fixed debt ratio

company analysis for each client

through adjusting discount levels

of foreign currency-denominated
trade receivables

Non-financial Risk

At LG Display, non-financial risks are factors that can impact its business operation into fair trade, HR/labor, intellectual property,
information security, environment/safety, product quality, and general matters. LG Display has established an integrated risk
management system for each category to lay the groundwork for sustainability management. \We promote non-financial risk
management as an integral part of all of our business activities by gradually expanding its management scope to overseas sub-
sidiaries. It has also established and distributed risk prevention guidelines throughout the company via various communication
channels to ensure continuous and systematic risk prevention.
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Jeong-Do Management

Operational Scheme

LG Display operates Management Diagnosis Team and Ethics Bureau to put Jeong-Do Management into practice in a systematic
way. In 2014, we became the first entity in LG Group to establish a Management Diagnosis Team in China to ensure Jeong-Do
Management is upheld and practiced in our Chinese worksites as well.

Jeong-Do Management Education

The company conducts training on Jeong-Do Management
that is closely related to the positions and job functions of its
employees, aiming to raise their awareness on Jeong-Do Man-

Target Training

Employees Build the basic knowledge on
Jeong-Do Management and ethical standards

) ) , ) Organization Promote the culture of
agement and to internalize the company's values and its Jeong- Leaders Jeong-Do Management and foster leaders
Do Management commitment in all business activities. It also Departments with Enhance the sensitivity of teams that are
provides special lectures on an as-needed basis for organiza- External Contacts exposed to high risks of corruption
tions at risk of Jeong-Do Management violation or corruption. Overseas Enhance the Jeong-Do Management mindset and
Assignees share matters that must be noted during

overseas assignments

Pledge of Jeong-Do Management Practice

Aiming to improve its code of ethics compliance as well as its practice of Jeong-Do Management, LG Display requires all em-
ployees and the heads of partner companies to sign the "Pledge of Jeong-do Management Practice” upon joining the company
and at times when they are promoted to a higher position. The pledge can be submitted online, and all submitted pledges are
managed at a company-wide level. By signing the pledge, which specifies what is required of each individual when practicing
Jeong-Do Management, members can show their commitment to joining the company's Jeong-Do Management efforts and also
strengthen mutual trust.

Jeong-DO Management Cyber Whistleblower System

In order to renew attention to Jeong-Do Management and to foster a zero-tolerance ethical culture, LG Display operates “Jeong-
Do Management Cyber Sinmungo,” our online anonymous whistleblower system. Any information indicating or insinuating the
identity of a wistleblower is not disclosed without his or her consent, and the company clearly states that it will take full respon-
sibility for undoing any disadvantages caused as a result of a failure in keeing a whistleblower’s identity confidential. Whistleblow-
ers are rewarded if their reports are confirmed to be true based on the calculation of the benefits and losses to the company.

_ R == e I Jeong-Do Management Survey

e TaT T Do bty LG Display conducts annual surveys on employees and part-
ner companies on their awareness of the Jeong-Do Manage-
ment. Jeong-Do Management is pushed forward by the man-
agement or the company to gather necessary information
required for further improvements.

e conduct ouEEGre cs

the RIGHT way 8

Promoting Jeong-Do Management

To promote Jeong-Do Management, LG Display has renewed
the bulletin board and implemented an application where
various Jeong-Do Management activities are introduced
and shared to encourage staff members in their day-to-day
work. Staff can also participate in a wide array of promotional
events designed to raise awareness.

Eﬂﬂmwum'ﬂ-'r
eyt Rebondar

LG Jeong-Do Management \Webpage
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Compliance

Achievement and Future Direction

In 2014, LG Display actively carried out a variety of activities
designed to improve compliance. We created a global compli-
ance management plan through system implementation and
risk identification, and performed regular compliance checks
and follow-up actions at domestic and overseas worksites. At
the same time, we continued to increase compliance aware-
ness among employees by distributing a multilingual version
of our compliance guideline, publishing monthly newsletters,
and providing training sessions on the Foreign Corrupt Prac-
tices Act (FCPA)* for all employees exposed to high risk. In
2015, we remain committed to our goal of making compli-
ance part of our organization'’s culture. To this end, we will
engage in division-specific risk mitigation activities at over-
seas subsidiaries and continue to raise compliance awareness
across the organization through providing an integrated com-
pliance guideline, offering compliance training to an increased
number of employees and adding new contents to training
curriculum.

*  FCPA(Foreign Corrupt Practices Act) : a US law that prohibits bribery of foreign
government officials

** High-risk Group : Those directly or indirectly impacted by Foreign Corrupt Practices
Act, including executives, project managers, and staff responsible for
government relations, and permits/certification

The Importance of Compliance Management
Compliance is the act of companies or employees following
relevant laws, regulations, or internal policies. Compliance risk
refers to the risk of a company violating the law either be-
cause the employees were not aware of the laws, regulations,
or internal policies, or had violated them intentionally by push-
ing ahead with the work they were involved in. The bigger the
influence of a company, the greater the impact its non-com-
pliance or irregularities have on society. The corresponding
damage affects not only the company but other stakeholders
as well. With this understanding, countries across the world
impose heavy obligations on companies in order to encourage
transparent and sustainable management. In the same sense,
law-abiding is required by companies through strict compli-
ance management.

Compliance Officer System

The Commercial Law in Korea requires all corporations
which exceed a certain size to appoint a compliance of-
ficer who meets qualifications under the law to conduct
compliance control aimed at preventing legal risks that
may occur during business activities. Even before this re-
quirement was stipulated by the Commercial Law, LG Dis-
play has organized a compliance team to be in charge of

monitoring and improving compliance management. A
compliance control standard was devised according to the
Commercial law, and a compliance officer system was intro-
duced to better manage compliance risks in the company.

Compliance Issue Management at Overseas Sub-
sidiarie

Ever since the launch of its Overseas Compliance Project in
October 2009, LG Display has been managing compliance
risks at its overseas subsidiaries through a variety of compli-
ance initiatives. Such initiatives include (1) monitoring legal
regulations, government policies, and issues; (2) addressing
critical issues; and (3) training compliance managers. Further-
more, to ensure compliance with the Foreign Corrupt Prac-
tices Act (FCPA) at its overseas subsidiaries, the company has
implemented an advanced compliance system to detect and
mitigate corruption risks by assessing the level of risk and
corruption in a region and by assessing industry-specific risks.

"“Bribery is not a difficult concept to understand.”

It is well known that bribery weakens efficiency of the market
economy and compromises fair competition in international trade.
In response to this problem, the OECD has introduced global
anti-corruption guidelines, including the Convention on Combating
Bribery of Foreign Public Officials in International Business Trans-
actions. Korea, on its part, has introduced the Act on Combating
Bribery of Foreign Public Officials in International Business Trans-
actions, and is making concentrated efforts to abide by the Act.
Countries across the globe, with the US on the lead, have
reinforced and expanded the application of the Foreign Corrupt
Practices Act which was first legislated in 1977. The Act not only
regulates corruption occurring in domestic companies, but also
that of foreign companies. As a listed company in the American
Stock Exchange, LG Display is subject to anti-corruption laws of
various countries, such as the American FCPA. The FCPA defines
a bribe as “anything of value,” which means that there is no stan-
dard regarding the amount or form of the bribe. Bribes can be in,
but not limited to, the form of cash, travel tickets, entertainment
tickets, sports items, luxurious gifts, job opportunities, or product
discounts. LG Display employees are well aware of this fact

--- "Bribery is not a difficult concept to understand”

Publishing Compliance Newsletters

LG Display publishes Compliance Newsletters starting May
20714 with the aim at living up to its social responsibilities, re-
taining clients’ trust and preventing potential conflict or sanc-
tions. Covering the latest compliance trend of legal issues and
informing the readers of the appropriate way of conducting
business, Compliance Newsletters are used as the guidebook
to entrench a culture of compliance across the organization
by encouraging every employee to comply with legal and reg-
ulatory requirements.



18

Information Security

Security-first Culture

LG Display ensures secure management of various informa-
tion that, if misused, can have direct impact on the company’s
core national technologies, confidential business information,
and client information. LG Display complies with the informa-
tion security-related laws and regulations, which include the
Industrial Technology Drain Prevention Act and the Personal
Information Protection Act.

Scope of Information Security Management

Core Article 9 of the Act on Prevention of Divulgence and
National Protection of Industrial Technology
Technology - Technologies for the design, processing, production,
and operation of TFT-LCD panels beyond the 7th
generation (1870x2200mm)
- Technologies for the design, processing,
and production of AMOLED panels
% excluding the processing technology for module
assembly

Article 2 of the the UnfairCompetition Prevention

and Trade Secret Protection Act

- Any information that is not publicly known and has
independent economic value, such as technical or

Confidential
Business
Information

business information on production, sales, and other
promotional activities, whose confidentiality has
been maintained with considerable efforts

Corporate Product-related information protected by the NDA,
Client including specifications, pilot products, images, prices,

Information and production information
Partner
Technologies shared by partners and information on

Company ) ‘

g their businesses
Information
Personal Personally identifiable information as specified by the
Information Personal Information Protection Act, such as personal

identifiers, general information, credit information,
sensitive information, and visual information

Technological Controls against Data Leakage and
IT System Intrusion

To be prepared against hacking or information leakage/sys-
tem infiltration attempts, LG Display ensures ongoing security
monitoring at all times, and conducts security vulnerability as-
sessments annually to identify and address risks. In addition,
LG Display has isolated its business network from the inter-
net network to safeguard critical information assets including
national core technologes and client information. Various se-
curity activities are performed by utilizing security systems to
monitor major data leakage routes and thwart any attempts
in a preemptive manner.

Personal Information Protection

We operate a personal information protection scheme at
the enterprise level and conduct assessments on personal
information security and regular inspections on vulnerabili-
ties, in order to preemptively respond to risk factors regard-
ing privacy concerns. In addition, we laid out guidelines for
substantial improvement of privacy protection based on the
field inspection on personal information protection; which
was introduced for commissioned personal data processors*
in November 2014, with the aim of preventing business risks.

* Commissioned personal data processors : parties commissioned with the undertaking

and handling of personal data

Shared Growth Program for Security of Partner
Companies

With cooperative ties that bind companies into close relations,
security management of individual entities is not sufficient in
effectively preventing and blocking leakage of core informa-
tion. Based on the understanding that the partner companies’
independent effort to enhance security is important, LG Dis-
play is running a “Shared Growth Program for Security” for
major partners which have source technology or are involved
in joint development projects with government agencies.

Shared Growth Program for Security

= h e

SMEs Government LG Display

« Security Staff « Solution « Sharing of
/ Organization infrastructure infrastructure and
setup support from knowhow

« Minimum SME Technology « Secuity consulting
infrastructure Security Center services
investment « Financial . Education/

- IT security support for promotional
solution secrity support
investment infrastructure

implementation

Ceremeny of Shared Growth Program for Security
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Sustainability Management Scheme

LG Display strives to fulfill its economic, social and environmental responsibilities expected by our stakeholders, while pursuing
sustainable development of the society we belong to. To achieve our goal, we derive strategic directions and key focus areas to
engage in systematic CSR activities.

Strategic Initiative and Roadmap

Global No.1 Sustainable Display Company

Strate- YN Management of B  Communication with

Internalization of CSR Strategic CSR Activities

gies CSR-related Risks Stakeholders
« Operate the CSR + CSR risk assessment & « Publish + Develop/operate flagship
Key Committee remediation by worksite sustainability reports programs in Korea
iVl ............... (seven focus areas) and partner o BUM & cewndl Far - Operation of CSR
Items « Track progress by « Response to client stakeholder engagement programs requiring
business unit and make needs and regulations - Respond to external employee participation
improvements « Specialized training by CSR evaluations - Develop global CSR
+ Raise awareness and job position programs

offer training

Implementa-

Roadma tion of do-
J 2014 n:jeesctilsc‘;?R Risk management Direction-setting for
system establishment domestic
making
system B
tDevelop resgonse
Implemen- cu:?crl?ugm to external
Implement  tation of Improve-  evaluations overseas flagship Increase )
aCSR compliance ment of Stakeholder ~ programs / Development/ emplpyees
system assess- reporting advisory launch of new flagship ~ participa-
in China ment and scope and council programs at home and tion
monitoring Implement a Implementation quality abroad in volunteer
system CSR system of domestic CSR activities
in China decision-making
system |
A mprove Launch of new flagship
2016 glsot;;hégs Gampeny- the level of programs utilizing the
e wide training extema\ company's business
SYS evaluations strengths

CSR Committee

CSR Steering Committee
(chaired by Head of
Management Support Group)

Stakeholde

Advisory Council

CSR Team

. Ethics . Environment Social
Fair Trade Shared Growth Labor Rights Health & Safety Contribution
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You Dream, We Display

Internalizing CSR

At LG Display, we operate CSR Committee to ensure an integrated and systematic implementation of sustainability management.
The Committee serves as a control tower that identifies companywide CSR issues, defines the sustainability management direction
and performs ongoing monitoring. In 2014, the Committee was convened to review documents, such as the sustainability manage-
ment report, external CSR review ratings, and the internal self-assessment. The Committee also discussed improvement areas and
progress. The Committee offers CSR training programs for employees to raise CSR awareness across the organization, and periodi-
cally publishes CSR Newsletters to communicate the company’s CSR philosophy, key performances and social contribution activities.

2L L e B TR PR VS SIS SR i O G U R s
S R AR - e N [ LIRS O R S Ty
oS fra ETIT.
m Lo e
Ll LDl et L ot by
TR B ECIE | AT

B T
5 A gy g e

T kL
TN R Y T T Y

sae §8

CSR Committee CSR Newsletter

CSR Risk Management

Need for Managing CSR Risks’ Electronic Industry Citizenship Coalition (EICC) is a coalition dedicated to electronics supply
chain responsibility. The EICC Code focuses on five areas: labor, environment, health and safety, ethics and management system.
Integrated in the supply networks of key clients that are members of the EICC*, LG Display makes efforts to adopt and abide by
the EICC Code voluntarily with key partner companies.

* EICC Code of Conduct : Implementation Guideline for CSR Risk Management

CSR Risk Assessment / We surveyed all production worksites using the EICC checklist and conducted onsite assessment of the
Chinese worksites. Identified non-compliance areas have been addressed through periodic check-ups. In 2015, we plan to improve
the assessment tools to measure the actual progress by comparing the compliance level before and after remediation actions.

Risk Assessment Process and Results

« Prohibition on consecutive work  « Excessive work hours

« Objective : Analyze anticipated risk by worksite ‘ Labor days (up to seven days) (60hr/week)
« All worksites at home and abroad « Prohibition on night work by « Probation period not
minors exceeding six months
- Objective : Review management status and
derive improvement areas m Ethics - Personal information protection for those disciplined
« Scope : all worksites in China A
Onsite (Nanjing, Guangzhovu, Yantai)
Assessment . . ; ; Environ-
Approach : A team of domain experts will be ” ¢ - Separate handiing of hazardous waste discarges
formed to perform onsite inspections against men
EICC Audit operational manual
« Keeping emergency exits at all times
: Safet ping emergency
Objective : Ensure improvement areas identified A y . Conducting annual emergency evacuation drills

are addressed

Improvement
Tracking

« Approach : Relevant teams develop and

’ Manage-
execute an improvement plan / Improvement to % ment - Requiring partners to observe EICC Code
be tracked on a monthly basis System

EICC Compliance Education / Prior to an onsite audit, we offer training sessions to frontline staff members on the EICC audit
checklist and perform a trial audit, helping trainees learn about the audit and connect their understanding into work. LG Display’s
plan is to increase the level of awareness and expertise in CSR across its supply chain by expanding training opportunities for
employees of LG Display and its business partners.
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Stakeholder Communication

By allowing stakeholders to access various channels, such as the Stakeholder Advisory Council meetings, client inquiry sessions,
and external assessments, LG Display understands what consumers require and builds trust with its stakeholders by reflecting
their opinion to the management. We intend to disclose our activities in the sustainability management report in a transparent
manner.

Stakeholder Advisory Committee

In November 2014, LG Display held a Stakeholder Advisory Council meeting to listen to the voices of external stakeholders.
Looking ahead, we will continue to hold meetings periodically to ensure the opinions collected are reflected in our sustainability
management report and our day-to-day CSR activities based on further review and discussion by relevant teams.

Recommendations
for CSR Activities

Discussion

- Effort to expand the scope of GHG emissions management for

further reduction

+ Seamless cross-functional cooperation coordinated centrally by

the CSR organization

Action Plan

Expand the scope to Scope 3 and strengthen
cross-functional communication

Sustainability
Management
Report review

- Securing genuineness: Issues the company faces and

remediation efforts should be disclosed and shared

Discussion underway between relevant teams
to increase the scope of information disclosure

- Specifying reasons for increased carbon emissions
« The figures should show the company’s global performance by

encompassing all overseas worksites

Apply starting with the 2015 report

Direction
for social
contribution

- Activities targeting local communities rather than customers are

more appropriate given the B2B nature of the business

« The company would do well to focus on addressing one specific

issue the society faces

Launch local community-based programs
where employees can participate

« Effort to focus on and address one specific social issue at the

company level

Review new programs designed to help
remediate social issues

« Social contribution activities linked with the company’s

Review underway of flagship programs for

business or global operation help improve on negative impact overseas worksites

Attendees

@ Catholic University of Korea _ Professor Joon Young Rha

@ IMCSR_ CEO Hyeon Lee

© Korea Sustainability Investing Forum _ Executive Director Chun Seung Yang
@ The Better Future, Chosun Ilbo _ CEO Yin Jeong Heo

© Community Relations Center _ Head Tae Hyeong Yim

© HR Administrative Support Group, POSCO_ Director Jin Hong Kim

S B AT ey
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Joining UN Global Compact / LG Display joined the UN Global Compact (UNGC), an international compact for corporate social
responsibility, in September 2014. UNGC was launched with the aim at promoting a balanced, sustainable growth for the world
economy through forging a cooperative relation between the UN and businesses. UNGC has grown into the world's largest
voluntary corporate sustainability initiative with 10 principles in the four key areas: human rights, labor, environment and anti-
corruption. Becoming a signatory of the UNGC, LG Display publicly announced its continued commitment to enhancing sustain-
ability management performance and fulfilling its CSR.

Strategic social contributions

LG Display is running flagship programs and regional participation programs based on the voluntary engagement on the part
of members of business and regional partners. We are providing the opportunities for healthy growth to the underprivileged,
children, and youth through social contribution programs such as the IT Power Plant Program and blindness prevention activities.
Moreover, we are invigorating organizational culture and implementing social responsibilities through various programs, such as
the LG Dream Festival and the LGD Hope School, designed to engage employees. In 2014, an improvement plan was set up based
on the overall evaluation on our programs. The plan was aimed at resolving social issues and harnessing LG's fortes. In 2015, we
are planning to establish a flagship program for Chinese subsidiaries.



Stakeholder Engagement

We define our stakeholders into five groups: shareholders and investors, clients, employees, partner companies, and local com-
munities. Through various communication channels that are established, we listen to the voices of our stakeholders on the com-
pany’s long-term direction for sustainability management. This report presents LG Display's response to the stakeholder needs

and achievements.

@ Communication Channels '0 Contacts & Plan

© L9,

« IR presentations +IR
- Disclosure « Corporate Affairs
- Shareholder meetings « Promotion
« IR Meeting + Management Support
« Roadshows at home and
abroad

> We will maintain the market leadership and
increase sales through our investment in advanced
technologies. We will also enhance transparency in
our management, disclosing executive remunerations
and criteria.

L
« Fresh Board
» Labor-management O

Council

+ Publication + Labor
(magazine:D) Relations

- Newsletter « Joyful

« Online Grievance Workplace
Committee + HR Planning

« Industrial Health & -+ Corporate Affairs
Safety Committee - Industrial Safety

> LG Display offers various benefit
programs to ensure that its employees
and their families lead healthy and
prosperous lives. LG Display also
takes care of their health by pro-
viding free medical checkups

and by operating the Well-

being Room. LG Display will

also actively utilize Idea

Bank and other chan-

nels through which

® - Partner Company o - Ethics Bureau
Meetings

« Online Whistle-

blower System

© %,

« CSR website - CSR
« Company Love Center « Joyful Workplace

at the Gumi Plant + Regional Committee
« Paju Village

Foremen Council

> LG Display has engaged in CSR programs, including the
IT power plant program and blindness prevention program.
We will set the direction of our flagship CSR activities, based
on which we will systematically expand our volunteer pro-
grams, USR* activities, and social welfare activities in Korea.

* USR : Union Social Responsibility

&

- Sales
(4] « Overseas
- Top Management ~ Standards
Meeting + Quality Planning
- CS surveys - Technology
« Sales activities by ~ Planning
business units + Development

« CS Service Center ~ Planning

) We have made continued R&D invest-
ments so as to offer products that maximize
customer satisfaction. Also, as part of our
efforts to inform customers of product
information in a transparent manner,
we have obtained various labels and
certifications and met product-

. Procu.rement related standards such as EICC.
Planning We will continue to gather
- CSR

your suggestions through
a regular consultation

we can receive > To achieve shared growth, we fully support our body by business unit
various ideas on partner companies through the Management Doctor and incorporate them
the company’s System and also provide support for green management. into our manage-
manage- At the same time, we maximize the value of shared ment activities for
ment growth through performance sharing with partners. improvement
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Materiality Test Process

The 2014-2015 Sustainability Report of LG Display was prepared in accordance with the Global Reporting Initiative (GRI) G4
Guidelines and the integrated reporting framework requirements published in 2013 by the International Integrated Reporting
Council (IIRC). The materiality assessment process is as below. The material issues selected will be further utilized to diagnose
the sustainability management practices and identify future improvement areas.

STEP 1. Developing the Issue Pool + STEP 3. Selecting Core Issues

\We performed a variety of studies to identify most discussed
issues relevant to sustainability management during the re-

porting period.

8, \Media research

We searched 18,737 media reports on LG Display by media
outlets at home and abroad throughout 2014. We then listed
both positive and negative issues in the economic, environmen-

tal, and social fronts.

Media reports on LG Display in 2014

1 8,737Reports

= Sustainability management trend analysis

LG Display has reviewed the latest CSR trend and issues
through analyzing global initiatives launched by international
organizations, including UN Global Compact, GRI, ISO 26000
(guidance on social responsibility), Dow Jones Sustainability In-
dex. We have also looked into sustainability reports issued by
leading companies in the industry to understand the reporting
trend of the industry.

IS Stakeholder surveys and interviews

We surveyed internal and external stakeholders to identify
which issues they consider most material, and conducted inter-
views with key external stakeholders including those represent-
ing partners and local communities.

STEP 2. Assessing Key Issues }

We prioritized the 22 sustainability management issues
derived from research based on the<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>